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Schack's plucked-from-the-tree fruit decoratives for 
Summer and Fall. They're part of the best Autumn 
line you've seen in years — scores of new ideas that 
lend beauty and styling to each Fall-time promotion, 


July through September. We're on the road now, ready 


to open up at the same old stand (in your office) soon. 


























RCAVICTOR proves 
showmanship in seling 724 


One of our greatest pleasures is the close rela- 
tionship enjoyed with RCA Victor. We are un- 
ceasingly at work to create better appearance 
arrangement and dramatization of RCA Victor 
products at “point-of-sale.” The objective is more 
sales per selling space, faster turnover of goods, 
reduced selling cost and more net profit. 


Wise retailers work with manufacturers like 
RCA Victor who have a plan; who deal in Retail 
Minded selling. 


We are happy to be an important factor in 
this great objective. 


W. L. STENSGAARD ITINERANTS FOR RCA VICTOR 
Showmanship in selling at its best! 


These traveling window displays are ever in- 
creasingly popular with fine stores from coast to 
coast. They are loaned to the store for a one-week 
showing, routed on a pre-determined schedule by 
our staff. 


EVERY YEAR PAORE PEOPLE BuY HA THAN AMY OTHER TELEVISION 


The store pays only small incoming express 
charges. W. L. Stensgaard itinerants show more, 
sell more at lower cost per reader, than any other 


type display. 


ROOM AIR CONDITIONER 


Display shows the product at correct height. Attrac- 
tive copy card presents important selling features . . . 
creates interest, readership. 


FUNCTIONAL MERCHANDISERS 


Designed to show more goods, sell more goods per 
square foot of space in the store. Excellence of materials 
and creativeness provide longer use, less obsolescence. 
Displays of this type are an investment not an expense. 
More sales . . . faster sales . . . more profit. 


*“*STRATO-WORLD” 
LITHO DISPLAY 


Displays of all types, sizes, 
materials, designed to show 
and promote all types of YEAR CHRISTMAS DISPLAY KIT 


products. The most complete b&b Designed for use in window or interior . . . as a 


point-of-sale” service in complete display set or as individual units. New, 


America. Planning—research lightweight materials — fully dimensional. 
—design—finished art—pro- 


duction — distribution — 


citow-hrouth Our orzani- WL STENSGAARD AND ASSOCIATES, INC. 


to the science of merchandise 346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 


presentation. Specialists in Merchandise Presentation * Demonstrations * Displays * Exhibits 
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THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


The most important event on the dis- 
play horizon just now is the annual fall 
and Christmas Market Week of the 
NADI. Complete details will be given 
in the May issue . . . along with a fine 
group of articles on various phases of 
display. In the mail May 15. 


& 
THE COVER 


This dramatic display for a best-seller 
is by Tony Markus, The White House 


San Francisco: it won a national award. 
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Associated National 
Business Association of 
Publications, Inc. Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
‘WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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of the ar aos an tan ot lee 
and occupies 161 acres of a 409-acre site. 
in long-range pianning, Hudson's management has gone far 


- Naturally, we of D. G. Williams are very proud 
- to have been chosen to furnish many of the mannequins, 
costumers, racks and other fixtures 
for Hudson’s Northland. As specialists in Visual Merchandising, 
we'd like to discuss your Display requirements 
— a single item or a storeful. 





498 Seventh Avenue, New York 18 © Dot Williams, president 
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The DURON * eg board 


BX VELVA-PEG for a look of luxury! Perforated board covered 


with cloth—available in Kelly Green, Royal Blue, Wine and Black. 
ti CORK-PEG, a genuine perforated cork surface—the perfect 
background for displaying sporting goods and casual apparel. 


& PLAID-PEG ultra smart—an unusual new idea in perforated 
board. Unique plaid design is a sure eye-catcher. 


we) CHECK-R-PEG iS another interesting new design that lends 
itself to hundreds of uses for window and interior displays 


ee SQUARE-PEG Gives a background pleasing to the eye. Square 


1oles for heavy duty double hooks or regular single hooks. 


Brand-new ideas in perforated board! Unusual, attractive, and they're 
fabricated from United States Gypsum's smooth-both-sides tem- 


pered DURON, the recognized top-quality hardboard. Sizes: \% 
thick; 4’ widths; lengths to 12’ 


BENDS ALMOST WITHOUT LIMIT! Her 














We also carry complete stocks of regular DURO-O-PEG pegboard. 
DISTRIBUTOR INQUIRIES WELCOME! PHONE, WIRE OR WRITE. 


FABRICATORS, Inc. 


14 YEARS OF DURON FABRICATING 
3900 N. Wesley Terrace - Schiller Park, Illinois 
TUxedo 9-7100 
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"Signs Like this...... \ 
Move Merchandise 


APRIL, 








“Best thing we ever had tor pro- — signed for stores that require a limited 
moting sales” . . . “paid for itself number of signs 7” x 11” and smaller. 
in the first 3 months” say present Compact 24” x 26" x 20" ... Low 
users. This model MR/11 was de- Cost $191.95. 


Leree-OSewibe 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 41, ILL. 


Write for sample signs and 


complete catalog with prices. 
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PROBLEM PILLAR? 
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with the help of 
MASONITE PRESDWOOD 


Wherever you need a strong, hard panel that’s easy to cut and fit, easy to paint and re-paint— 
that’s the place to use versatile Masonite Presdwood®. Your building materials dealer has it. 


NATURALLY STRONGER WITH LIGNIN 


MASONITE” 
WOOD mape BETTER 


CORPORATION 
Dept. DW-4, Box 777, Chicago 99, Ill. 
is the source of the product 
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WHICH 
1S REAL: 


You can't be right — whichever you chose. 


Both are examples of TEXTURE-FLEX 
Reproductions — the process which reproduces 
natural textures with startling fidelity. In the 
illustrations, the piling, boulders, sand mat, brick 
wall and coping, herring-bone brick floor and 
the rocks are of TEXTURE-FLEX. Note that 
they have the quality and character of the 


original — rather than just a simulation. 


TEXTURE-FLEX display materials can be 
used again and again. They can be folded or 
rolled to store in small space. They cost con- 


siderably less than would be expected. 


The first group of TEXTURE-FLEX Repro- 


ductions are now available. These include, be- 


sides the items shown, — tree bark, stumps, 


flagstone walks, orchard stone walls and 
weathered wood planking. Others are in prep- 
aration. Practically any texture can be repro- 


duced to order. 


FREE BROCHURE="""""™ 


describing some of the poten- 
tials of these amazing mate- 
rials is available on request. 





AUTHENTIC REPRODUCTIONS OF NATURAL 
TEXTURES — WITH STARTLING FIDELITY 


Manufactured by TEXTURE-FLEX Division 
CHESTER RAKEMAN 
SCENIC STUDIOS, INC. 


[athe 
625 West 43rd St., New York 36, N. Y. “atk 
BRyant 9-8869 <P 
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For Superior Performance ... For Lasting Satisfaction 


Specity a m 
inylite 
PLASTIC RIGHD SHEETS 


The Vinylite Plastic Rigid Sheet is a non-shrinking, dimensionally stable sheet especially suited for many purposes. It can 
be easily formed, drawn, machined and worked on without any special equipment. It can be printed, stamped, engraved, 
silk-screened. The stable qualities of this sheet permits perfect register when multi-colors are necessary. It will resist most 
chemical and physical changes that occur in normal product use. Some of the many applications it can be used for are: 


Three-Dimensional Signs 
Trays (Jewelry Cases] 
Electro Molds 

Color Separation Plates 


Maps 

Name Plates 
Signs 
Templates 


Advertising Displays 
Advertising Specialties 
Dials— Window Faces 
Instruments 


Samples of Colors and Gauges Will Be Sent On Request. All Sizes and Colors Listed Below Carried In Stock. 


Schedule of prices listed below entitles you to assorted colors without extra charges. 


MY: hits Plastic Rigid Sheets... For Immediate Delivery 


ALL SHEETS PRESS POLISHED BOTH SIDES 


YELLOW CLEAR 


MAROON 


ORANGE 
BROWN 


BLACK 
IVORY 


WHITE 


STOCK t RED 
GREEN 


COLORS BLUE 


¢ 








SHEET 
THICKNESS 


SHEET 
SIZES 


SQUARE 
INCHES 


| to 24 
SHEETS 


25 to 49 
SHEETS 


50 to 199 
SHEETS 





010 


20 x 50" 


1,000 


$1.20 


$1.05 


$ .97 





015 


20 x 50" 


1,000 


1.64 


1.43 


1.32 





020 


20 x 50" 


1,000 


1.94 


1.69 


1.55 





20 x 50” 


1,000 


2.34 


2.04 


1.87 





20 x 50" 


1,000 





2.72 


2.38 





2.17 














RE-CUTTING TO SMALLER SIZE—ADDITIONAL—ASK FOR QUOTATION 
TERMS: NET — F.O.B. OUR PLANT 


Plastic Binding Corporation 


Dept. D.W. 


732 SHERMAN ST. 
CHICAGO 5, ILL. 


Originators of Plastic Binding in America 





Dept. D.W. 


15 WEST 24th ST. 
NEW YORK 10,N.Y. 
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Now: save finishing time with low-cost pre- 
finished Tekwood Panels-colored or plain 


HERE IS 

AN AMAZINGLY 
STRONG LAMINATED 
DISPLAY MATERIAL 
AVAILABLE IN 
ATTRACTIVE COLORS 
THAT SAVES LABOR, 
SAVES MONEY. 


Colored Tekwood is a new type of prefinished panel for large or small dis- 
plays that can eliminate many spraying or painting operations and reduce 
display costs. It’s factory finished and is available in seven standard 
colors or special colors to order. Approximate prices are listed below. 


EXTRAORDINARILY TOUGH, this new panel is 
similar in construction to 3-ply plywood. It 
consists of a sturdy hardwood core, 1/16th 
inch thick, with a facing of tough cylinder 
Kraft linerboard resin-bonded to two sides. 
Grain of the linerboard is at right angles to 
the core, resulting in an extremely rugged, 
resilient board that saves shipping cost be- 
cause it’s so light in weight. 


SIMPLE TO FABRICATE. Tekwood die-cuts with 
clean smooth edges. It is easy to saw, holds 
nails, staples, screws and tacks. Can be cut 
in stacks of eight to twelve sheets on a band- 
saw or fine-tooth circular saw. Won’t split, 
splinter, dent or buckle. Its prefinished sur- 
faces are ideal for silk screen, letterpress or 
lithography. Jt’s smooth both sides. 





EASY TO FORM. Tekwood 
can be formed hot or cold 
on standard bending ma- 
chinery with or against 
the grain, or on the bias 
as shown, 





RESISTS WEAR. Because of Tekwood’s durable 
pyroxylin finish, exhibits built with colored 
Tekwood are scuff-resistant, washable and 
permanently colorfast. Always looking at- 
tractively new, they outlast a hand-finished 
surface and save the troublesome and costly 
operation of retouching and refinishing. 
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TRY THE TOUGHNESS 
TEST YOURSELF.See how 
strong, tough and flex- 
ible Tekwood really is. 
Write for a sample of 
Tekwood today and test 
its toughness. Then or- 
der a supply at once. 


EASY-TO-ASSEMBLE, self-hinging counter dis- 
plays are easily made with Tekwood by cut- 
ting through two layers and leaving the third 
layer as the hinge. 

AVAILABLE at United States Plywood and 
U. S.-Mengel Plywoods distributing units 
located in 60 cities, where you can also obtain 
application help. A sample color kit may be ob- 
tained from your Weldwood distributing unit. 


NEED A LOW-COST, MOISTURE-RESISTANT SHIP- 
PING MATERIAL FOR DispLays? Ask about 
Protekwood®, a 3-ply panel which you can 
saw, nail and stencil. It’s strong, lightweight, 
inexpensive and rugged enough to protect 
shipments on open flatcars. 





SPECIFICATIONS 
Standard sheet sizes: 48” x 48” and 48” x 96”. 
Standard grade '%” thick. 

Weight—445 lbs. per 1000 sq. ft. 

Special colors, sizes, and thicknesses to meet 
custom specifications. 

Cost of Tekwood per square foot: Plain 6¢ te 
9¢, Color One Side 8¢ to 12¢, Color Two Sides 
ll¢ to 15¢ (depending on quantity, trans- 
portation charges, etc.). 











UNITED STATES PLYWOOD CORPORATION 


World's Largest Plywood Organization 
and U. $.-MENGEL PLYWOODS, INC., Louisville, Ky. 
ASK FOR INFORMATION ABOUT THE NEW, COMPLETE LINE OF WELDWOOD HARDBOARD 











United States Plywood Corporation 
Tekwood Division, 55 W. 44th St., N. Y., N. Y. 


Please send me a free data sheet and sample of Tekwood. | 
I'd like to try the toughness test. 














GORIGINAL FIBERBOARD 


Like to cut your display costs—and still get more for your money? 


5) y ) Try Beaver Board. Beaver is the original—and still champion—fiber- 
\ 


my ve » board for effective. inexpensive displays. Beaver Board is light as a 
’ ‘ , 
\ . 
a\\ \ feather—cuts clean as a whistle into anv shape vou want. You can 
7 


4 
“4 


: a=-— tack it—staple it—paint it—print on it. You can use it hundreds of 
— \\N Z “ ar a. ead 
| \ different wavs—to help sell hundreds of different products. 
» 





Beaver Board is available in a variety of convenient lengths and 
thicknesses—comes finished in green, tan or white. Like a free sample? 


Write now, and see for yourself how Beaver Board can work for you. 





*Beaver Board is a registered trade name of Certain-teed 
Products Corp. It is a brand name and should not be mistaken 


for a type of fiberboard. 











© antl, 
Cortain-teed vie vs CERTAIN-TEED PRODUCTS CORPORATION 


REG. U.S. PAT. OFF. Mt) ARDMORE, PENNSYLVANIA 
Export Department: 100 East 42nd St., New York 17, N.Y. 


Quality made Certain ... Satisfaction Guaranteed 
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mannequin wigs Dy 


MEL CORSTLLO 


Originator of the Hunne Guin Weg 





@ Lnited States Patent No. 2.661.749 


@ To Protect Our Distributors 
the Outstanding Features of 
Corsillo Wigs Are Patented 

Member NADI 


3 \y| |e @) 0.) | oO 
HANDLED BY THE LEADING DISPLAY HOUSES a 
THROUGHOUT THE WORLD 1343 North Le Brea 


Hollywood, California 





BW DISPLAY IDEAS and 
. Dall aud Chrvistmas 


June 19 through June 23, 1954 





Bm MANNEQUINS > SET PIECES > FLOORINGS 

> PAPERS p> PLASTER p> BACKGROUNDS 
> NOVELTIES > PLASTIC POST, LEDGE 
> FIXTURES AND CASE UNITS 
Bm ACCESSORIES > PAPIER-MACHE p> OUTDOOR 

p> FLOWERS Bm WOOD > SIGN MACHINES 


p> DECORATIVES Bb METAL p> SUPPLIES 


> INTERIOR 
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EATON ' Velvet | NEW, ENLARGED 
Display World 


Groen as Grass and 
Just as Natural »| BINDER 


11 SIZES 
6 COLORS 


Sold only thru recognized Display Jobbers 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 
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: ITEM of the MONTH by Gene R i 
- CLIP LEGS 


made of hardwood construction 
with strong spring-clip in slot. Fits 
firmly to and can be easily removed 
from standard 7/32" glass, or 
slightly thinner glass. They make 
excellent display tables and stands. 


Sets of 6 only 
Straight Angle 
No. 1008 No. 1007 
6" high $15.75 $17.95 
9" high 16.75 18.95 
12" high 18.75 20.95 
15" high 19.75 21.95 


Watch for Us Each Month 


FOR THE MAKES YOUR COPIES OF 
TWIN Wd Nera OWUSOA L DISPLAY WORLD MANY 
113 


W. 27 ST., my t | TIMES MORE VALUABLE 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


LE 








@ Easily holds 12 copies 


| @ Keeps copies clean 
ON LY Zi a 7 -\ F R 7 HAS 1] | | @ Handy for reference 
= 2 
$300 
~~ each postpaid 


FLAIR has the LIGHTEST Fibreglas Cloth Plastic Manikin in America! 


Superb Stylings — Used in the FINER Stores Like : Exchange regulations permit the acceptance 
LORD & TAYLOR, MARSHALL FIELDS, FOLEY'S, WANAMAKERS, ETC.! of orders for the UNITED STATES ONLY. 


UN ee PTLD) | DISPLAY worto 


CINCINNATI 1, OHIO 
15 W. 18th STREET NEW YORK CITY 














DISPLAY WORLD 








APRIL, 


1954 


AFTER YOU COMPARE 
YOU’LL AGREE 


Showcard Machines 
lead the field... 


Regardless of price, you cannot buy equipment that is better- 
in-all-ways than Showcard Machines. Their ingenious method 
of type set-up gets jobs done fast, yet asks no special skills or 
experience.. They offer all the flexibility of layout, type faces 
and color you could want, yet keep your sign costs ata minimum. 

Showcard Machines are available in sizes for all require- 
ments. Construction is so rugged and trouble-free that each 
machine carries a full five-year guarantee. Make sure you get 
all the facts and we are quite sure your choice will be the 
Showcard Machine. 


WRITE TODAY FOR FULL DETAILS 


1196 MERCHANDISE MART 
CHICAGO 54, ILLINOIS 


mvESTIGATE 
BEFORE YOU 
__INVEST 

















‘THE LITTLEST SNOWMAN” 


(the Christmas Show with heart...the one vou saw in Maevw’s last year) 
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NOW is the time to plan. Be the FIRST with the BEST 


A 
% 


'.% THERE WILL BE ONLY ONE BEST CHRISTMAS ATTRACTION ON THE MARKET. 


| 1, YOU OR YOUR COMPETITOR WILL GET IT. Do not wait until June, July or August 
to start wrapping up your 1954 Christmas package. 


PUT OUR 25 YEARS OF SHOWMANSHIP TO WORK FOR YOU NOW! 


Ye, Write immediately for our proposal. 








hl AE 


BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING 
Sé-21 S2nd ST.. LONG ISLAND CITY 1, N. Y.. EX 2-3890 
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Take your pick of 
these display boards 


RiGID OR FLEXIBLE . . . PEBBLED OR SMOOTH FINISH 
1/10 TO 1/2 INCH . . . PRE-PAINTED OR SIZED FOR 
SPRAYING ... CREAM, WHITE OR 6 DUO-TONE COMBINATIONS 


Your work becomes so much easier, your displays so much more effective 
—when you have the right board for every job! And you get a more complete 


ital he 
= . 4 
7 


selection—with no sacrifice of quality or price—when you specify Plaster- 
gon Wallboard. So don’t limit your designs to one or two boards. Take 
your pick of seven popular job fitted Plastergon wallboards. 


BUCKSKIN READY BEND DUO-TONE PERFECT-O-CELL 

1/10” pebbled wallboard 2-color wallboard in 6 3/16”, 4 ply, pebbled 

especially useful in dis- different color combina- wallboard, extra sizing on 

play work. 4’ x 8’ panels tions. Four ply... 48” both sides. Cream color. 

. - - 20 pieces per bundle. wide ... 6 to 12 ft. long. 48” wide. lengths 6 to 12 
Bundles of 12. ft. 12 pieces per bundle. 
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FOR BACKGROUNDS, 
CUTOUTS, OR 
CONSTRUCTION 
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MAMMOTH ECONOMY BUDGETAIRE PAINTCOTE LOCKAIRE PAINTCOTE 
Approximately %4”, 5 A lot of value at low cost. 5/16” insulating board. 14” insulating board. Lic- 
ply, pebbled wallboard of Smooth finish both sides. Licorice root fibers. Fac- orice root fibers for great- 
great beauty and strength. 4ply...48” wide...6 tory painted one side. er strength. Factory 
48” wide, standard lengths to 12 ft. long... Bundles 48” wide... 6 to 12 ft. painted one side. 48” 
6 to 12 ft. Bundles of 10. of 12. Bundles of 10. wide ... 6 to 12 ft. 


THE PLASTERGON WALLBOARD CO. [ Duo-Tone 
P. O. Box 40, Sta. B., Buffalo 7, N. Y. rl Buchebte 


Please send samples and free descriptive Ready Bend 

literature on Plastergon Products as [) Perfect-O-Cell 

checked. 
Mammoth 


Name: _]| Economy 
Budgetaire 
Paintcote 
Address: even wee | | Lockaire 


City Zone.__ State __ Paintcote 


PLASTERGON 
Walliboards 


THE PLASTERGON WALLBOARD COMPANY 
, P. O. Box 40, Station B, Buffalo 7, N. Y. 
Cable Address, “Plastergon” * Phone Riverside 3370 





Company: 
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Due to the way the sets and props are handled, displaymen should 
get especial enjoyment -- and quite a few tips -- from Paramount's new 
motion picture "Red Garters." A salient feature is the striking and 
dramatic use of color, but even more interesting from a display stand- 
point is the fact that no scenic backdrops or fully-built sets are 
used. Instead, as in the manner of the ancient Greek theatre, the 
actors play out their scenes against the suggested outline of sets and 
sky backgrounds. With the foreground standing out against solid-color 
backgrounds placed some distance to the rear, the effect of three 
dimensions is vastly heightened. 


This "free" type of scenic design introduced in "Red Garters" 
has been used at times in stage and ballet sets-and of course by some 
displaymen, but this is the first time the technique has been employed 
in a full length motion picture. The sets are functional, held to 
essentials, and there is no cluttering up the scene with a multitude 
of props -- also good display technique. All in all, the effect 
created is that of dimension in color. New developments and improve- 
ments in the reflecting qualities of color, based on the theory that 
color "travels" with varying speeds under lights, have been employed 
to the utmost advantage. Everything considered, I suggest that you 
see and study this picture for the display uses it will undoubtedly 
Suggest to you.... 


Here at DISPLAY WORLD we get some rather astonishing requests 
from time to time. We try to fill all of them as far as is humanly 
possible, but one came in the other day which we had to turn down 
cold. I think you will be interested in hearing about it, because 
it gives me a chance to explain something of the way in which our 
Opportunity Exchange section of the magazine is handled. This par- 
ticular request was in the form of a long distance call from a man who 
wanted to Know the name and address of some firm using a blind ad in 
the Opportunity Exchange; a blind ad, as you probably know, is one in 
which a key number is used instead of a name. It was explained to him 
that under no circumstances is such information revealed -= that it 
would be contrary to all publishing ethics to do so. To which he said, 
"T have been a subscriber to DISPLAY WORLD for ten years, but if you 
won't give me the advertiser's name just cancel my subscription when 
it expires." And so we lost a subscriber. 


Of course no ethical publication would think of revealing the 
name of an advertiser who wanted it, for his own reasons, kept secret. 
This sometimes means that some person who might reply to the advertise- 
ment -- a help wanted ad, for instance -=- may not do so because he 
does not want his letter to reach a certain firm or firms. There is a 
way to avoid this and still answer such ads, however. Simply enclose 
your reply to the ad in a second envelope and accompany it with a 
letter to DISPLAY WORLD instructing us that if the ad was placed by 
the firm you don't want to reach that your reply should be destroyed. 
In that way the identity of the advertiser is protected -- and you are 
protected just as fully. (Please turn to page 58) 
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Display Along Famous Lincoln Road 


INCOLN Miami 


shopping thoroughfare, runs the display 


road, Beach's famous 


gamut There are traditional windows 


arranged by veterans of display, and store 


buildings designed for all-out display: there 


are advocates ot open stock. concealed stock. 
display One 


and mass thing you can be 


sure of—Luincoln road shops are always color 
ful and gay 
\zen's 


here are many new angles 


ladies ready-to-wear shop at the corner of 


Lincoln-road and Jefferson avenue—triangles, 

evel a 
design of the 
triangular and the front 
The 


1s scalloped 


right angles, /0-degree angles, and 


futurama angle in. the new 


shop \\ mdows are 
door 1s set in a triangle of plate glass. 


overhanging canopy of masonry 


in 70-degree angles. Inside, the same angular 
etfect 
gold-colored 


dec rative motifs of 


huge 


appears the 
screens and lighting fix- 
tures of parchment, fashioned along Japanese 
lantern This is the background for 
displaving womens wear which 


lines. 
may be as 


20 


bizarre as the setting. However, just to be 
sure that the shopper realizes that all Azen 
frocks are not bizarre, there is a sign in a 
front which announces: “We carry 
an exclusive selection of clothes for immediate 
$29.95.” 


window 


Wear 

Samuel Korman and his associate, H. Azen, 
give credit for the ultra-modern aspect of the 
new Azen’s to a young decorator, Salvatore 
\. Bosco, and the architect, Leonard Glasser. 
They planned the with this idea in 
mind: “If you attract the curiosity of a 
window shopper by a unique exterior design, 


shop 


—Triangular windows are port of the new 
angles at Azen's .. . Lower left, a view of the 
store's interior, taken from the salon for the 
showing of exclusive frocks. Mirrored screens 
are used as dividers . . . Upper right, one of 
John Neale's windows for Moseley's . . . Lower 
right, Josef Rosen creates displays in the Soks- 
Fifth Avenue tradition for the Miami Beach 
branch of the store— 


she will come inside to see what is there.” 
Displays are handled by John Neale. 

For one-half the length of the store there 
displays and pigeon-holed plastic 
cases of blouses, sweaters, skirts, and short 
A large cart filled with sport shirts 
can be moved about to give variety and con- 
serve space. Qn display in this department 
are eye-catchers such as a skirt embroidered 
to simulate veiling, with appliqued dragonflies 
caught in the net; a pink leather jacket 
elaborately embroidered with midnight blue 
braid and beads, and a sequin scarf with long 
ostrich feather fringe. 

()n another level, the salon for the showing 
of frocks is carpeted flush with the walls and 
the windows. Frocks seen in the window 
are out in the open floor in the salon, easy 


are opel 


coats. 


to inspect and easy to remove for the pur- 
chaser. Chairs and low tables are upholstered 
in a nubby weave and mounted on corrugated 
wooden supports and underpinnings quite 
futuristic in design. From these comfortable 
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—Howard Rosenthal, Florsheim Shoe Store, 
used a foreign sports car to attract attention 
to the windows.. Note the luminous ceiling 
within the store . . . Center, at David's a 
floor covering of Angora cloth, stylized tree 
of pink fern, and pink satin pillows made a 
rococo setting for party merchandise .. . 
Below, a display of fine linens at Moseley's— 


vantage points, frocks of the more exclusive 
line —up to $600—are brought for special 
showings. 

Azen’s has been serving Lincoln road cus- 
tomers in a smaller shop on Lincoln road 
for five years, and Mr. Korman, with Mr. 
Azen, a veteran of 30 years in ready-to-wear, 
are well versed in customer choices in Miami 
sJeach. “There is no such thing as_ bad 
business,’ Mr. Korman insists. “The fault 1s 
in the people behind the business who do not 
take advantage of display as a drawing card.” 

Of course every shop owner is not con- 
templating a new building which will incor- 
porate display in its architecture, so Saks- 
Fifth Avenue and other members of the old 
guard on Lincoln road rely on the ingenuity 
of displaymen to attract customers with tra- 
ditional window settings and flexible interiors. 
Joset N. Rosen has been director ot display 
at Saks-kifth Avenue for some time and in 
the ready-to-wear field for a number of vears. 

“What type of display does the best job of 
selling for Saks?” he was asked. “Windows!” 
he replied emphatically 

Rosen displays merchandise in windows tea- 
turing picture frames. He creates his pictures 
with one outstanding frock and = accessories 
not only harmonizing in color but appropriate 
for the occasion at which the frock would be 
worn. The effect is not only charming but a 
lesson in good taste In fact, Mr. Rosen 
reports that his biggest headache comes from 
selling the displayed merchandise, because the 
store usually buys only one of a kind. Some- 
times the frock and its group of accessories 
is purchased intact by a window shopping 
customer. 

Mr. Rosen spotlights the mannequin and 


By MARY HELM CLARKE 


frock and arranges accessories Ou a stvlized 
what-not of pink metal (black for men’s 
wear). One of the most effective color com- 
binations used was a combination of mauve, 
orchid, and white, with a touch of amber. He 
uses soft pink light at mght. 

Mr. Rosen says that the next move in dis- 
play windows at Saks may concern the 
lowering of windows to floor level so every- 
thing displayed may be at eve height. This 
will also simplify the removal of stock from 
displays that literally sell themselves. 

There 1s nothing new about open display 
for customer selection, says Arnold Levy, 
owner of the Antique Dome on Lincoln road. 
There is no other effective way of display- 
ing antiques, he comments. Nine out of ten 
customers have nothing in mind when they 
come in to browse. They buy what attracts 
their attention. 

You might sav that the building housing 
the Antique Dome galleries was also built 

[Please turn to page 52] 
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Making Good Display Use 


| +1 
CsSCa ators AT ¢ actual i\ 
| , s | . 
plavs \nvthing shown. 1n 
. } > - - . . 17 . ¢ : 
escalator practically Can not Tal 


attention The customer has em 


t To ] - os 
wpon a route which makes her a 


41 
qT) (he 


Two schools ot thought 
display medium (One 
shadow-boxes along the 

sign copy. Another 
both showing and. telling. 


more often found on esca- 


} 
i 
. 


stock cases, the tops of which 
naturals for figures or fixtures, plus signs 
hat has been missed (on the Wa\ 
emind that it need not be muissed 

\a\ down ) 


escalators are partially enclosed, 


Peg : F : " s 
perused while riding. Whatever the method, 7. ae : 4 4“ 
he escalator 1s more than just vertical trans- 3 . f ) Ty 

} we / 


tation im most stores lhe escalator serves 


is a popular “read and run” technique 


| 


MWNpaoses Messaves On the walls. to be 


~~ 


as an effective medium for vertical integra- 
tion of display and selling. 

There is no limit to what can be displayed 
via the escalator, and certainly the term 
“captive customer” was never more aptly 
applied! Only brave and foolish souls attempt 
to get down off an ascending escalator, or 
vice versa, although they still seem to try. 
Perhaps one sign should read: “Kelax and 
visit the Furniture Department .. . it's too 
late now to change your mind.” 

Speaking of the versatility of escalator dis- 
plays, look at what Forbes & Wallace, Spring- 
field, Mass., has achieved. Here the eye is 
filled all the way up. Shadow-box cases 
show decorative accessories, china, and glass; 


—At the top of the page, from Forbes & 
Wallace, Springfield, Mass. . . . Center, from 
Oppenheim Collins, Garden City, N. Y.... 
Left, Lord & Taylor, Manhasset, Long Island. 
. . . (All photographs by courtesy of the Re- 
tail Reporting Bureau, New York City)— 
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their tops display furniture, and back and 
above all this rise drapery fabrics, high- 
lighted by the lamps that light the way to 
top level display. G. P. Tibbets, display 
manager, offers a round trip glimpse of home 
departments for a one way fare. 

Dancing on the wall, not the ceiling, might 
be the theme song for elevated shoe dis- 
plays at Oppenheim Collins in Garden City 
N. Y. Wire fixtures, with the familiar asso- 
ciation of closet shoe racks, not only bring 
the shoes to relieve what might otherwise be 
a flat department look; they also identify the 
department location from many angles across 
the floor. Another plus feature of this treat- 
ment is its flexibility — the displayed shoes 
can be changed easily to coordinate with sea- 
sonal, fashion, or promotional themes. 

At Lord & Taylor, in Manhasset, Long 
Island, hats get a lift with many-purpose re- 


, 


—At the top, Desmond's-Crenshaw, Los An- 

geles . . . Center, Strawbridge & Clothier, 

Wilmington ... At the right, Forbes & Wal- 
lace, Springfield, Mass.— 


AVE, tFa4 


sults: long view visibility and department 
identification, decorative effect, seasonal atmos- 
phere, and merchandise display. This in- 
spirational treatment not only plants the 
seeds of hat consciousness, it forces it into 
full bloom. 

To get back to earth, so to speak, let's 
talk about interiors and displays that have a 
subtly realistic character in keeping with the 
merchandise. 

Take, for imstance, a mullinery unit at 
Strawbridge & Clothier in Wilmington (not 
illustrated). The shape suggests an over 
size dressing table, than wilhich _ there Is 
nothing more flattering to feminine sensi 
bilities. The wide expalise of mirror helps 
the customer, whether she ts seated or stand 
ing, to see the hat as others see it. Drop 
lighting spotlights the display and also tur 
ishes adequate lighting for the custome: 
Deep drawers hold the stock. Though selt 
contained, from a practical point of view, this 


unit also has a very feminine personality 


By IRENE MILLER 


And now we turn from the feminine to the 
masculine viewpoint, as catered to 1in_ the 
men’s clothing department at Desmond’s- 
Crenshaw, Los Angeles. A sort of select 
club atmosphere is achieved with conversa- 
tional groupings of chairs and tables.  Pat- 
terned wallpaper merging the woodwork and 
ceiling warms up the room with color and 
adds a decorator touch that banishes austerity. 
It is definitely a department keyed to dignity 
and well-bred correctness—a successful look- 
ing setting, for customers who have climbed 
the well-known ladder. 

Having introduced the feminine and _ the 
masculine, we preview a wedding as_ pre 
sented at Strawbridge & Clothier, Wilming- 
ton. This is a particularly interesting display 
because it takes up relatively little space 
Most bridal party groupings use considerable 
Hoor area, but this isn't always necessary 
The figures here are arranged etfectively, 
though horizontally. Not only that, the entire 


[Please turn to page 60] 











—Left, by William Meissner and Don Elliott, 
Ohrbach's . . . Center, by Paul Smith, J. W. 
Robinson Company . . . Lower left, by Stanley 
Thompson, The May Company-Downtown .. . 
Below, by Clarence Chaney, The May Com- 
pany-Lakewood, Long Beach— 





ESPITE only half-hearted cooperation 
by the local weather man, Los Angeles 
displaymen have gone all out to bring 
spring and its fashion implications forcefully 
to the minds of the local citizenry. Local 
windows also provided generous reflections of 
larger community events, such as the Annual 
International Flower Show and the General 
Motors “Motorama”’—both of which attracted 
over half a million people, thanks at least to 
some extent to the helping hand of the dis- 
playmen. 
joth downtown and Miracle Mile store 
windows saluted these events. The Miracle 


Simple Props Characterize Current 


Mile windows, featuring huge floral arrange- 
ments by leading experts of the Floral De- 
signers’ Club, used festive colors to comple- 
ment accompanying spring fashions on. the 
mannequins m the windows. Added features 
were gayly decorated hand-carts just inside 


Pk Rie Be SB 
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entrance doorways of many stores. The carts, 
Hower-tilled and decked with balloons, were 








remuniscent of the French spring flower fes- 
tivals 

One noteworthy example of spring on the 
Miracle Mile was a series of three windows 
at Ohrbach’s, by Display Director William F. 
Meissner and Assistant Don Elliott, for 
“Spring Millinery Romantic as the Turn of 
the Century ... New as Today.” For this 
they created in Ohrbach’s own shop the 1n- 
triguing Victorian hat-stand in the center of 
the setting. The tie-up with the International 
Klower Show was on a matching rococo table. 
Draped netting was fringed with brilliant 
glass prisms. The seven hats on the hat-stands 
were in the featured window colors of the 
series one window was of blue, the second 
burgundy, and the third green. 








A top necktie designer's creations were 
deftly pointed up at Robinson’s-Downtown in 
a window by Display Director Paul Smith, 
by using an artist's drawing board and equip- 
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—Right, by M. D. Luick, The Broadway-Down- 
town ... Center, by William Meissner .. . 
Below, by William Lambert, Barker Brothers— 


ment. From the reader card, “Light Touch 
of Spring in Our New Bronzini Collection,” 
the viewer's eye was drawn directly upward 
to Bronzini ties draped from the extended 
hand-carved wooden arms attached to a 
single vertical panel. Other Bronzini exam- 
ples were arranged on a table at the base of 
the panel and on the floor below. Following 
the eye in its natural movement from left 
to right across the window, it rested easily 
on the other main display element of the win- 
dow—the artist’s drawing board. There were 
ten Bronzini designs artfully entwined and 
arranged around the artist's T-square and 
triangle upon the board, and another six en- 
twined around the supporting base of the 
drawing board. On a plastic stand for the 


Los Angeles Displays By HOWARD KUHN 


arrangement of art colors, brushes, and sup- 
plies were several more of the lghter neck- 
wear patterns, rounding out the “Light Touch 
of Spring” neckwear presentation. The back- 
ground drape was beige and the floor a 
neutral gray. 

\t the May Company-Downtown, Stanley 
Chompson, display director, used three action 
figures to present a fresh, unhackneyed view 
ot “Warm Weather Warm-ups” in a tie-up 
featuring brilliantly colored pants and shirts 
as shown in Life. The props were exceed- 
ingly simple a hammock, several pieces of 
bamboo, a matchstick blind overhead from 
which was draped tish netting. The back- 
ground and floor were gray, the background 
illuminated with white trough lights at the 
Hoor. There was washed white sand on the 
Hoor and im the center foreground a colorful 
accessory grouping with the showcard. <A 
copy of Life was alongside the sign. 

An unusually simple spring window, with 
the importance placed on the merchandise, 
was presented by Clarence Chaney, display 
manager of The May Company-Lakewood 
Store at Long Beach, dramatizing washables. 
Burlington Mulls’ washable fabrics were em- 
phasized by stretching white clothesline from 
Hoor to ceiling in a diagonal slant across the 
window, thereby injecting an interesting ele- 
ment of design and texture into the window's 
scene. To the wash-line were attached large 
clothes pins, handpainted with Scandinavian 





designs. The reader card stated, “It’s smart 
to buy washables a linenized fabric in yel- 
low, coral, pink, blue, lilac, and brown by 
Burlington Mills.” A small wash-line was 
also included in the accessory group and 
swatches of fabric cut in dress shapes were 
pinned to it. The background was gray-blue. 

Full of imagination was Merlin’ Luick’s 
“Transfer to Envy” girdle window for The 
Broadway-Downtown. Actual street car seats 
were borrowed from the Los Angeles Street 
Railway Company, and these were painted 
black and = sprinkled with brilliants. The 
girdles were fastened to the back of the seats 
and discreetly price-marked. “Deca Poles,” 
Hoor to ceiling, added realism as did the 

[Please turn to page 59] 
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Arrangement: [his Mothers Day lingerie display 
consists of one definite unit in a pleasing orrange- 


ment. 





Properties: A decorative picture frame serves to 
display the lovely lingerie selected especially for 
Mother's Day. Flowers accent the trame here and 
there. Copy card is flanked against the frame. 








Arrangement: One large unit with related smaller 


° ! . ° 
units make up this Mother s Day display. 


Properties: A large sheet of acetate, with the 
world painted on it, allows the mannequin behind 
it to tbe seen. Various means of transportation 
surround the globe. Gift items are shown on the 
floor of the window. Copy cards are displayed on 
either side. Streamer around the globe bears the 


caption, Remember Mother wherever she may 


be. 
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Arrangement: Several elements are noted in thi 


mens straw hat display. It is neat and simple 


<A 


arrangement. 


. i ‘ . . . 
Properties: Hats tho 2 light in weight ye 
in style are ideal tor 1 |. These are sus 
in mid-air and appear to taa hnehind the ai 


r 
» 











Arrangement: This third in a series of Mother's Day 
displays consists of two definite units. 

Properties: The famous painting ‘Whistler's 
Mother’ takes the spotlight in this display and 
makes an ettective background. The copy cara 
beneath it reads, “Look Your Best on Mothers 


Day. Mens wear is displayed about the setting. 





Arrangement: One definite unit makes up thi 


mens shoe display. Merchandise is limited. 


Properties: A flower-box with a choice selection of 
seedlings is used as a tie-up with the shoes dis- 
played. Sign post inserted in box reads, ‘Our 
Choice Selection. Copy card is flanked against 
the box. 
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Chicago Win 


| 
} 


vs have outdone the 
Neve! were thev. sé 


ehttingly themed. Suc! 


is cyt Qramve alld 


colors ot dese! | 


' 
| 


‘od preced 

operated 

a sizable 

(arsons emploves, today work a 40 
our, five-day week would find it dithcult to 
comprehend the rict discipline enforced in 
the good old \ bulletin distributed 
among its employes at that time reads: “An 
employe who ts in the habit of smoking 
Spanish cigars, being shaved at the barber's, 
going to dances and other places of amuse 
1] 


ment wal his emplover reason to 


surely give 


be suspicious of his honesty and integrity 
Lhe progress that has been made in emplover- 
employe relations is evidenced by the fact that 
(arson s now encourages and Sponsors Wally 
social activities for the amusement of its 
emploves 

\fter moving its stores to Chicago Carson's 
consolidated its operations in a 12-story build- 


ing at Madison and State streets, its present 





site, Where in 1919 it was incorporated under 
the name of Carson Pirie Scott & Co. Through 
nearly a half century it was content with 
enlarging and remodeling that structure, keep 
ng its activities closely contined under one 
root. Today, with the public’s buying habits 
influenced by the family automobile, Carson's 
is branching out into the suburbs to reac! 


customers who prefer to shop in a letsurel 


rural atmosphere where trathe problems are 
eliminated 
()bservanece 


plans tor thy 


7 
' 


ments of the p. 


(arson s centennial stresses 

rather than accomplish 
luitlving shopping centers 
are going to grow in the future,” John T. 
Pirie, Ir.. president, remarked, “but the core 
of Chicago has immense vitalitv. It is not 
going to rot away: therefore, we are looking 
ahead to the next century with a tirm belief 
i a greater store, 1m a greater city.” 

In one of the most spectacular displays on 
the street, Clement Bradley, director of dis- 
play tor Carson's, introduced “Scandale.” a 
French designed girdle newly arrived in this 


—The two displays at the top of the page are 

from a series by Clement Bradley, Carson 

Pirie Scott & Co., for a promotion of ''Scan- 

dale'’ girdles . . . Another display by Bradley 

is seen at the lower left . . . Lower right, by 

Carl James, window display manager for 
Mandel Brothers— 
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country. Four displays with a decided French 
feeling caused a furor even in display circles 
where imaginative settings are not uncommon 
The displays were outstanding because of the 
method of focusing attention on this type ot 
merchandise im activities which ordinarily re- 
quire fully dressed figures 

[he titles were “Cherchez la femme and 
“Vora! 
“Extra! 
edition trom France:” and 


vou will find Scandale :” a pink Scan 
latest 
‘kn Garde! a 
duel combination . . . you and Scandale.” 


dale and a blue lady :” extra! 


Backgrounds in keeping with the delicacy 
otf the merchandise were French buildings in 
perspective, using black wrought iron work 
studded with jewels and filled in with many 
hues of raw silk. Lighting from the = sides 
picked up the dominant window color and 
fused the silk colors into a hazy background 
set before white walls. Brilhant blues, hot 
orange, misty pinks, mauve, and black were 
contined to the tulle flounces and stoles that 
swathed the mannequins. Fluorescent plastic 
chips for the floor added a vibrant note. 

In a typical window of the series two very 
smart and demure young ladies in palest pink 
bonnets and tulle were about to meet on the 
Kue de Scandale a very sophisticated French 
lady in black lingerie, with black stockings 
and a picture hat. Her tulle skirt was 
shocking pink. Title of the 
“Cherchez la femme.” 


setting was 
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With Selling Power 


With a 


Bradley 


blue 
girdle promotion 
with a windows of navy blue 
suits. Backgrounds and floors were white, 
with two bands of red and blue ribbon run- 
ning down the backwall and across the floor 
to the window glass 


red, VV hite. and 


accompanied the 


dec Tr ot 


series of SIX 


Lines of like colors also 
ran the length of the floor and up both sides 
of the windows. 
a papier mache sailor was stationed on a low 
table in the three The sailors in 
varied poses offered bouquets ot red roses to 
the smartly suited The 
in navy parlance ship- 
shape suits for a smooth sailing spring; Hyde 
Park Fashions’’—described both the 
tive treatment and the merchandise. 

Mandel Brothers, the third oldest depart- 
ment store on the street, 1s now 
its 99th vear of merchandising. It is 
branching out into the suburbs, 
wares to the customer. 

W henever Mandel Brothers en- 
deavors to show mannequins as if engaged in 
activity. One of a= series 
“Flight-right woolens for travel” illustrates 
this point (fourth illustration). Here a man- 
nequin was very realistically buying tickets 
from a clerk clothed in an official uniform of 
a leading airline, while two companions wait 
nearby with their luggage. A modern air- 
lines office was suggested by the frame work 


Where the stripes crossed, 
colors. 


young ladies 
“The navy's in 


Ci pV 


decora- 


celebrating 
also 


taking its 
possible 


some featuring 


huge window 


COM pt sing one 


of a with a woodgrain panel 
wall of the White 


louvered screens were set back of the glass 


othe. 


on either side, narrowing the scenes without 
limiting vision. Carl James is window dis- 
play manager for Mandel Brothers. 

Goldblatt Brothers sponsored peacock blue 
in five windows where 15 coats of that color 
were displayed. To dramatize them 
hosse, display director, arranged a Ingh and 
a low panel of white felt 
rods and chains as the 


2 s0L 
hung from 
background props. 
The bodies of the peacocks were of colored 
felt and were appliqued on the panels. Real 
peacock tail feathers were fastened in place 
with brillants and jewels. 


brass 


To demonstrate the safety of “Everfloat” 
swim suits Reed Schlademan, director of dis- 
play, installed an indoor pool in one of the 
Fair's windows, the preparation of which 
required a great deal of planning and _ in- 
genuity. A metal tank 10 feet by 4 feet by 
18 inches was specially constructed and _ filled 


—J.-Boghosse, display director for Goldblatt 
Brothers, did the window pictured at the upper 
left . . . The pool seen in the next display 
was used by Reed Schlademan, The Fair, to 
demonstrate the safety of ‘‘Everfloat'’ swim 
suits ... At the lower left is another Schlade- 
man window, with the mannequins mounted 
on turntables . . . Lower right, by John Moss, 
Marshall Field & Co.— 








By S. MARIE WARE 


with water that had to be filtered and dyed 
fresh water 

Also a 
designed mannequin had to be 
that 


would cause 1n 


to obtain the clarity ot suitable 


for a refreshing display. specially 
lacquered to 
withstand the disintegration long hours 
demonstrating 
suits. <A 
panel was constructed of boards painted whit: 
and lined to simulate tile Steps on eithe: 
side of the pool led up to a platform wher 
a figure lolled. Beyond the platform were 
panels of gelatin squares in 
bubble lantern 


the pool to complete the modern design. The 


ot submersion 


the feature of the new swim back 


pastel shades te 
introduce color; a hung over 
with two additional 
hgures at either end of the pool aroused cur 
osity and immediately explained the display s 


submerged mannequin 


purpose. 

Another telling arrangement of men’s weai 
was also the work of Schlademan, presented 
with more attention to theme 
for masculine 


than is usual 
favorite as 
fashion’s turntable of four season fabrics” was 
demonstrated by four turntables representing 
the four Modeling the 
fabrics were four mannequins set 
half-round pillars 
ciated with the The re 
volving displays were linked to spring, sum 
mer, fall, and winter by sprays of flowers and 
barren tree branches as the transformation of 
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exhibits. “Top 


seasons of the vear 


into four 


painted with colors 


asst) 


seasonal changes. 
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Anne Shimmil, display director, and her staft 

of Theodore Martinek and Ralph Pinney. 
There are 12 medium-size windows and 
four smaller ones; two of the latter are the 
shadow-box type and are used for small items. 
The windows are arranged in two rows. The 
four front windows are box-like in appear- 
ance, and have several feet of space in be- 
tween them. The back row consists of two 
long windows, one on each side of the door- 
way. hese are divided into sections by par- 
titions. Walls are a charcoal gray, and the 
Hoors are completely covered im a_ neutral 
heige carpeting which does not detract from 
the merchandise. Every window is used ettec- 
tively in carrying out a carefully coordinated 
theme, such as the one used recently in a 

successful style show 
The theme of this show was “Flying 
olors.” \ week hefore the show was staged 
Goldwater windows blossomed out in a 
of color in a tropical atmos- 
vividly colored birds Were 
and feathers. 


Display At Goldwater s 


By KAY TRAVAINI 


ree trunk cut trom wallboard and. trimmed ledges inside the store were decorated with 

with green leaves and other foliage added to — colorful bird posters and more green foliage. 

the cettino ’ ] } MnnNe 171 hy } “¢> br: ‘tical] Maer : or . . “ oe . 

Li ie ettineYg i1¢ MannNequiyys SNOW) WOT ¢ PaACtiCally every department Was decorated 

used gay ly printed dresses, appropriate for a warm In some manner to carry out the general idea. 

ippls tropical climate \ccessories were grouped \dvance hewWspaper advertising On the COM- 

‘al policy on the floor around a white metal rack that ing fashion show which was held in the patio 
lly noted 1 held the showeard with the words, “Fashion of the Goldwater branch store in Scottsdale. 


i ‘ 


Phoenix omes Through With Flying Colors.” a popular winter resort a few miles from 


vindows always for a tie-in display of materials from. thr Phoenix, helped to create still more interest 


kopper a complete fashion story vardage section, the material was suspended = in the downtown windows 
(Credit on this score is du from the ceiling on tme wires and draped \n unusual touch at the fashion show with 
imagination, and close har through white metal rings to convey the idea emphasis on “Flving Colors” was the use of 


Miss of wings im flight. real pigeons. tach model came out carrying 


Bob Kine. advertising director. 


one of the birds, which she later released to 
Hy away while she was in the process of 
modeling. 

A “Career Girl” promotion was the delight 
of the store buvers, as practically every de- 
partment was represented in the window 
displays. This theme offered the opportunity 
to show a variety of wearing apparel, since 
it ran the gamut in clothing from the “at 
home” stage to the office, and including a 
glamorous evening. 

Special promotions of brand names are 
shown in the main front window, such as a 
display showing a Wragge Mallard print. A 
light tree limb was suspended from the ceiling, 
and a long white rattan mat attached to a 
stand was decorated with cut-out silhouettes 
of ducks; dec« Vs On the floor were other props 
for this display. 

A “Vanity Fair” promotion had displays 
with a dainty, sophisticated air. The lingerie 
was pinned to hang gracefully from a coarse 
square of white net in the background. Large 
white flowers were used at the end of a sleeve 
and the neck of one garment. 


—These are typical examples of window dis- 
plays at Goldwater's; in almost every instance, 
displays are tied in with newspaper advertis- 
ing. Small props are made within the de- 
partment, larger ones purchased. Display 
emphasis is always on the merchandise— 
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A ballet window was tied in with a local 
performance. A white shadow-box - sus- 
pended from the ceiling on fine wire was 
curtained to represent a miniature stage 
where two ballet silhouettes performed. Yards 
of fine white silk netting was placed on the 
Hoor and pulled up into graceful folds to the 
top of the shadow-box. Large notes of 
music were cut from silver paper and fastened 
to the material. The two mannequins wore 
glamorous white dresses. Accessories and a 
couple of the ballet programs helped set the 
mood. 

Another display introduced the opening of 
a “Hostess Bar” in the downstairs gift de- 
partment. A white wrought-iron lawn chair 
and posts were used effectively to give an 
outdoor atmosphere to the window, aided by 
a black metal table set for informal serving. 
In the background was a portable barbecue 
grill. Various items to aid and delight the 
heart of any hostess were shown on the floor. 

As stated in the beginning of this article, 
there is a very close connection between the 
advertising and display departments. When an 
item is advertised, it 1s usually displayed as 
well. 

There is a weekly merchandise meeting 
attended by department heads, advertising and 
display personnel. The general theme for the 
window displays is planned around the = sea- 
sons, several months in advance. Windows 
are changed once a week, and the merchan- 
dise to be used 1s selected about two weeks 
ahead of the display date. 

Due to limited space in the display work- 
shop, about the only mechanical equipment the 
department has is a “Cutawl.” Very little 
spraying 1s done for lack of facilities. 

But what the department lacks in size and 
equipment its three staff members more than 
make up for with the use of their own 1n- 
genuity and original ideas. 

With a very busy work schedule there 1s 
little time left for traming a rank beginner, 
so display applicants are usually chosen for 
their past experience or artistic background. 
Miss Shimmil visits the markets in Los An- 
geles when possible to see what 1s_ being 
done on the West coast, but since the climates 
are so entirely different she still must rely 
a great deal on individual treatment for 
apparel displays. 

Most of the larger props which are used 
are purchased from display houses, then 
smaller items made to tie in other windows 
to the major display. 

The store is known for its brand names of 
merchandise. And many national representa- 
t'ves of these various firms visit the store 
during the year, better to acquaint the public 
with their products. Goldwater's always co- 
operates in this matter with an original win- 
dow display announcing these events when 
the visit occurs. 

A recent clever display was one for a well 
known hair color restorer. In a center front 
window a boudoir scene was portrayed. 
Striped wallpaper in a pastel shade was used 
down the center wall partition for a back- 
ground. A gilt shadow-box on the wall held 
cosmetics. A dressing table at the end of the 


wall. which divided it from the other half of 


the window, had an empty plywood frame 
that resembled a mirror. On the dressing 
table was a boudoir lamp on either side of 
this frame—and of course the hair color re- 


[Please turn to page 57] 
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Gotham Display Scenes Are Varied 


HOULGH the splendors of 
play are still in the ofhng, 
written, the great build-up includes many 
woodland 
pink 


such as 
butterflies. 


ot t he symbols ot spring 


bridges, colortul artificial 


seashell draperies, fresh flowers and 


spring 


branches all wishful decor and. it would 


seem, with every category of fashion coming 
in for a share 
\ jeweled harlequin made an eye-catching 


Bergdorf (soodman windows 


read, “It's 


display in_ the 


when the legend Spring by the 


Beautiful ‘See’. The figure, constructed of 


gilded coat-hanger wire filled in with harle- 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


quin diamonds of crushed cellophane in vari- 
was posed much 1n the ele- 
Mardi 


first picture The 


ous bright hues. 


vated spirit of (Gras as seen im the 


arrangement of sea-green 
with plastic 
blue suit was worn with 


tarletan was hung gleaming 


prisms. The navy 
carnations in white and a 


arin. 


hat, gloves, and 
mink stole 
charge of display for the store. 

The 38th street 
Lord & Taylor's carry one theme throughout 


over the fom lee has 


shadow-box windows at 


a series and are customarily engaging. With 
the headline reading “Oh, the shape of the 
girl in the Charles James belt,’ Display Di- 


rector Henry Callahan made an arresting 
vertical pattern across the face of the glass 
through the simple use of lines of white card- 
board strips with Charles James’ imprinted 
name. The broad spacing revealed the waist- 
line and the brass star-studded belt of gray 
calf worn with a gray textured silk dress. 
The floor and backwall were of an intense 
sky-blue flat surface paper. Lighting was 
through the overhead white grille. 

An abstract figure was handled in an un- 
usual and rather merry vein by Display Di- 


—Top left, by Tom Lee, Bergdorf Goodman 
. . . Upper center, by Henry Callahan, Lord 
& Taylor . Upper right, by Sidney Ring, 
Saks-Fifth Avenue . . Directly above, by 
Gene Moore, Bonwit Teller Left, by 
Louis Viella, B. Altman & Co... . (All photo- 
graphs by courtesy of Virginia Roehl Studio, 
New York City)— 
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—Right, by Luke Maletich, Gimbels .. . 
Center and below, by Edward von Castleberg, 
Bloomingdale’ s— 


rector Sidney King at Saks-Fifth Avenue. 
The figure (the outline of which could be 
likened to a fabulous scarecrow) was com- 
posed of a gray pole and wicker head, topped 
with ai straw hat, with cherry blossom 
branches at the base. An ornate pink serape 
was an aggregate of straw millinery braid, 
fragments of chiffon and_ silks, plus pink 
flowers and other bits and pieces used in the 
design of a hat. <A gray iron bench with 
glass top held the “porcelain pink” millinery 
in shantung, velvet, and straw. Mother-of- 
pearl cosmetic accessories were grouped on 
the floor with pearls and pink gloves. 

Bonwit Teller windows projected the theme, 
“You don’t show your age... why tell it?” 
and with that individual and inimitable touch 
tor subtle whimsey and spectacular appeal 
which is Display Director Gene Moore's 
signature, the set of eight windows depicted 
provocative ways to stay as young as one 
feels. 


In developing the subject, one way the 
ageless beauty was illustrated was to rip off 
the calendar pages and fling them in. all 
directions; other of the windows showed 
Father Time locked in an ornate bird cage: 
a sundial hidden by a parasol: a pendulum 
removed to stop the clock; a birthday cake 
minus candles: a doctor operating a lie de- 
tector test on his seated patient: a_ blacka- 
moor holding an hour glass, and a male man- 
nequin dressed as Sherlock Holmes replete 
with magnifying glass. 

All were imaginative and = delightful in 
content and at the same time drew attention 
to Kevlon’s beauty creams featured on pink 
benches in the foreground and to the manne- 
quin’s costume which was referred to in the 
copy “Look as young as you feel this 
Spring in our beautiful dress by Traina 
Norell.” 

Travel minded people (and who isn't?) 
could visualize far away places in a bank of 
windows at B. Altman's, titled “see the 
wonders of the world in Gulliver Colors 
Beautiful Stroock Woolens.” For these sets 
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Display Director Louis Viella depicted various 
exotic places each indicated by the use of 
huge cutouts before a sky-blue backwall. In 
the accompanying illustration a very large, 
sandy-textured Sphinx looked out upon the 
Avenue. Added Egyptian splendor imecluded 
Hleecy camel hair rugs, brightly colored braid- 
ed camel rope, camel bells and an ample, im 
verted clay vat. In the family of Nile greens 

vellow green, hght olive, avocado green 
were the lightweight wool jackets and skirts 

Masculine interest in a new building being 
erected across the street from Gimbel’s was 
capitalized on by Display Director Luke 
Maletich im a tribute to the new neighbor and 
at the same time not overlooking the male 
interest in looking casual and being com 
fortable. Gray-green planks on rust-pink 
girders, nail kegs, natural hemp rope, and 
blueprints helped to re-create the construction 
scene. The background painting in rust o1 
tan added perspective and dimension. Spring 
tweed jackets, flannel, and gabardine slacks 


[ Vlease lurn io page 67] 
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Sma | ler Sto [EAs reported by JIM KILEY 


KRE are four display ideas taken 

from some of the leading stores in 

New England, plus three extra from 
my scrapbook for good measure. 

(A). Grover Cronin Company, of Waltham, 
Mass., had this fine prestige type window 
installed to tie in with the vivid citrus or 
tangerine being featured in 
dresses. 


colors ladies’ 

Their display department built the large 
papier mache tree. It was painted in white 
with a few brightly colored artificial oranges 
or tangerines suspended from the branches 
as shown. 

We must remember that it takes only a 
few seconds for the average prospective 
customer to pass by any store window, and 
for this reason a good display is one that 
catches the eye immediately and tells its 
effective story at a glance; in this case the 
tree, tangerines, and the mannequin wearing 
a tangerine colored dress or gown did just 
this. 

Note the small tree branch holding one 
tangerine at the base of the tree and the 
colored pebbles spread around on the floor. 

(B). On a recent trip to Providence, R. [., 
[ noticed this excellent display idea in the 
window of Gladding’s, Inc., one of the 
smart stores on Westminster street; inci- 
dentally, the sign at their store entrance 
read: “Established over a century.” 

A number of large panels painted jet 
black were installed as indicated in this 
sketch and the design of a figure wearing 
the latest in spring fashions was pasted on. 
This design was cut out of sections of an 
ordinary newspaper featuring their ads, and 
then pasted together jig-saw style on each 
panel. This is another fine example of a 
display that tells its sales story at a glance. 

The rear walls were covered with light 
blue drapes, the floor with a light brown 
material, with white pebbles used as indi- 
cated. George director 
of the store. 

(C). This men’s wear display was _ tea- 
tured in the Providence branch of Kennedy's 
and certainly made a very effective treat- 
ment tor the shirts, socks, ete. 

The sketch shows only one of the large 
suspended light units that flooded each dis- 
play with powerful light. I thought the 
colors used in the display especially effective 
for a spring presentation; the natural tree 
branch was painted bright yellow, the 
board on which shirt was displayed 
dark brown, and the squares used on the 
floor were in alternate grays and yellow. 

This type of clever lighting effect could be 
used in many other window or store interior 
settings and is worth noting. 


Grimes is display 


one 


(ID). Before leaving Providence I visited 
The Boston, another large department store, 
and noticed this unit in one of their win- 
dows; it also illustrates the point that at- 
tractive displays and window center pieces 
can be built and installed at minimum cost. 

The modern design bench was cut out 
of a piece of “Homosote” painted bright 
yellow; the panel was jet black to snap 
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out the bright colors in the bunch of artifi- 
cial flowers. 

The bench, panel, and vase of flowers are 
all good handy display props that can be 
re-used many times. 

(EK). A few lengths of pine board, screws, 
angle-irons, hand 
are all that is necessary to build this usetul 
displayer. When assembled, a fine finish 
can be obtained on it by tollowing 
instructions: first, sand off the and 
then give it a thin coat of clear shellac. 
Next, apply a thin ccat of flat white oil 
paint and, while still wet, wipe off with a 
clean rag — leaving some of the white paint 
in the knot holes and grain of the wood. 
When dry, seal in with a second finishing 
coat of thin clear shellac. The unit can 
be sized to fit your windows or any interior 


and a saw and hammer 


these 
wood 


spot display location. 

(F). This heart-shaped unit can be used 
for displays several times during the year 
for perfume, ladies’ accessories, jewelry, and 
the like, using card copy to tie in the “What 
the eye admires the heart theme. 
Note how we suggest using it on a small 
electric turntable; motion powertul 
eve-catcher. 

(G). Here again a few lengths of pine 
board can be nailed together to form a 
functional display prop; paint with red lead 
and use to tie in a display of men’s work 
clothes, etc. 


desires” 


is a 


I have followed with considerable interest 
window display contests in which the prize 
was usually given to some expensive display. 
I think it would be most interesting if some 
fine day a substantial prize were offered 
for the display that does the mostest tor 
the leastest, or one that was exceptionally 
effective and installed at minimum 

This was brought to my mind recently 
while admiring a window at Filene’s, in 
soston; the mannequins were dressed in the 
latest spring fashions complete with color- 
tul petticoats; these were plainly visible as 
each figure was standing on a large plate 
glass mirror—a simple but effective treat- 
ment. Judging by the large number of 
people who were crowding around to get 
a good look into said mirror, the display 
pulled and helped promote and sell petti- 
coats. 


cost. 


Gotham Advertising 
Appoints Sills 

Leon H. Sills has been named sales man- 
ager of Gotham Advertising Displays, manu- 
facturer of window and counter displays by 
the silk screen process, located at 60 East 
llth street, New York City. He was pre- 
viously afhliated with an advertising agency 
in Newark and J. L. May Company, Inc., 
New York City. 





_—— — 


Hecht Celebrates 
Birth Of Son 
Hecht, of The 


Ray Hecht Fixture Com- 


pany, Chicago, announces the birth of a son. | 


He has been named Richard J. 
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Newest Trend in Decor 


For a sleek, modern look in shops and 
departments ... hi-gleam satin brass legs. 
Beautifully-brushed . . . lacquer “Anished. 
Rubber-cushioned, non-marring tips. Quickly 
attached with 4 screws. 


An Adler-Jones’ Exclusive 


BRASS ... at low cost... 


simply add-a-top for 
smart, sturdy display 
tables, plateaus, man- 
nequin benches, ped- 
estals. 


—— 


lowboys, 
displayers, 
cases with 


modernize 
highboys, 
counters, 
BRASS. 





3 SIZES— SPECIFY 
6" STRAIGHT LEG 
13" STRAIGHT LEG 
72" ANGLE LEG 
$*} .50 


EACH 
JOBBER INQUIRIES INVITED 


ANY 
SIZE 


ADLER-JONES COMPANY 


DISPLAY CREATORS @ MANUFACTURERS 


521 SO. WABASH AVE. 
CHICAGO 5, ILL. 


TELEPHONE: HArrison 7-9624 











—Jimmie Purcell, free-lance operat- 
ing out of Vicksburg, Miss., sends in 
this photograph to show what hap- 
pened to Jabour's store front when 
a tornado struck. He was supposed 
to be in a window next door at the 
time the storm hit the city, but 
fortunately was delayed. Damage 
was widespread, and severol were 


killed— 


—Olivia and Frank Morrison, of 

Blaikie Morrison & Co., Toronto, 

on the S. S. Atlantic while re- 

turning from their recent tour of 
Europe— 


—Leo Storer, Starer Dis- 
plays, Milwaukee, was in 
Evrope a short time ago 
on a buying trip. Here he 
(left) visits Mr. and Mrs. 
Stadelman, who run a 
large tinsel manufacturing 
firm in Roth bei Nuren- 
berg, Germany— 


—Dressed as a gay 
caballero is Charles 
Lenhart, display di- 
rector of Arnold 
Constable & Co., 
New York City, who 
includes music as 
one of his hobbies— 





Photographs for this page 
cre always welcome, the 
more informal the better. 
Address them to Editor, 
DISPLAY WORLD, 


Cincinnati |}. 





—''The old master’ at his desk — 
in other words, Clement Kieffer, The 
Kleinhans Company, Buffalo, who 
would require a room the size of 
Grand Central to hold all the tro- 
phies, medals, and other awards he 
has won in national display con- 
tests— 





—The fascination of display is uni- 
versal, as witness this crowd in Ran- 
goon, Burma, trying to get close to 
a window in which two animated 
monkeys were playing musical in- 
struments. (Photograph by courtesy 
of Christian Hofmann, Rodach bei 
Coburg, Germany) — 





Display Association 
Cooperates In Course 

The San Diego, Calif., Vocational School 
in cooperation with the San Diego Display 
Association is presenting a course in visual 
merchandising this spring. Bob Davies, 
Adaptable Store [Equipment Company, and 
past president of the display group is serving 
as coordinator. The course and the speakers 
follow : 

March 25, “Color Lighting in Display,” by 
J. W. Howard, General Electric illuminating 
engineer; “San Diego Display Scene,” by 
Tom Saw, president of the San Diego Display 
Association. April 1, “College Display Pro 
ject,” by Jula Andrews, assistant professor 
of art, State college;  tield trip. April 8, 
“Men’s Wear Forming,” by L. EK. Wright, 
Lion Clothing Company. April 15, “Depart- 
ment Store Display Art,” by Arlo Thompson, 
The Marston Company: field trip. April 22, 
“Paper Sculpture,” by Sylvia Miller. April 
29, “Store Planning,’ by Hank Phillips, 
\daptable Store Equipment Company. May 
6, “Color, Texture and Design in Display,” 
by Allen Hughes, Lloyd's House of Fine 
furniture; field trip. May 13, “Prop Serv- 
ice,” by Art Lavine, Lavine Display Shop. 


California Club 
Elects Fertig 

The Southern California Display Club on 
March 17, at a dinner meeting followed by a 
stvle show presented by Cole of California, 
elected Ray Fertig president of the organt- 
zation. He is in charge of window display 
for Foreman & Clark. Paul Smith, display 
director of J. W. Robinson Company, his 
predecessor, becomes chairman oi the board 
oft directors. 

Assisting Fertig will be the following: 
vice-president, James McCracken, Sears, 
Roebuck & Co.; secretary-treasurer, Marjorie 
Fitzgerald, Fitzgerald Display Company; 
publicity chairman, Ted Dexter, West coast 
representative for D. G. Williams, Inc. 


-~ a 


Gray Mercantile 
Appoints Vowell 


Formerly in charge of display and adver- 
tising for Duncan's Department Store, Gads- 
den, Ala., William Vowell has been appointed 
display director by Gray Mercantile Com- 
pany, Memphis. Andrew Riley, who had 
occupied the position, resigned recently to 


jom Wray Williams Display Company, of 


the same city, as a salesman. 


Awards Are Made 
In Local Contest 

Top awards in their divisions were awarded 
to Boyle Furniture Company, C. C. Anderson 
Company, and L. R. Samuels Company, in a 
spring opening display contest sponsored for 
local stores by the Retail Merchants Asso- 
ciation, Ogden, Utah. 


Houswood Wins 
Display Contest 

First prize in a national display contest 
sponsored by American Yvette beauty salons 
has been awarded to John Houswood, Adam. 
Meldrum & Anderson Company, Buffalo 
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eason Just Ahead 


kRE are 


different treatments 
tried out by four displaymen last year 
and found effective dsolavys. 


several 


The first is by Hermann schlipphacke, 
display director for the Westdeutsche Kauf- 
hof, Cologne, Germany, and makes use of a 
technique found frequently in his windows 
a giant reproduction of an 
chandise as 


article of mer- 
an eve-catcher, and the skillful 
showing of a number of items 
and without confusion. The 
caricature style of the figures adds a note of 
humor, which is characteristic of many of 
Schlipphacke’s windows and is tound with 
Lurope. 


considerable 
in a logical way 


great frequency 1n 

From the other side of the world comes the 
display next. It is by Fred Kuriyama, 
who heads display for the Fair Department 
Store, Honolulu, and tied in with the 
cherry festival. Great 
lanterns, 


seen 


local 
masses of 
butterflies, 
were the principal 
read, “ 


blossom 
the blossoms, 
and a figurine 
props used. Card 
in your best for 
nected 


Japanese 
Japanese 
COpy Blossom out 

and this card was con- 
strings to the balance of 


with taut 


lettered in script on the large 
lantern at the right. 

The unmistakable touch of Harold Mce- 
Laren, display director of The Bon Marche, 


Seattle. 1s seen in the next two windows. 


the slogan 


The first was, according to the card copy, 
“Portrait of a graduate in a summer formal.” 
This was one of a series of windows on the 
same theme, each display featuring a differ- 
ent color gown. Black cut-out silhouettes of 
masculine hands bearing — lily-of-the-valley 
bouquets extended into the display from each 
side of the window. 

The 
another 
dows 


natural grouping of mannequins 1s 
McLaren attribute, and his big 
him an opportunity to use it to 
effect as evidenced in the 
picnic setting. 


win- 
give 
excellent beach 

An unusually high window gave Don Allen, 
Julius Inc., Memphis, the chance to 
design the striking bridal window seen in the 
final illustration. Subdued blue lighting was 
employed, with a gray-mottled set-piece and 
a blue background against which the bride's 
figure stood out strikingly. 


Lewis. 
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Sidney Wein Joins 
lvel Corporation 

Sidney Wein has resigned as president of 
Displays, Ine., and joined 
[vel Con- 


Dyvna-Graphic 
the New York organization of 
struction Corporation, exhibit and display 
builder, in an executive capacity. A former 
president of the Exhibit Producers & De- 
signers Association, Wein has a background 
of many vears in the exhibit field as pro- 

for Gardner’ Displays, 
Display Guild, Elmhurst, 


manager 
and 


duction 
Pittsburgh, 
New York. 

[vel has also announced the opening ot 
Pittsburgh facilities at 46016 Forbes. street 
for the maintenance, storage, and servicing 
of exhibits for the firm’s local clients. Ray 
[Losier will be in charge. At one time he 
was general manager of Artwood Exhibits, 
Inc., and prior to that time was for eight 


vears with Gardner Displays. 





Prizes Totaling $1,850 
Offered In Contest 


In connection with a promotion for “Most 
Precious,” Parfums Evyan, Inc., 2 East End 
avenue, New York City 21, is offering a total 
of $1,850 as prizes in a national display 
limited to regularly franchised 
stores. First prize is $500. The 
on which details are now available from the 
for a two-week display 


contest 
contest, 


company, provides 
period during May 1-June 12. 


Citation Presented 
By Chicago Club 


A citation was presented by the Chicago 
Display Club at its April 6 meeting to 
Carson Pirie Scott & Co. on the occasion of 
the store’s one hundredth anniversary. Also 
showing of color 


on the program was a 
for 


slides of the floats used in Tampa, Fla., 
that city’s annual Gasparilla Day. 


Selling Action 
In Display 

A new motion display will be offered to 
dealers by the Holeprcof Hosiery Company, 
Milwaukee, to demonstrate ‘“Hol-Flex’” 
stretchable socks for men. A moving arm 
continuously stretches the sock out and 
back to show its flexibility. The display 
measures 23'4 by 22 inches in size, and 1s 
operated with a small AC motor. 


Ray Heads Display 
For Heer's 

Jerry Ray has been made display manager 
for Heer’s, Inc., Springfield, Mo., following 
the resignation of William Lowe, who had 


held the position for the past five years. 
Rav had been first assistant, and formerly 
was with Desmond's, Los Angeles. Lowe is 
now in charge of display tor Harold's 
Department Store, Tiffin, Ohio. 





Grant & Sons Moves 
To New Location 

Grant & Sons, Inc., has moved to a new 
location at 3314 West Washington boulevard, 
Los Angeles 18, where larger quarters on 
the ground floor and large parking accom- 
modations are provided. 
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Our new WIDE OPEN SPACES provide a smooth, compact, 


production-line flow to give YOU better service at lower cost. 
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MODERN Removable-Adjustable SHELF DISPLAYERS 





As modern as tomorrow, these Wrought 
iron displayers are built with extra 
side rods to enable you to adjust 
spacing of shelves or to add shelves 
if desired. Sturdy, handsome and 
truly versatile displayers! 
ASD-20224. Height 24'' 
width 24" with 
2 removable 
ASD-20324. Height 
width 24"' with 
3 removable shelves 
ASD-20424. Height 
width 24'' with 
4 removable shelves 
SET of 
3 displayers 


depth 10". 


$13.75 


depth 10''. 


$18.75 


depth i0"', 


$23.50 
$54.50 


See your jobber or write 


Harry C. Cohen Co. 


5219 Center Ave., Pittsburgh 32, Pa. 


shelves 
36"". 


48". 











() capture the beauty ot spring blossoms 
just at the height of their loveliness and 
bring them indoors in vast abundance to 
delight shopper was the 
Harold Melnicove, assistant vice- 
president of The Hecht Company, Washing- 


ton, D. C.. im 


charm and every 


thought of 


planning a seasonal event for 
His desire was to bring “Spring 
in Bloom” to the store and, 
specifically, to transform the main floor into 
a veritable to keep it 
tresh-looking period of 
This, of course, would be 


this spring 
interior of the 
Hower show and 
continuously for a 
about eight weeks 
impossible with fresh plants and flowers, due 
to the Ingh cost of replenishing flowers and 
the impracticability of bringing trees into the 
interior of a large department store 

ideas were worked up, preliminary sketches 
made, and units constructed 
and set up in the store where they met with 
the immediate and 


were sample 


unanimous approval of 
management. It was decided to use flowering 
main theme. 
he latter were housed in specially built over 


trees and singing birds as the 


size cages resting on an arch of 


twigs, 


branches, and tlowers lrees had to be con- 


structed and built up around each column, of 


which there were 34 on the main floor, 
about 112 


most 


of which measured inches im cit 
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In 


Bloom At 


By SYLVAN FREUND 


Decorative Plant Corporation, New York City 


cumference. It was found necessary to build 
at least six trees to each column in order to 
achieve a full ettect, each about 13 feet high, 
and for an arched look they were made to 
spread some 8 to 12 feet away from the 
columns. The total effect like a huge 
Howering garden, and yet a sense of delicacy 
and lightness was achieved so that the all- 


Was 


important merchandise was not lost. 

Six of the most popular flowering trees 
were used, such as pink flowering cherry 
blossom, white magnolia with pink shading, 
lavender and purple lilacs, pink dogwood, 
mimosa, and pink shaded apple blos- 
Instead of arranging these trees spas- 
modically, each row of columns was decorated 
with a particular type of tree such as men- 
tioned above. <A similar decor arrangment 
was used for the bird cage arch units and also 
for huge globe-like cages, holding artificial 
canaries, that were hung between aisles. Each 
single tree, of which there were at least 175 
on this main floor, had to be constructed with 
six to eight spreading branches made to fit 
into their own special sockets attached to 
natural tree trunks. Specially selected natural 
branches stripped of all and 
artificial blossoms and leaves wired in place. 


vellow 
som. 


were leaves, 


very leat and blossom was made fireproof 


Hecht's 


for protection and compliance with local 
regulations. 

For a complete coordinated eftect this same 
plan was carried out, although not quite as 
fully, on the third or fashion floor and also 
in the windows. For the latter it was de- 
cided to concentrate on cherry blossoms only, 
for a feeling of harmony and unity. Also 
because our nation’s capital is famous for 
the cherry blossoms of the Potomac basin 
surrounding the Jefferson memorial. Further 
to enhance the natural effect of the trees 
growing in the windows, these blossoms 
seemed to burst through the glass and out 
into the street. This had to be accomplished 
by a special rigging, and gave a feeling of 
great depth to the displays. 

To expedite work on this project, special 
storage space had to be used to house the 
trees as they were finished, because the entire 
main floor was not to be imstalled until 
February 28 and could not arrive in Wash- 
ington until 6 p.m. of February 27. It was 
necessary to engage four over-the-road tra1l 
ers, each measuring about 34 feet long, for 
transportation. 

Due to the fact that each tree was custom- 
made and numbered to fit into its own special 


[ Please turn to Pade -o] 
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Newsworthy ideas for Christmas ’54 
are in the making 


They'll have to be brilliant to deserve, again, the 

overwhelming amount of magazine-newspaper and 

T.V. publicity that poured in as a result of what 

Si e you, the display directors, did with Siti 
ety Christmas '53 presentations. It's a challenge—but we're 

ART MANUFACTURING CO., INC. confident we can repeat— You'll be invited 


1147 W. OHIO STREET 
CHICAGO 22, ILLINOIS soon to see what we've done. 


APRIL, 1954 








Darling Appoints 
Los Angeles Firm 

The L. A. Darling ¢ 
Mich., manufacturer of display equipment, has 
announced the \daptable 
Angeles to serve 


ompany, Bronson, 


selection of Store 
kquipment Company of Los 
its distributor for Southern California. 


New Mexico. Lee B. 


representative of the 


Kuhn, 
Darling 


located in the new ly 


\rizona, and 
West coast 
company, 1s now com- 
pleted tirst floor othces and showrooms main 
tamed by Adaptable at 1001 South 
street He and his staft 

cated at 511 West Olympic boulevard. 


Phe Adaptable Store Equipment Company, 


Figueroa 
were fe rmerly lo 


vith main offices and plant in San Diego, has 
distinguished itself in West coast store plan 
merchandising-service fields The 
distributor tor the L. A. 
Darling Company will enable the firm to 1n- 


lude “\iaizusell” 


ning and 
appomtment as 
other Darling display 
along with Adaptable’s products. 
of the Adaptable Store Equipment 
(company are Morton J. 
dent: Paul H. B 
David Simpson, 
Rae Adele Lydy ts offies 
los Angeles 


and 
quipment 
(othicers 
Lieberman, presi- 
vice-president, and 
Mrs. 


manager ot the firm's 


oslaugh, 


secretaryv-treasurer 


omee 


Booklet Traces Selling 
Through The Ages 
\dvertising and sales promotion were con- 
1500's and 
were actually banned by law, it is pointed out 
40-page booklet 
called “Sales Devices Throughout the Ages,” 
written by Dr. Stanley C. Hollander, mar- 
keting imstructor at the Wharton School, 
University of Pennsylvania, and published by 
Inc., 153 West 23rd 
City 11, 
albums. 


sidered harmful to business in the 


i an interesting, amusing 


Meier Company, 
New York 


presentation 


Joshua 
manufacturer of 

The English 
guilds belheved that a limited amount of trade 


street. 


visual 


existed, and if one man expanded his busi- 
taking it from another. 
[he laws made it illegal “to make any motion 


ness, he was away 
by word, letter, message or otherwise for the 
enhancing of price.” 

Ur. Hollander’s illustrated story of 
manship ranges from camel caravan times to 
up-to-date methods. It is priced at 25 cents 
and can be had from the address 


sales- 


per Cr ps 
given above. 


Allied Signs 
Adds Idlson 
George Idlson has been named director of 
promotion for Allied 
announces James B. 
president of the Silver Spring, Md., firm. 
ldlson, formerly with the advertising de- 
partments of The Hecht Company, Washing- 
ton, and Macy’s, New York (ity, will super- 
vise Allied’s expansion in the trade show and 
exhibit fields. 


sales and sales Siens 


and Dhisplays, Kome, 


Two Displaymen 
Die In Milwaukee 

Word has received ot the death of 
two Milwaukee displaymen Vlad Thomas, 
who was with several local stores as well as 


been 


operating his own display company for a time 


and who was active in the local display club, 


Robert J]. Fuelleman, who at one 
with the display department of T. A. 
(Chapman Company. 


and 
Was 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1200 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Miya Company, Inc. 

39 East 28th Street MU 5-3511 
Manufacturers and Importers of 
ARTIFICIAL FLOWERS & 

ORIENTAL GOODS 


Bird Cages, Lanterns, Parasols & Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Natural Creations, Inc. 
233 Fifth Ave. 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 


LE 2-2377 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 


Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 





The Display Equipment Corp. 


147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Fashion Museum 
16 West 77th Street 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion. Ask for information. Recommended by 
N. Rk. D. G. A. 


TR 3-9103 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Frankel Associates, Inc. 
56 West 45th St. MU 7-3434 
DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 


When in New York 
The Medium 


122 East 27th St. MU 4-1616 





time 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 


New York 
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It’s Always MARKET WEEK in 
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mine the force, duration, and direction of a 
fashion — or display — trend. Thus New York 
display houses have a unique opportunity to keep 


informed, and so to help you make your displays produce 


with peak performance. It pays off in sales to remember .. . 
=: 
ete 








IT’S ALWAYS MARKET WEEK IN NEW YORK 











Pa = e o 
« id wb 





Lo MORDI JRA we 


CRE ay 














wore 


a oe 


eS ee oe ee 


‘age cael Pai! men > bs Apelor te 


Promoting World Trade Week 


REPARATIONS are now under way for 
observance of World 
held May 16- 


-wide 
Week which will be 
22 by presidential proclamation. 
Originated in 1927 at Los Angeles, 
Trade Week vear to 
with National 
22 The 
recognition to the 
trade to the 
and consumer. 


World Trade Week, 


the nation 


l rade 


World 
coincide 
which is May 
Week is to give 


comes every 
Maritime Day, 
purpose ot the 
importance of imternational 


American producer, merchant, 
which has been. spon- 
sored by the U. S. Chamber of Commerce 
1935, is directed to the community level 
because of our dependence on foreign countries 
for the every-day things we need and want, 
but can not get from domestic sources. With 
only about 10 per cent of the world’s popu- 
lation and & per cent of its area, American 
industry consumes 50 per cent of the material 
it produces. At the same time, these pur- 
chases on our part make it possible for for- 


sirice 


eign countries to earn dollars which enable 
them to buy from us the things that we 
to sell. It is not, therefore, a matter to be 
left exclusively for the 


porters. 


need 
exporters and im- 


Because of the many consumer goods which 
must be imported whole or in part, World 
Trade Week is an unusual promotion oppor- 
tunity to display and 
ported items, but the 
which could not be 
materials. 

Many important national organizations such 
as Rotary International and the League of 
Women Voters actively promote the observ- 
ance of the Week, and retail stores of every 
kind will be asked to cooperate with displays. 

Following are a few suggestions which can 
be readily adapted to the resources available. 
Many themes such as, “World Trade Brings 
Goods and Business,” “World Trade 
Unites Nations,” or “World Trade Makes 


feature not 
hundreds of 
made 


only im- 
products 
without imported 


(,00d 














(;o00d Neighbors,” 
suggestions do not 
ported products 
their origin. 

A display of phonograph records could 1n- 
clude a map of Asia or India with ribbons 
to Bengal and photographs of natives climb- 
ing trees gathering which the lac 
used for records is deposited. Another dis- 
play could show records of music from all over 
the world with an explanation that the essen- 
tial ingredient of records is_ shellac, the 
secretion of the lac bug which thrives only 1 
Siam, Indonesia, and India. 

Leather shoe soles are 
bracho, an extract of wood 
from Argentina. The uppers of the shoes 
are tanned with chromite ore which comes 
from the Union of South Africa. Cow-hide 
skins come from more than 80 countries, and 
snake and alligator skins from Mexico, Cen- 
tral America, and the Philippines. 

An imaginative display for clothing could 
be worked out to highlight such fine woolen 
fibers as vicuna, cashmere, alpaca, llama, 
guanaco, and camel hair. Photographs of 
Peru, and the llama, vicuna, etc. could pro- 
vide the background. Many felt hats come 
from France, the United Kingdom and Italy; 
silk fabrics from France and Italy, and lea- 
ther gloves from France, cotton dresses from 
the United Kingdom and Switzerland. 

To emphasize our daily use of foreign trade, 

[Please turn to page 56] 


are possible slogans. These 
finished 1m- 


indicate 


include any 


which obviously 


leaves on 


tanned with que- 
which comes 


—Top left, a large wire mobile suggests the 
world. At various points on the mobile are 
imported ingredients that would go into a 
box of candy, with cards describing the prod- 
uct and source .. . Upper right, a large trellis 
with a world map cut from fine mesh screen- 
ina, supporting an over-size hanging shelf 
bearing foods and delicacies from all parts of 
the world. Floor is made of blocks repre- 
senting various flags . . . Left, giant cutout 
of shoe, with ribbons leading from shoe to the 
map to show the foreign sources of the ma- 
terials involved— 
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Custom processed Upson Panels 


cater to 
your customers’ 
tastes and budgets 


SPECIAL 
CUTTING 


Mass-produced displays can have that 
“something different” flair. And at 
a surprisingly low price too. Just 
let Upson pre-cut the Panels to the 
exact size and shape your imagi- 
nation dictates. Save time, labor. 
Write, tell us what you want. 
Display shown made with pre- 

cut Upson %%%”" Panels com- 
bined with cut-to-size Upson 


Peg-It Panel. 


COATING 
AND COLORS 


Most Upson Panels are ivory. — 
However, if you hear a call 

to color, answer it. For Upson 
can give you most any special 
coating, paint or built-in color 
you want. This display made 
with colored Upson Strong-Bilt 


14” Panel with 


Panel and Upson 
a color swatch. Both pre-cut to 

size also. Note all displays shown 
use Upson Cut-Out Letters. Try 


them on your next display. 


Prices for custom processes depend on quantity and effect wanted. 
W rite for quotations. Mail coupon for FREE details. 


upson /4/// panels 


PROVEN QUALITY YOU CAN TRUST 


AFR, 1734 


For vour wildest, and perhaps greatest 
display idea, turn to Upson to supply 
the Panel material. Upson makes a 
complete line of display panels: Strong- 
Bilt Panels—**” Panels—!,” Panels— 
Kasv-Curve Panels—Peg-It Panels— 
Striated Panels—Cut-out Letters. This 
variety, combined with custom proc- 
essing, gives you new freedom to 
create dramatic, hard-selling displays. 


STRIATED 

AND PEG-IT 
Stunning Upson Striated Panels and 
Upson Peg-it Panels are prime 
examples of Upson quality. For 
instance, compare Upson Striated 
Panel with any other striated 
panel, you ll see a world of 
difference. And Upson Peg-it 
Panel is prefinished in lustrous 
lacquer, yet it’s priced about 
the same as ordinary panels. 


Both used in display to left. 


SIZE AND 
THICKNESSES 
Upson offers a wider range of 
standard sizes and thicknesses 
than any other manufacturer 
in the world. Our standard sizes 
go from 4’ x 6’ up to king size 
8’ x 20’ and thicknesses from \o” 
to a full *x”. On specials, anything 
goes. Ask for anything you want. 
Display shown made with special 
sized Upson *%6” Panel and oversize 


Lpson Cut-out letters. 





Yee 
USULE THE UPSON COMPANY 


224 Upson Point, Lockport, N. Y. 


Please send me details on 





Name of Product 


NAME 











ADDRESS 





| 
| 
| 
| 
| NAME OF FIRM 
| 
| 
| 


CITY STATE_ 
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ADI 


Hk National 


Industries 


Association of Display 
the Visual Merchan- 
the National Retail 
\ssociation are cooperating on 


and 
dising Group of 
Dry Goods 
clinic display can see. 
and the program 1s 
the best The place will be the Grand 
Ballroom ot the Hotel Statler, New York 
City, and the date will be June 18. It will 
cost $12.50 registration fee and will be worth 
This will be a “big-top” per- 
formance with more ideas, tactual data, and 
information than the 


the biggest one-day 


[he plans are made 


every penny. 


industry has seen 
betore. 

The program, topics and personnel repre- 
sent the best to be had and cover many 
helds that are just emerging as important 
to the industry. 
but it 


better 


Lighting is a basic item— 


needs continued reexamination for 


Same tor 
tashion tor those stores covering this area. 
Selt-selection 1s 


results in every. store. 


very new but is an i1n- 
creasing tactor in every retailing operation. 
The packaging problem tor self-selection is 
but solved at 
manutacturer or store level. 
selt-selection 


also new has to be either the 
Information on 
minimal today 


hut the best has been gathered tor this pro- 


operations is 
gram. Signing 1s an always present problem 
that requires caretul handling and develop- 
ment in And fixtures are al- 
Ways important since they present the mer- 
chandise to the 
the selt-selection operation. 

Followmg the business sessions the NADI 
will 


every store 


customer — particularly in 


who 
some special enter- 
and their friends. 
Combining an opportunity to meet friends 
and some tun, this should be a real 
highlight of the Market Week period. 

With the one-day clinic program sched- 
uled for the day betore the NADI fall 
Christmas Market Week opening, the 
portunity to combine a full day and evening 


buffet-reception for all 
event, 


Stage a 
the 
tainment by 


attend with 


members 


have 


and 


Op- 
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—At the upper left is |. T. Vierheller, presi- 
dent, National Association of Display Indus- 
tries Upper right, Robert K. Farrand, 
merchandise manager, Saturday Evening Post 

Below, Louis A. Banks, chairman of the 


VMG, NRDGA— 


will alone be worth 
And, with the planned 
suburban store tour ot the New York area 
to follow the Market Week on the 24th of 


June the whole package makes for the best 


ot business wntormation 
a trip to New York. 


over-all program ever presented in display. 

Speaking of the suburban tour —it will 
be open to everyone who registers for the 
Market Week. 
the answers as can be provided, it will cover 
the efforts of suburban operations. 
Busses provided by the NADI and 
will be sent to as many stores as possible in 
This 


and 


Planned to give as many of 


major 
will be 


each of the major suburban areas. 
NADI 


tour will be sponsored by the 
there will be no tee required. 


Make your plans now (if this doesn’t come 
too close to an advertisement) to be in New 
York for all the Market 
Week plus the clinic on display plus the 
suburban Take it to anyone 
and, if they know merchandising, you should 


events in June. 


Store tour. 
have a ten-day ticket and expenses. 
Full details next month. 


INTRODUCTIONS: 


Louis A. Banks, chairman, Visual Mer- 
chandising Group, NRDGA. I. T. Vier- 
heller, president, NADI. Chairmen of 
morning session. 
“Display Director’s Role in Designing Self- 
Selection Fixtures” 
William J. Pilot, president, Russel W. 
Allen Company, New York City. 
“Case Histories of Self-Selection Around 
the Country” 
Robert K. Farrand, merchandise manager, 


Market Week News 


By JOHN F. BOWMAN, Managing Director, 


National Association of Display Industries 


Saturday Evening Post, Philadelphia. 
“Packaging for Self-Selection” 
V. G. O’Connell, assistant manager of 
operations, Bamberger’s, Newark. 
“Signs That Sell Merchandise” 
Lee W. Court, Nason-Walker-Court, 
Boston. 
Luncheon — with a top speaker on fashion 
presentations. 
Demonstration of New Lighting Techniques 
and Equipment 
Victor Gruen, A.I.A., New York City, Los 
Angeles, Detroit 
Prof. Stanley R. McCandless, head of 
research and design, Century Lighting 
Company, New York City 
Rollo Williams, color consultant, Century 
Lighting Company 
Abe H. Feder, president, 
Feder, New York City 
The Changing American Market 
A Life-Fortune film with introduction by 
Ruth Fowler, department store merchan- 
dising manager, Life, Inc., New York City. 
Buffet-Reception— Grand Ballroom — Hotel 
Statler. 


Lighting by 


Plywood Company 
Is Formed 
A new plywood company has been formed 
under the title The Plycut Company, 1240 
Webster avenue, Bronx, N. Y., specializing 
in plywood cut-offs with adequate machinery 
Stocking all thicknesses 
directed to the 
The firm will 


New York 


for cutting to size. 
of plywood, sales will be 
display field, toy trade, etc. 
sell only to the metropolitan 
area. 





Freunds In Cuba 
On Vacation 

Sylvan Freund, Decorative Plant Corpora- 
tion, New York City, and Mrs. Freund are 
vacationing in Cuba. 
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achieve striking professional 


display results with these new 


easy-to-trim, easy-to-buy 


DISPLAY GROUPS 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 


) fj’ ), 
L.A. DARLING COMPANY, BRONSON, MICHIGAN 


NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St. 222 W. Adams St. 1001 S. Figueroa 


APRIL, 19354 








od professional- 


Modern... flexible. 
and they sell! 


looking ... inexpensive... 
These smart men’s wear trims are represent- 
ative of a great new line of Darling Display 
Groups that show merchandise to fullest 
advantage, stimulate increased customer 
buying action. Use them time after time in 
a variety of hard-hitting patterns that keep 
your display merchandising fresh and seasonal. 
They're priced to provide attractive groupings 
on a limited display budget! 


Group EG-92, illustrated, $39.06, forms not included 
F798W shirt form, with walnut or limed oak neck block, 


$11.73. FF395 self-standing plastic hose forms, $7.35 pr 


write for FREE CATALOG 


Just off the press with illustrations, spec- 
ifications and prices of Darling’s new 
approach in functional wood and wrought 
iron display fixtures. Specify Display 
Fixture Catalog No. 340. 








PRING is always a big event at J. N. 
Adam & Co., Buffalo, and for several 
years K. Francis Hildreth, display di- 
rector, has inaugurated the season with a 
large rustic setting just within the main en- 
trance of the store. Real bricks, earth, and 
flowers are used, and this year a_ water- 


wheel was installed as pictured. The spring 


decor is carried throughout the store, the 
second photograph illustrating the treatment 
used above the elevator bank. 

Harold McLaren, display director of The 
Bon Marche, Seattle, writes as follows about 
the bridal window: “It’s always a lot of 
fun to put in bridal displays and usually it is 
just the time when we displaymen pull out 
all the stops when actually bridal apparel 
needs less gilding because of its innate ro- 
mantic and decorative qualities. 

“We recently installed a complete bridal 
front, which culmimated in our large corner 
window (pictured). The procession of brides 
down the whole avenue had an impact en- 
hanced through simple means. In the corner 
window, in order to present the expensive 
antique satin wedding dress most dramatic- 
ally, we felt that the elevation should | be 
almost invisible that it should be pre- 
sented in three dimensions, but in the same 
sketchy manner as it would appear in a full 
page newspaper ad, with lots of ‘white’ space 
focusing the attention on the single dramatic 
figure. 

“So the phantom staircase was ‘floated’ 
by thread-like wires, invisible against the 23- 
foot black background and floor. The stair 
rail and posts of ribbon were also invisibly 
suspended. Nothing touched the Hoor, as far 
as the eye could detect. An extended black 
rod holding the bride rested unseen on the floor. 

“Public reaction was the best in years, and 
the Bridal Salon has been packed since the 
promotion began.” 


—Above, by K. Francis Hildreth, J. N. Adam 
& Co., Buffalo . . . At the left, by Harold 
McLaren, The Bon Marche, Seattle— 
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Clever, Inexpensive Attention-Getters for Your Back to School Displays 
Each Individual Item Sold on an Exclusive Basis—One Store in a City. All F.0.B. Chicago. 


Back To School 
a a Pennant 

Back To School a 1 B® No. FDS-12 — Eye-catching 
Pennant B a ; Dream Puff head with red 

No. FDS-11—Colorful Dream & «= «isi collar and green teu 
Puff head with red plaid tie Y 2 ao scarf on a bright oo 
and green felt collar on a | ; | gl ‘3 glossy paper reinforced ~— 
dark blue glossy paper rein- os rd oo <i nant, 18 age wide. Large “ 
forced pennant, 18 in. wide. es. Ra in. wood stick. Each. .$6.25 
Large 42 in. wood stick. 


in 


ey. 


No. FDS-13—Boy Bookworm No. FDS-14—Girl Bookworm 


Boy and Girl Bookworms 
Fluffy, lightweight yellow Dream Puff bookworms with cloth and felt 
clothing and heavy paper glasses and facial features. Dimensional 
styrofoam books with glossy paper covers. Book with 
boy worm has black lettering on a bright orange cover; 
book with girl worm has a dark blue cover. Overall 
size approx. 24 in. high by 15 in. wide by 8! in. deep. 
Specify figure desired. Each.................. $9.95 





€& , ' Dream Puff Owl 

Dream Puff OS V. seid r No. FDS-20-—Clever gray 

Apples a tana | ¥ . Dream Puff owl with 

Full-round deep red : 7 eae black cardboard mortar 

Half-Round Apple, School Dream Puff apples 3 — ae “ — 

and Worm with green paper Back To School Styrofoam Train ye a low es Fresno 

4 ‘aves and yeliow goss’ vz ¥ 

No. FDS-1 5—Yellow Dream Puff eg 16—12 in No. FDS-19—Red, black and chartreuse styrofoam and paper feet. White styrofoam 

worm with felt vest and hat, red yen Fach $5 a5 construction with gold braid trim on all cars. Overall as hook with yellow glossy 

plaid tie and paper eyes and lips N FDS-17 ae shown approx. 30 in. long by 4 to 8 in. high by 2 in. deep. paper cover. Rust styro- 

protruding from a half-round deep ‘0. 5 "D sana Price, complete Seinen tote: Chesall caiman, 

red Dream Pufl apple. Green paper - ( —_ a $18. i. kk ae Te te 

leaves. Yellow glossy paper roof. No. FDS-18— > in. wide by 7 in. deep 

Overall 15 in. wide by 17 in. high diam. Dozen.$12.00 gm ee” a oe 
by 6% in. deep. Each 7 


| , No. FDS-23—Boy on No. FDS-24—Teacher on No. FDS-25—Girl on eo. £288 HY 1 
j j i { i | i i % Apple Background Schoolhouse Background Apple Background Beeaette 
’ 


Back To School Styrofoam Figures , 
Boy On Slate Cut-out styrofoam figures with felt and ribbon clothes and facial features. Felt books. Girl On Slate 
Backaround Boy and girl on red styrofoam apple backgrounds, 16 in. high by 12% in. wide by Background 
g 1 in. deep. Teacher on red styrofoam schoolhouse background, 17 in. high by 10 in. No. FOS-22—White Dream 


or" oe gy hag wide at widest point by 1 in. deep. Each....$4.20. Price, per set of three....$11.95 Puff ~— _— = ~y a 
: rit “it t, . ‘ollar an acii €a- 
nam angel an Pye een For a Complete Line of Back to School Displays, Write for Broadside No. 50 Seong Pop: ag acl 


tures on black glossy paper 
on black glossy paper back- 


bad background. White styro- 
ak “ie aie rrison-Wagner Company  itie fare it rea hh 


frame with red ribbon. Size bon. Size 14 in. by 20 in. 


14in. by 20in. Each..$5.50 2018 Washington Ave. St. Louis 3, Mo. 
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. a —— Industry Show ame, metre a devastating plague, the crown 
My Brother Mike et or January | was made completely by hand trom a solid 
he first National Retail Industry Show, block of gold; 24 expert goldsmiths worked 
to serve the equipment, modernization, and 
construction needs of the nation’s nearly 
two million retail stores, will be held Janu- The crown contains 453 fine emeralds. 
ary 7-11, 1955, at Madison Square Garden, The 17 pear-shaped emeralds which hang 
New York City. as pendants inside the crown weigh from 
The new show. sponsored by the Store 12 to 24 carats each, and the cross contains 
Modernization Institute, will be combined ten jewels. Value of the crown has been 
with the fifth Store Modernization Show, set as several million dollars. 
which in the past has been held in June. Large crowds are gathering before the 
ad window daily. 


continuously for six years in the making 
and no portion was cast or soldered. 


"Crown Of The Andes" 

Goes On Display 
Historys most precious’ ecclesiastical 

crown was placed on display April 7 at 


Larger Quarters 


Dear Reader (?):—What do WE sell? ... For Starer 


You can see our line at your Display | ie ; , , ey 
Material Jobber—the DIRECT source for Black, Starr & Gorham, New York City, Leo Starer announces that as of April 15 


everything in Display. ' and will be on view through April 17.  Starer Displays will be located in more 

Dave and Mike _ Created in the sixteenth century in thank- spacious quarters at 737 North Fourth street 
fulness for the sparing of Popayan, Colom- Milwaukee. ; 
Wow! I day-dreamed out loud. Wouldn't it 


be terrific if Display was as big as the 
movies and we had Academy Award 


presentations and — “You and your big 
cra espe paca, “et | TRADE PERSONALITIES No.132 4 
would be so bad if OUR OWN industry 0. y 


gave out the little mannequins to those 


who are doing so much for the field?’ ' 
Get Mike steamed up and he’s good for a ACH] UNG! me 
column anytime. So I sorta play it down | 4 é , ! ; 

P ! ( } 











by saying that even if it is a pretty good 
idea, it'd be a helluva job to judge — what B 


with so many new ideas coming out for 


window, point-of-sale, etc. He came back | ORN in GERMANY AND TOOK a 
immediately with, ‘There’s only one pocTor’s DEGREE AT HEIDELBERG 
‘Oscar’? Every part of the field is covered 

Why can’t | UNIVERSITY. WAS IN CONSULAR 


when they're giving ‘em out. 


we give out a double dozen ‘Mabels’ at a 

big shindig, like at an NADI show?” | pa tg WAR 

I'll bet you have some ideas about who THE N ANNEQUINS, 
“Don't be BUSINESS IN TIME BECOMING | 


should get and for what, I ask. , 
so wise. Display World, the NADI — we ONE OF EUROPES LARGEST FIGURE 
got plenty of judges. Although,” he con- Ka 
tinued, “I do know one guy who should 
win a special award!” Naturally, I wanted 
to know, and he floors me with “‘He’s the 
Display Manager all salesmen enjoy visit- 
ing. 


9 lie A ern din =i CAME TO THE U.S. IN 1938 

him the most business. ‘So? And every WITHOUT MONEY, LATER BEING 

DM has several firms with whom he prefers 

doing business. But buying and selling ABLE TO START A WIG MAKING 
wouldn't enter into the picture.” Then BUSINESS. TEAMED uP WITH 
what does, I asked. And Mike replied, | BAANEY ROBBINS ANO EXPANDED 


“The Display Manager who respects Dis- 


play — that’s the guy who'll respect sales INTO MANNEQUIN MANUFACTURING 


on ee | AND REPAIR. 
This business,’ continued Mike, “is one HOBBIES: STAMP COLLECTING, RIDING, 


of the few fields in which dozens of new 


products come out every season — and TRAVELING. SPEAKS FIVE LANGUAGES 
there’s a helluva lot of dough, work and il INCLUDING TURKISH. 


mind put into it— every few months. And 
that’s what a salesman goes out with.’ 
So what, I said, that’s Display. Where 
does the Display Manager come into it? 
“Well,” replied Mike, “‘“‘the DM comes in 
-when he invites the salesman to come 
into his office." 








SSS 
Se 


Say, I said. I just thought of something. 
How would you ever be able to judge a 
contest like that . . “Well—the DM 
himself will judge it. He'll know if he 
deserves an award.” 


Capital Merchandising 
Company 


Manufacturers of 
Window Display Papers and Cloths 


365 Thatford Ave., Brooklyn 12, N. Y. 


HERZBERG - ROBBINS, INC., NEW YORK CITY 
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Unusual Exhibit 


For Minneapolis Firm 

Reaction to Minneapolis-Honeywell Kegu- 
lator Company’s display at the recent Na- 
tional Home Builders’ convention in Chicago 
was “not much less than terriffic,” according 
to John A. Young, merchandising manager 
of the firm. “It was the first time we had 
exhibited at that show,’ Young said, “and 
we were particularly anxious to have a dis- 
play that would be talked about for many 
months afterwards. It was decided to tea- 
ture the 20 winners of Honeywell’s ‘Acapul- 
co Derby, a competition among contractors 
during last year’s National Home Week.” 

Actual construction of the exhibit was 
carried out by Displaymasters, Inc., Min- 
neapolis convention display firm. The first 
problem was to get suitable full-length por- 
traits of the 20 winners, all from different 
parts of the country. Each winner was con- 
tacted and given an appointment with a 
photographer. 

The difference in lighting, contrast and 
detail among the 20 photos caused a few 
anxious moments, but were partially com- 
pensated for in the life-size transparencies 
made from them. The transparencies were 
hand-colored, placed between sheet glass and 
mounted in walnut frames 6 feet tall. 

The finished display presented an overall 
appearance of continuous motion that left 
many viewers open-mouthed. All of the 
portraits were revolving on_ triangular 
mounts and were illuminated from behind. 
Seven of them were fully visible to the 
visitor at any one moment. 

Most other exhibits at the NAHB show 
were product displays of the usual type. 
Honeywell's display was the outstanding ex- 
ception, not only in the idea behind it, but 
in the attractive, eye-catching manner in 
which it was presented. 

“When we planned this display we knew 
that the winners would be flattered, but we 
were completely unprepared for the wide- 
spread talk and comment it caused,” Young 
said. “The remarks that pleased us most 
were made by builders who said: ‘My pic- 
ture’s going to be up there next year!” 


How To Form A Coat 
Covered By New Book 

The art of torming a coat professionally, 
one of the all-important operations in men’s 
wear display, is covered in detail in a new 
book by Paul Barber, who has more than 
20 years experience in this field. The 
method is described step by step and illus- 
trated with 36 expertly posed photographs 
to make every detail clear. The topcoat, 
overcoat, single-, and double-breasted coats 
are covered. 

As Barber points out, “No matter how 
clever the idea, layout, color or what-have- 
you of the display, the coat form must sell 
the clothing. Consequently its importance 
to a mens wear store can not be over- 
stressed. Professionally formed, the coat 
form can mean success to what might other- 
wise be termed a poor or mediocre men’s 
clothing window.” 

The book is 11 by 8% inches in size, spiral 
bound, and has 32 pages. It sells for $3, 
and is published by Display Ideas & Pro- 
motional Service, Bissantz building, Wichita. 
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EVERYTHING for DISPLA 
IN RUBBER 


Mannequin Hands 
Ladies, Men and 
Children. 


Glove and Hosiery 


Display Hands. 
Men's and 


Boys’ Sock Fe, 
Forms. Ps Hosiery Leg 
| Forms 


Millinery 
Heads. 


NEW * * NEW 
No. 130 Full length 


men's hose form 
for Bermuda wear. 





ATTENTION National Advertisers 


And Display Producers: 


Special designs in mass production or in 
limited quantities from hard Latex that does 


not BREAK, does not CHIP. 


Miniature 





Mannequins 








AR-TEE CREATIONS, INC. 


99 BROADWAY BROOKLYN 11, N. 
EVergreen 4-1072 


¥- 














LINCOLN ROAD DISPLAY 


[Continued from page 21] 


IN or OUT of New York, it Is for display. Mr. Levy designed the building 


25 years ago with a high cathedral ceiling, 


two-level floors, and styled like an art gallery 
and a sumptuous private home, with the idea 
f € of making the most appropriate setting for 


his antiques. Windows, on eye level, are 
812-20 AVE. OF AMERICAS NEW YORK CITY 1 uncrowded and intimate, calling attention to 
. gems and art items collected from all over 

MUrray Hill 9-0476-7-8-9 the world. The domed structure has become 

FOR the name and the landmark for one of 
Lincoln road's most important enterprises. 

Incidentally, the Antique Dome is the only 


store on Lincoln road owned by itself. 

So much for displays that are blessed with 
architectural settings and_ built-in props. 
More heart-warming displays are those which 


are created by displaymen with a flair for 


AND FOR dramatizing merchandise. 


Howard Rosenthal, manager of the Flor- 


° sheim Shoe Store, introduced the new Flor- 
e Preserved Foliages , 


sheim “Lotop” shoes in various colors and 


e Sandblasted White Manzanita e Sandblasted Grape Roots styles by borrowing a low-top sports model 


. . car from a foreign car importer, and the sight 
° Natural Manzanita | e Driftwoods | of a cream-colored roadster in a shoe store 


window had shoppers standing in line. In the 


| side windows were large white posters witl 
All Sizes and Shapes — WHOLESALE ONLY cain sel tiie one dames andi aioe te 


center in a straight line. Rosenthal added 





personality to the floor display with hand- 


| lettered cards which carried such messages 

Ask for PHILIP G. CHINGOS ... THOMAS KARAS || °").0 2.08) S22 As 
| untied. It still won't slip off your heel.” 

wad ° h Ni | W 99 | Inside, the store has the same appeal. Side 

f is f e atura ay walls of brick are painted a forest green. 

| Red and russet are featured in furnishings, 

| with shadow-boxes around the walls holding 

colorful sporting prints. Florsheim shoes are 

shown in a masculine setting which 1s also an 














making leisurely choices. 


f interesting place in which to linger while 
oy ! 


Rosenthal advises, “Don’t crowd your win- 
HOW I'D LiKE 


; dows. Remember the old saying, ‘You can’t 
“To PLAY ON | see the forest for the trees.’ And don’t be 

/ “all 7 “a afraid of colors. Make a window display of 
THAT GREEN : a certain color with harmonizing contrasts. 


Even the most conservative shopper can see 





that certain colors in masculine attire can be 
“NAT 7) P satisfying and in good taste.” And when you 
VRE-LIKE can make a tie-in with another enterprise, 
G such as Rosenthal made with the foreign car 
KASS MATS importer, a display becomes table talk. 
Leighton’s, on Lincoln road, has Lou Ber- 
man as manager of this well-known men’s 
wear store. He has a reputation also for 


his arrangements of dramatic scenes in win- 
dow displays. 








Berman makes the most of a broad, open 
facade which gives an uninterrupted view of 
long, overstuffed divans facing a_ reading 
table with magazines of masculine appeal. 
’ Colorful murals of Seminole Indians and 
Freshest, most attractive Grass Mats you've ever Florida wild life attract the window shopper. 

Sr scimie barley teas Uoleea a — The two center windows, recessed, are 

ase. niorm and even, wi _ Amati centati speci: - 
chek a3 spor. Order now to liven up your MAIL ORDERS used for dramatic pre entations of special out 
ine disnta ; fits. In mid-season, Berman displayed com- 

spring displays. . : ‘Seale 
. FILLED PROMPTLY plete outfits for boating enthusiasts — from 
STANDARD 3 ft. x 6 ft. GRASS MATS .. . $3.50 ea. denims for the deckhand to smart gabardines 

($39.00 per doz.) on a ra , 1 ' oe 
M r >" cL 

Available in natural raffia grass at same prices. : = | / age rerndinenecee ; 

12 in, 15 f...$ 3.75 5 ft. x 10f...$1250 - — ° im | For sheer beauty the mid-season window at 

Wu aS &..$ 105. 6 fw 10%. 91475 : | Moseley’s, importer of fine linens, attracted 

Sx 6-f...$ 7.50 5 tt. x 15 ft.-. $18.75 much attention. Sidney EK. Brown, manager, 

6 ft. x 6 ft. .$ 8.50 - 3 ft. x 30 f.. . $22.50 gives credit to John Neale for the display of 

“Sfx 15 f...$10.59 . 6 tt. x 16 ft...$23.75 Medern Ditplay Equipment aa and ape pen in % win- 

> Special Sizes to Order——Any Length or Width. 810 Penn Ave., Pittsburgh 22, Pa. dow wit 1 a swatch of rec = vet, red roses, 
 - SSPRINKLINGS—cover 40 sq. ft. 1” thick. 3 Ib. $2.50 and lilies-of-the-valley, and 12-inch figures of 
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cupid in various poses, trailing wispy evening 
handkerchiefs. 

Limited in the range of strong colors and 
available forms for the display of linens, Neale 
does an excellent job with drapes and colorful 
props to make the two Moseley windows eye- 
stoppers. 

Mrs. Diane Beck, manager of David's, 
selects quality items in costume jewelry, bags, 
and other accessories. John Neale, display- 
man for some 25 Lincoln road shops, arranges 
the merchandise with charm and imagination. 

Put a mother-of-pearl bag, a purse beaded 
in pastels, cultured pearls and iridescent ac- 
cessories on a window flooring of Angora 
cloth and you have a simple display with the 
feel of luxury. With this carpeting Neale 


used pastel pillows and one central feature to | 


give height. For the rococo effect in his 
mid-season window, he used a_ driftwood 
branch painted pink and entwined with velvet- 
like tropical fern, also pink. 

Mrs. Beck calls attention to the careful 
placing and spacing of articles, even in bud- 
get windows. A gift window ($3 to $5 items) 
featured a large framed map with ribbons 
running from the regional merchandise to the 
spot on the map which indicated the source. 
Woven beach bags, flower bedecked baskets, 
jewelry made of shells, flowers and_ beads 
are all regional in design but tropical in their 
appeal. 





Small Display Windows 
For Lane Bryant Unit 

Smaller-than-usual display windows are 
featured at the Westgate (Cleveland) shop- 
ping center unit of Lane Bryant, Inc., recent- 
ly opened. Designed to blend with the entire 
Westgate Center, the store uses limited glass 
areas in its front. Small, intimate display 
windows “protect the well-being of the cus- 
tomer and keep the inside of the store 
private,” say store officials, according to 
newspaper reports. 

Italian mosaic tile of sparkling gray sepa- 
rates the store's display areas. The pieces 
rise to meet a clear glass section running 
horizontally across the store front just be- 
neath a protective overhang, which is a 
feature of the Westgate Center. An illusion 
of the overhang continuing unbroken into 
the shop is created by the use of glass. The 
interior of the store is basically informal, 
arranged for customer comfort and conven- 
lence. 

Natural American walnut and birch have 
been used throughout, with tweedy brown 
carpeting and tweed-textured upholstered 
furniture. Soft colors are used, accented 
by touches of red, vellow, and blue to high- 
light the special departments. 


ee 


Dominion Signs, Ltd. 
Appointed By Denton 

Jj. P. Denton, Inc., Boston, has appointed 
Dominion Signs, Ltd., Branttord, Ont., as 
exclusive Canadian distributor of “Reyvex,” 
“Reyarc,’ and associated products. The 
Canadian firm is warehousing a complete 
stock and can make immediate shipments. 
Manufactured by Denton, the products are 
distributed in the United States through the 
same firm and Reyburn Mfg. Company, 
Royerstord, Pa. 
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‘TMPROVED DISPLAY LIGHTING 
AT LOWER COST, 


thanks to the 


LUSTRA MAN, 


says Kaufmann’s Dept. Store, 
Pittsburgh 


Here’s the report of Mr. Paul R. Meyers. 
Kaufmann’s Window Manager: 


“We have been using Lustra Spotlites and 
Floodlites for over four years. These lamps 
unquestionably bring superior display light- 
ing. In addition, they burn longer, save 
bother and time required for replacement and reduce overall lighting 
costs. Our Lustra Man is very much on the job and has assumed 
responsibility for the details of our lighting problems.” 


For greater operating efficiency through better lighting, and for 
new convenience and lowest overall lamp costs, it will pay you to talk 
with your local Lustra Man. He’s conscientious and thoroughly qualified 
to solve practically any lighting problem with the complete quality line 
of Lustra Double Duty Lamps and Fluorescent Tubes. Write us for 
literature giving the whole Lustra story. Lustra Corporation, Dept. N-4, 

36 Washington St., Brooklyn 1, N. Y. 


\) 


Lustra 
Par 38 Double-Duty Double-Duty Double-Duty Lustre 
Spotlights and Fluorescent Incandescent Double-Dufy 
Floodlites Tubes Lamps Reflector Lamps 


Lustra Lustra 


AMERICA’S DATED LAMPS 


Double-Duty Reflector Lamps, Incandescent Lamps, Fluorescent Tubes, Spot- 
lites and Floodlites, Rugged Duty Lamps, Fluorescent Fixtures and Starters. 





motion 
devices 


SHOW 
MORE 


Turntable 


Model No. 
TT 15/17 


ATTRACT 
MORE 


Mystery Motion 
Display 
Model No. 
MM35 


SELL 
MORE 


Battery-Powered 
Turntable 


Model No. 
BP 45/12 


that action 


which in turn sells 


1-. axiomatic in 


leads to attraction 


display 


more merchandise. Vue-More turntables 
and motion devices make ‘em stop 


look 


running, dependable 


buy. They're silent, smooth 
expertly engineered 
for reliable service. From the smallest 


piece of jewelry to the largest of ap- 


pliances—there’s a Vue-More stock model 
for every display need, to fit every budget 


requirement. 


Write for illustrated catalog and price 
list of America’s most complete line of 


motion devices. 


BREVEL PRODUCTS CORP. 


214 SULLIVAN STREET © NEW YORK 12. N Y 


New Realistic Flowers 
Are Announced 

“Plast ()-kab” is the 

plants 

521 

‘The 


said to 


a new line of 

Adler-Jones 
avenue, Chi- 
involved in the pro- 
the realism of 

the chemical 
so that the leaves 


name ot 
introduced by 
South Wabash 
method 
duction 1s combine 
facsimiles with 
properties of plastic plants, 
are fadeproof, 
and long-lived. 


phe rte graphic 


fireproof, washable, pliable, 

The process Was developed by J. I. Adler, 
Jr., through long experimentation. A patent 
is pending on it and “Plast-O-Fab” 1s a 
trademark registered with the U. S. Post 
Othce. A comprehensive line of the plants 
is now being turned out by the firm, includ- 
ing tropical varieties. Full information will 
be sent by the company on request 


Holeproof Offers 
Wall Unit 


\ complete unit designed to assist dealers 
in achieving a modern approach to lingerie 
selling is being offered by the Luxite lingerie 
division of the Holeproof Hosiery Company, 
Milwaukee, according to Milton H. Lukatch, 
merchandise manager. The unit consists of 
shelf that 
accommodate up to 5) dozen garments. The 
shelves flank a center portion designed to 


a wall fixture with space can 


This permits 
representative samples 
merchandise from boxes 


display garments on hangers. 
retailers to 
without 
on the 

The other half of the unit is a matching 
counter with glassed-in display area at the 
top. A fluorescent tube is used to illuminate 
the center panel. 

“The units are adaptable to several types 
of stores,” Lukatch said. “In the large store, 
they can be used as a Luxite unit within the 
regular section or to integrate a small lin- 
section in a ready-to-wear section. 
In the specialty store, they will offer a com- 
pletely adequate lingerie department, per- 


show 
removing 
shelves. 


gerie 


oo 2 eee 


—Good use was made of the background 
panel as a base for many small packages of 
perfume in this display by John Robert Cobb 
for Henri Bendel's, New York City. The name 
of the perfume was in three-dimensional let- 
ters curving across the upper right of the 
panel. (Photograph by courtesy of Mitten's 
Display Letters, New York City)— 


mitting retailers to display and stock mer- 
chandise in an effective and efficient way.” 
The Luxite unit will be shown in prima 
vera; other finishes are available on request. 
The recessed area runs the full length of 
the unit, making it possible to handle petti- 
coats, slips, fulllength gowns, and negligees. 
The unit’s wall fixture measures 6 feet 


8 inches high, width 5 feet 10 inches, depth 
the counter is 3 teet 


1 foot 6-13/16 inches: 

34% inches high, width 5 feet 10 inches, and 
depth 1 foot 75¢ inches. The display portion 
glass enclosed is 1 foot 334 inches in height. 








—Harold W. Brightman, (center) president of Lit Brothers, Philadelphia, hands Tom Comerford, 

display director of the store, the plaque which the latter won in DISPLAY WORLD's International 

Display Contest for 1953. Others, left to right, are: Harold Gilbert, Steve Brown, Earl Lovelace, 
Boyden Earney, and Peter Shyne, all of the Lit display staff— 
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for Metropolitan Smartness ... 


Send for Paul Barber’s authoritative new book “HOW 
TO FORM A COAT — professionally.” Here, for the 
first time, you'll find the full story of the many fine 
details that go into truly smart coat forming — told 
step by step, so that even the beginner can under- 
stand and follow these proven methods. Four sections 
give you full instructions for forming: 


a. s @ THE SINGLE-BREASTED COAT 
a professional) oe a @ THE DOUBLE-BREASTED COAT 





—— Pag @ THE TOPCOAT 
= ae = . by Paul Barber 3 rs * THE OVERCOAT 

eet et, pee 4 In addition, there’s a section devoted to the intan- 
gibles of professional display forming — information 
available in the past only through many years of 
actual experience. Indispensable to beginners — val- 
uable even to experts! Facts worth hundreds of dollars 
— yours at the special pre-publication price of $3.00. 
Order today! 
c 


~ 





DISPLAY IDEAS AND PROMOTIONAL SERVICE 
BISSANTZ BUILDING WICHITA, KANSAS 


THESE ARE TWO of Please send me______copies of "HOW TO FORM A 
the 36 large, expertly COAT — professionally,” at pre-publication price of 
posed photographs in $3.00 each ($3.50 outside USA). 1! understand book 
this book — showing may be returned for refund in 10 days if not accept- 
you step-by-step se- able to me. 

crets of superb gar- ( ) Payment enclosed ( ) Ship COD plus postage 
ment forming — tricks ( ) Bill my store 

of the trade that dis- 
play men hove long 
kept to themselves. 


Name — 

Store name___ 

Address a , 

Le 
(Please allow two weeks for delivery) 


Step #20 











ASK FOR IT BY NAME AT 


YOUR NEAREST DISPLAY 
MATERIALS SUPPLIER. 


DEPEND ON HIM FOR HELP- 
FUL DISPLAY IDEAS. 








THE REYBURN MANUFACTURING CO., INC. 


\ : -. ROYERSFORD. PA PHILADELPHIA. PA 
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BEST BY TEST 
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=_ fiberglas reinforced plasti 
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MANNEQUINS 
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’ 


TESTED @ by years of actual use by retail 
stores throughout the world Bs 


ce - 


TESTED @ by a nationally known testing laboratory 
é 


JUNIOR + MISS + CHILDREN 
UNCONDITIONALLY GUARANTEED AGAINST BREAKAGE 


the rObert lent corporation 110 west 34th st. new york 1, n. y. 











el-o-7ahk REVOLVING 


ALL PURPOSE RACK 


30° OR 36” CHROME RING 


HEIGHT ADJUSTABLE 
42° TO 68" IN. 


Rated ‘extremely 
Flexible’’ in Es- 
quire Apparel Arts 
feature story 


Puts Sales 
in Motion.. 


blouses i ie skirts dresses 
jackets pedal pushers # 187) | robes 
shirts swim wear ue coats 
childrens ni gowns 
wear 


CORPORATION OF AMERICA 
AVENUE. MIAMI, FLORIDA 
WRITE FOR CATALOGUE OF OUR COMPLETE LINE 


2417 N. MIAMI 
SEE YOUR DISTRIBUTOR . 
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WORLD TRADE WEEK 
[Continued from page 44] 


a multitude of foods and delicacies could be 
displayed. A few examples are: 

Coffee from Brazil, Colombia, and Central 
America; sugar from Cuba; tea from Ceylon 
and Indonesia; spices from Indonesia, Ceylon, 
India, Zanzibar, and Malaya; olives from 
France, Spain, Portugal, Argentina, and 
Chile; dates from Arabia, Iraq, and Turkey. 
The window might be designated, “Food for 
Thought Imports Help Maintain Your 
Standard of Living.” 

Not a single refrigerator, washing machine, 
or home freezer could be made without a 
number of raw materials for which we de- 
pend on other countries. Steel is used 
throughout. Steel can not be made without 
manganese, and 90 per cent of our manganese 
comes from India, South Africa, and Brazil. 
Copper which comes from Canada, the Philip- 
pines, and South Africa is used in all tubing. 
Zinc, which is used in liners, comes from 
Mexico, Canada, and Peru. Lead and nickel 
are used throughout these appliances and more 
obviously on the fixtures. Lead is imported 
from Peru, South Africa, and Canada, and 
nickel from Canada, Norway, and the United 
Kingdom. Rubber is used as insulation and 
for shock absorbers around motors. Our 
rubber comes from Malaya, Ceylon, and 
Indonesia. Tin from Malaya, Indonesia, and 
Bolivia is used in solder and as a surfacing 
material. 

A vital part in radio sending and receiving 
sets, electronic calculators, and automatic 


| control machinery is the vacuum tube, for 


which we depend on imports from all over 
the world. They must contain mica for in- 
sulation, and more than 50 per cent of our 
mica comes from India and Africa. Nearly 
all of the tube elements — grids, discs, cath- 
odes—are made of nickel. We get 90 per 
cent of our nickel from Canada, Norway, 
and the United Kingdom. The filament wires, 
which heat the cathode, contain § tungsten 
which we must get from Bolivia, Brazil, 
Korea, and Siam. 

In addition to the listed materials, not one 
TV or radio set could be produced without 
cobalt from South Africa, chrome ore from 
South Africa, shellac from Ceylon and Indo- 
nesia, and rubber from Malaya and_ Indo- 
nesia. 

The statistics herein were obtained from the 
Department of State, General Motors, and 
General Electric. 

The accompanying sketches were designed 
by David Marder, acting museum director of 
the Commercial Museum, Philadelphia. They 
will be used in stores in that city as part of 
their celebration of World Trade Week. 
Philadelphia’s plans for World Trade Week 
include an exhibit by 200 local industries which 
import or export. 

Additional suggestions for displays may be 
obtained from the Committee for a National 
Trade Policy, 1025 Connecticut avenue, N.W., 
Washington 6, D.C. 


- ———— — 


Green Joins Staff 
Of Moortgat 

Sam Green has joined the sales staff of 
The Moortgat Studios, Glenshaw, Pa., and 
will travel Colorado, Utah, Washington, 
Oregon, Nevada, and northern California. 
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GOLDWATER DISPLAY 


[Continued from page 31] 


storer. More of these items were placed on 
the floor with a neat sign announcing the 
name of the demonstrator, and an invitation 
to visit him in the cosmetic department. 

Two mannequins were used to show the 
success of this hair preparation. A_gray- 
haired mannequin dressed in a beautiful neg- 
ligee front of the make-believe 
mirror. Facing her from the other 
through the open frame, and dressed in a 
duplicate garment, mannequin with 
dark hair. 

Goldwater’s has a strong civic sense and 
many of the window displays are built around 
community events and service organizations. 
Here original ideas are employed to show off 
coordinating merchandise. The store’ has 
found this idea especially adaptable to spec- 
tator sports. operas, and little theatre presen- 
tations. 


stood in 


side 


Was a 


Point-Of-Sale Units 
Added By Argus 

New Argus full-line permanent displays 
have been made available to photographic 
dealers by Argus Cameras, Inc., Ann Arbor, 
Michigan. 

Easily assembled, the versatile new dis- 
plays offer a modernistic presentation of 
each Argus camera and both the telephoto 
and wide angle lenses. In two and three- 
shelf arrangements, they can be assembled 
in various forms to fit in with different win- 
dow and counter situations. 

To hold products in position, special bolts 
have been fitted into the silver-gray shelves, 
and these attach easily to the tripod sockets 
on the bottom of each camera. 

An Argus sign with bold lettering fits the 
uppermost shelf support to top the attractive 
displays. Dealers can readily show many 
selling points of each camera to prospective 
customers without removing the camera. 

“This 1s a most important addition to our 
advanced point-of-sale display material be- 
cause it gives the customer a look at the 
complete Argus line and _= stimulates his 
initial interest in the difference between 
cameras in the line,” Dudley J. 
Scholt, vice-president and director of sales 
and advertising. 


SaVs 


""Band-Aids'' Merchandised 
Through New Displayer 


Powertul product identification marks an 


attractive “Selmor” display stand used by 
Johnson & Johnson, New Brunswick, N. J., 
to build sales of “Band-Aids” at the retail 
level. 

Made by Hinde & Dauch, Sandusky, Ohio, 
the displayer features a divided bin which 
merchandises two sizes of plastic strips and 
one size of adhesive bandages. Price spots 
and product information are prominent. 
Large product illustrations on the front and 
sides of the display forcefully remind shop- 
pers to replenish their medicine cabinet sup- 
plies. Printed in black, red, and orange, the 
unit 1s a hardworking salesman when used 
as an island display or counter extender. 
A black kick-band around the bottom pro- 
vides an attractive design feature and pro- 
tects the unit against scuffs and smudges. 
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AMERICA’S BETTER STORES 
USE MITTEN’S LETTERS 


The big names in retailing, stores with nation-wide reputations, employ Mitten’s Letters 
to put store character into their sign and display work. Sales-stimulating window and interior 
messages and reminders such as the one illustrated above are made with Mitten’s Letters. 
At stores such as Bullock’s, Robinson’s, Stern Brothers, Rich’s — where outstanding displays 
are commonplace, you'll find Mitten’s Letters playing a featured role. Along Fifth Avenue - 
B. Altman, Franklin Simon, Russek’s, Peck & Peck constantly use Mitten’s Display Letters. 
They use them with all kinds of displays, with every type of merchandise and in almost all 
store departments. It’s with good reason that America’s better stores choose Mitten’s Letters. 


Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to deco- 
rate through their modern, yet classic beauty of line and form. Second, to emphasize a 
sales message by their clear, readable simplicity. 


Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering 
satin to the roughest concrete, depending on the effect you wish to achieve. Their depth 
of relief gives beauty and readability to the message, and by using side, direct or background 
illumination, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive 
than wood or plastic cut outs, are much more attractive and are ready for instant use. 


For complete information and prices, write for Broadside No. 27D 


Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 
Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 


For Your COSMETIC & JEWELRY DISPLAYS 


No. 503 Two-Shelf Cabinet 
Displayer, $16.50 ea. 


Top Shelf 6%" 











Bottom Shelf 13°' x 20". 
x 20". Overall height 19%". Swinging 
Doors. Overall width with doors open 
30%". All colors available. ltems 
shipped in Black unless specified. 

Special sizes and items made to order. 
Prices quoted F.O.B. New York. 


ORDER DIRECT OR THROUGH 
YOUR LOCAL JOBBER 


CHIC DISPLAY CO. 


293 Seventh Ave., New York 1, N. Y. 
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The STANDARD" 


Poster Color 


PRANG Tempera 
Colors play an 
important part in 
the production 

of displays, back- 
grounds and other 
sales-making 
“props’’... They are 
designed to make 
your color work 
more attractive 

to look at—More 
Profitable to do! 


PRANG Tempera 
are also available 
in the popular 
Day-Glo colors on 
sale at your 
favorite source 

of supply. 


E] 


in the 


DISPLAY 
FIELD? 


© One Stroke 


Coverage 


® Won't chip 
or bleed 


® Brilliant & 


Permanent 


® Dries quickly 
to beautiful 


satin finish 


© Complete 


Color Range 


Write for color cards 
and information, 
Dept. DW-14 


THE AMERICAN CRAYON COMPANY | 
SANDUSKY OHIO NEW YORK | 
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For Your 
SUMMER DISPLAYS 


e GRASS MATS—36" x 72" 

e FISHNET—72" 

e SURF CLOTH—54" 

e SKY CLOTH—54”" 

e COTTON ROPES—'/2" and 1" 
e FIBER MATTINGS—50" 


Park Lane Fabrics Co., Inc. 


New York City 16 


45 E. 30th St. 
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(Continued from page 18) 


And in passing, practically every person 
using the Opportunity Exchange reports excellent 
results from it. It is an easy and inexpensive 
way to find an employer or an employe, and to 
dispose of used props or to purchase them. We 
have purposely kept the cost of such ads to the 
lowest possible minimum because we regard it 
primarily as a service to the entire field.... 


While in New York City recently I had 
dinner one evening with I. T. Vierheller, presi- 
dent of the National Association of Display 
Industries, who told me something of the plans 
for the joint meeting of the NADI and the Visual 
Merchandising Group of the National Retail Dry 
Goods Association -=- this to be held on June 18 
at the Statler, as part of the annual fall and 
Christmas Market Week of the display association. 
I can only say that this promises to be one of 
the finest and most instructive sessions ever 
held in display. Famous speakers are being lined 
up to discuss subjects of real importance to 
every displayman. From the advance plans, I 
really believe that this single feature will be 
worth every cent it will cost your store to 
send you to Market Week. And when you consider 
the opportunity of inspecting the top products 
of around 100 leading display firms concentrated 
in one city, plus the chance of meeting and 
discussing mutual problems with leading display- 
men from all parts of the country, the Market 
Week far more than merely justifies its 
relatively low cost. This is something your 
store should regard as an investment, rather 
than simply an expense and you should present it 
to management in that light. It is not a bit 
too soon to start making your plans to attend. 


Still another feature has been added this 
year -=- a one-day tour of some of the suburban 
shopping centers in the metropolitan area. This 
will be held on June 24, with all transportation 
furnished, and will give you a wonderful 
opportunity to see at first hand some of the 
latest developments in modern merchandising. 

All in all, it looks as if this will be the best 
Market Week to date.... 


Cordially yours, 


er tne 
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LOS ANGELES DISPLAYS 


[Continued from page 25] 


ribbed black rubber mat along the center 
aisle on the floor. Black wool yarn stretched 
tight suggested flooring. The walls and floor 
were both in light gray paper. Brilliants were 
sprinkled on the floor. The copy card, com- 
bined with an arrangement in the center fore- 
ground, urged “Transfer to Envy .. . the 
girdle with the seat that never lets you 
down,” with a girdle on a half-torso demon- 
strating its construction and features. 

At Ohrbach’s-Downtown, where William F. 
Meissner is display director, there is noted a 
considerable difference in the display approach 
between the store on Miracle Mile and the 
one downtown. “We are hitting a lot harder 
on merchandise,” Meissner says. “We are 
changing windows a lot faster. Downtown 
changes are going in at least once a week in 
all windows.” 

One of Meissner’s recent “Wonderful 
Values in Dress Shirts” presented 20 styles 
with accompanying neck wear. Four fea- 
tured styles at left and right were on shelves 
at different levels, suspended with bent iron 
links that were painted gold, with little 
colored balls at the ends of each. The stand 
for the card was of black painted wicker 
simulating wrought iron. Down-lighting was 
focused on the arrangement of shirts, well 
toward the foreground of the window. Back- 
ground and floor were in gray. 

William C. Lambert, display director at 
Barker Brothers, installed an extremely ef- 
fective window showing lots and lots of 
colorful towels. The idea was to try and sell 
them by the dozen, suggesting that customers 
stock up. Stacked Barker Brothers cartons 
were filled with different colored towels and 
shown opened. The case cabinet on the 
right conveyed the idea of the homemaker 
storing the towels in her home, as she takes 
them from the store’s carton. The back- 
ground color was a deep blue, the carpet a 
medium green. Against these the strong and 
varied colors of the merchandise showed up 
particularly well. This display proved to be 
a most effective traffic stopper. 





New Battery Turntable 
ls Announced 

Called “Roto-Splay,” a new _ turntable 
which is operated by two flashlight batteries 
has been placed on the market. It is made 
of aluminum, finished in a shade of gold, 
and carries a centered load up to 5 pounds. 


Additional tiers are available for the unit if 


desired. Information may be had from 
Maxilume Company, 125 West Hubbard 
street, Chicago 10. 





Department 
Of Correction 

Inadvertently, several dimensions § and 
some descriptive matter were omitted from 
the advertisement of Frankel Associates, Inc., 
56 West 45th street, New York City 36, in 
the March issue of DISPLAY WORLD. 
Both diamond and bamboo beaded curtains 
are to be had in dimensions of 96 by 36 
inches. Feathered birds are approximately 
12 inches long, in red, yellow, blue, green 
combinations. Bankok squares are 12 by 12 
inches in size, available in natural, turquoise, 
yellow, spring green, and black. 
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Ed, “SIGNPRESS” 


SHOW CARD AND POSTER MACHINE 


Ace Featexie?/ SPEED.--SIMPLICITY 


i LOW OPERATING COST----LONG LIFE 


Used for over eighteen years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 








% 


TOYOU! == 
GROAQCLOTH 
* SHIRTS 


The "“SIGNPRESS"” 
ables store managers to 
do a better job of mer- 
chandising. _It provides 
a simple, convenient 
means for producing 





| GOOD LOOKING Cards 


& Posters QUICKLY and 
at SMALL COST. 





MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX D-144 ADRIAN, MICH. 

















HANDIEST 
TOOL 


FOR 


BETTER 
DISPLAYS 


"HANSENSS 


ONE-HAND 


TACKER 


A Display Manager i in a leading midwest department store 
has designated " ‘HANSEN" as the “Displayman's handiest 
tool."" He has used HANSEN “as long as | can remember.” 


HANSEN PUTS IDEAS INTO ACTION 


Material for backgrounds, floors, streamers, shelves, etc.; PEQUEST 
signs, placards, price cards, posters — all _— BOOKLET 


tacked faster, easier, more attractively — 
with HANSEN. It helps Displaymen and 
Sign Men put ideas into action. 


Booklet. Shows the com- Hansen makes a complete range of models 
plete Hansen line of of Tackers and Staples, and staple sizes, 
Tackers, Staplers, Staples. single- or double-leg, up to '/2"' length. 


A.L.HANSEN MFG.CO. 





5041 RAVENSWOOD AVE... . CHICAGO 40, ILL. 
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DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 





4W 106 DOCKSIDE SETTING .. . Overall 
height 7'/2', 4' wide, 30'' deep. Two ebony 
black lacquered oars are supporting life pre- 
server. Base, painted in white lacquer, is 


USdders have shelves for merchandise eisplay | || PARALLEL MFG. CORP., Dept. H 
and are painted sea green. Price $52.50 | 34 Beekman St., N. Y. 38, N. Y. 


David Hamberger, Inc. 
115 West 31st Street Ne York City 1 | CO 7-4332 


Write today for information 




















NOSTALGIC! ... QUAINT! ... WHIMSICAL! 


COLLECTOR’S ITEM 


AT THE PRICE OF AN ORDINARY PROP! 


| ANTIQUE HAND-CRANK TELEPHONES | 


I’m a displayman myself and needed several old-fashioned 
WALL TELEPHONES for a promotion I had in mind...I went 
looking. After a long search through many small towns in 
Texas, (and there are as many as there are steers!) I managed 
to round up a limited quantity. Literally had to talk ’em off the 
walls ... bought ’em while I had the chance... getting scarce 
as hen’s teeth. I'll let you dream up the endless display possi- 
bilities . . . “Conversation Piece” ... “Party Line”... “ ‘The 
Whole Town’s Talking” ... While they last, you can have ’em 
at $22.£0 each — 2 for $40.00 —~ 4 for $75.00 . . . shipped at once 
by express. My last ad sold a “mess” of ’em... but I’ve still 
got some left... so order yours NOW! 


THINGS FROM TEXAS fiouston°e! texas 





























IMPORTED 
Gold Paper Borders, Ornaments, 


Frames & Corners | , 
WIDE SELECTION a Sees bale), 


119 Cost Ine een Harrower cy | MWECIEL WR a] con fol Comin 


GRamercy 7-4154 AW Choose from our SUMMER LINE of “4 
& Versatile, Functional, Decorative Mi ny 





and Inexpensive - 








ANNIVERSARY DISPLAY CARDS | (WWAGELGMALUM MDa aia 


tide A 
Ready-to-letter cards up to 14"' x 22" \ Novelty Displayers & Accessories Qj} 
beade-toame teneers 7” end tt” Write for FREE SAMPLES Reet? | 

New catalogue now ready 2) 
Our 22nd year selling direct to stores ; Keedcraft Manufacturing Co. 
DRAGON PRINTING WORKS Nt P.O. BOX 58 hicd Saas Bile]. 


P.O. BOX 443 CINCINNATI I, OHIO » VU |) tele) (54. Be me. B 
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GOOD DISPLAY USE 
OF VERTICAL SPACE 


[Continued from page 23] 


grouping occupies wall space, not precious 
Hoor space. Crystal chandeliers give depth 
to the effect, as well as elegance. Further- 
more the width of the display gives it domi- 
nance and maximum visibility from every 
approach. Certainly it is in character with 
a bride’s shop, and 1s practically a production 
for suggestive selling. The entire bridal party 
was clothed by the shop, from bride to brides- 
maids, and including the flower girl. 
Specialization continues to win a popularity 
vote with retailers, but perhaps on a more 
relaxed scale than heretofore. For a while 
the shop idea tended to turn whole floor areas 
into cubicles, each a shop in its own right. 
Claustrophobia trailed in the wake of over- 
zealous “shop within a shop” followers, and 
exasperation followed in the wake of the 
customer. She was being shifted from shop 
to shop in search of what she wanted, until 
she finally decided it couldn’t be found in the 
store. Shop walls have crumbled, but the 
shop idea persists — this time with the cus- 
tomer in mind. Certain types of merchandise 
lend themselves to segregation, frequently 
requiring very little space to get together 
for added importance. Corners, of course, 
present the logical answer to pinpoint cen- 
tralization, but need some forward thrust to 
prevent being too snugly tucked away. 
sringing a corner shop forward is delight- 
fully demonstrated in the Broadway-Cren- 
shaw, Los Angeles, using a_ harlequin-gay 


| drum unit (not illustrated) that pulls atten- 


tion while it shows its wares. Everything 
shown in this charming corner is copper or 
brass, with mirrored backwalls to create per- 
spective and reflect over and over again the 
beauty of the merchandise. An _ overhead 
gable is the only hint of enclosure for the 
shop area, and this is pierced to filter light 
upward to merge the height in relation to 
the ceiling. 

Ledges are handy for the display of many 
small items, and are a double blessing in 
children’s departments, where it is pardon- 
able self-defense to get the merchandise out 
of reach of very young customers. At 
Forbes & Wallace, of Springfield, a display 
ledge used for multi-item display is given a 
focal point of interest and juvenile attention. 
Humpty Dumpty sits on a wall, flanked by a 
multitude of small items. The whole unit is 
pulled together by use of cutouts, with lined- 
up daffodils enlivened by chicks and bunnies 
foreshortened for dimensional effect. The 
whole arrangement might easily be a hodge- 
podge if it were not for the central figure of 
Humpty Dumpty and the complete across-the- 
ledge decoration. 

Yes, display business is indeed looking up 

using the space between the top of the 
department and the top of the ceiling for 
functional displays that beckon the customer, 
identify selling locations, focus interest, and 
make a top-notch contribution to sales. 


Eve Brueser On Trip 
To Europe 

Eve Brueser, well-known New York City 
display factor, writes from Munich that she 
is in Europe on a buying trip for Christmas 
items. 
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GOTHAM DISPLAYS 
[Continued from page 33] 


and sport shirts were featured on a 
ladder which served as a display rack. 

At Bloomingdale’s, settings for spring 
fashions were created by Display Director 
Edward von Castleberg in a highly inter- 
esting manner. Side panels converged on a 
mannequin which wore a bright orange and 
yellow silk print on gray ground — while 
material of this same print was used to cover 
the panel to the right. The gray silk shan- 
tung coat worn by the mannequin at the right 
repeated the princess silhouette and the back- 
ground color of the print. The panel to the 
left was covered with natural rice straw 
matting. Against this panel gray velvet rib- 
bon was criss-crossed to support a gray silk 
umbrella, black patent bag, and white gloves. 
Included with this grouping a flower print of 
vellow primroses, held by bee and _ butterfly 
pins, emphasized the color theme while under- 
scoring the spring motif. 

The center backwall was in white, as was 
the post and railing. Black patent pumps 
were shown on the rail with a gold compass, 
potted ferns, orange and yellow flowers, and 
trailing ivy. The copy read “In full Spring 
reign . The Princess Partnership.” 

Also at Bloomingdale’s, a light and airy 
millinery window was referred to as “Tops 
for Spring.” 

White wire with soldered spokes 
were bound with streamers of white crepe 
paper fastened into a shaggy flower at the 
center to form the backwall, with more of the 
hoops suspended to the fore. Saucy 
headstands of white honey-comb tissue were 
attached to the white hoops and also arranged 
ina “V” design on the floor of the window 
— the floor liberally filled with white tissue 
paper straw. The straw hats were in navy 
and white with red velvet and grosgrain rib- 
bon or red roses as trim. The backwall was 
a medium gray. 

An appealing scene appeared at Saks-Fifth 
Avenue when Display Director Sidney Ring 
suggested a trip to the zoo for the younger 
crowd (not pictured). A yellow wooden tub 
was filled with daffodils and pale blue dowels 
holding pictorial signs which conjured up 
the variety of entertainment to be had at the 
park. A pony, a bird house, and monkey, 
pin-wheels, and flowers were cutouts painted 
in bright colors—and always of importance, 
a sign stated that the refreshment stand was 
now open. 


gray 
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also 


POPAI Elects 
New Officers 


The officers and directors of the 
Point-ot-Purchase Advertising Institute have 
been announced by the group’s executive 
director, Norton B. Jackson, after elections 
held during POPAI’s recent Symposium and 
Exhibit at the Hotel Statler, New York 
City. 

Officers for 1954-1955 include: William L. 
Stensgaard, W. L. Stensgaard & Associates, 
chairman of the board; president, Donald S. 
Hutchinson, Lutz & Sheinkman; executive 
vice-president, Stanley L. Wessel, Stanley 
Wessel & Co.; second vice-president, Alex- 
ander L. Haft, Haft & Sons, Inc.; Western 
vice-president, Paul Godell, Arvey Corpora- 
tion; executive director, Norton B. Jackson, 


new 
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New York 


The Medivum 


122 EAST 27TH STREET 


MUrray Hill 4-1616 











and treasurer, Harry Fenster, I. Fenster & 
Sons, Inc. 

Directors elected at the annual members’ 
meeting include: Edward K. Whitmore. 
Oberly & Newell Lithograph Corporation; 
Carl Bergmann, Palmer Associates; Perci- 
val L. Wise, Reyburn Mfg. Company; J. 5. 
Yarrow, Betts & Betts Corporation; Arnold 
Brandes, Wesco Associates; George 
The Mounting & Finishing Company; Don- 
ald B. Ozmun, Chicago Cardboard Company ; 
Harold Epstein, Display Finishing Com- 
pany; Ralph Head, Batten, Barton, Durstine 
& Osborn, Inc.; A. Dexter Johnson, Eastman 
Kodak Company; George A. Phillips, Cluett, 
Peabody & Co., and Joseph O'Connor, Fuller 
& Smith & Ross, Ine. 

An attendance estimated at more than 
10,000 marketing, advertising, and display 
executives as well as the largest exhibit of 
new point-ot-sale display techniques marked 
the opening of the eighth annual Symposium 
and Exhibit sponsored by the Point-ot-Pur- 
chase Advertising Institute during March 
30-April 1. 

Highlights of this year’s event were two 
merchandising forums, the annual Sympo- 
sium-luncheon, and the point-of-purchase 
display exhibit. 


Rose, 


The new role of the advertising agency in 
the preparation of point-of-purchase materi- 
als was the topic of discussion at the 
advertising forum. An eight-man panel 
examined major aspects of agency operation 
in the display picture, from creation through 
finished product. Speakers included Joseph 
O’Connor, account supervisor, Fuller & 


Smith & Ross, Inc.: A. L. Scaife, manager 
of sales planning, Small Appliance Division, 
General Electric Company, representing the 
\ssociation of National Advertisers; Wil- 
lam A. Perry III, account representative, 
J. Walter Thompson Company; Charles 
Feld, manager of merchandising, Cecil & 
Presbrey, Inc.; Victor Piotrowski, vice-pres- 
ident in charge of merchandising, Dancer- 
Fitzgerald-Sample, Inc.; Ronald Welch, 
manager of marketing, McCann- 
Inc.; Allan Bishop, account su- 
pervisor, Ruthrauff & Ryan, Inc 
B. Jackson. Moderator for the panel was 
Ralph Head, account supervisor, Batten, 
Barton, Durstine & Osborne, Inc. 

An outstanding group of manufacturing 
and retailing representatives 
ture of the manufacturer-retailer forum on 
March 3l. The examined the mer- 
chandising aspects of point-of-purchase dis- 
plays trom creation through point-of-sale 
use. Speakers included Ray Dubrowin, man- 
ager, Display Section, General Foods Cor- 
poration; Robert L. Steenrod, division vice- 


associate 
Erickson, 
_and Norton 


was the tea- 


torum 


president, The Bayer Company Division of 
Sterling Drug, Inc.; Murray Koff, advertis- 
ing and promotion manager, Kessler-Gal- 
lagher & Burton Division, Seagram-Dis- 
tillers Corporation; Wilda A. Coleman, vice- 
president, Mick-or-Mack Stores Company, 
Inc., Salem, Va.: Jack Frazier, merchandis- 
ing director, Radio Station WLW, Cincin- 
nati: George Miller, Ridgewood Wine Ww 
Liquor Store, Ridgewood, N. J., and David 
Bland, G. Krueger Brewing Company. Ralph 
Head also served as moderator for this 
panel. 





AMERICA’S MOST OUTSTANDING LINE News fromthe NDA 
OF CARD AND SIGN FRAMES By ESCHER BETTIS, 


President, National Display 
Association 


HE evening spent with the St. Louis 
Display Guild was my first experience, 
as head of the National Display 
} Association, in speaking to a local club 


_ —_— , —_— °&~ — 
£ aTTRACT SELL mORE with the sole purpose of lifting my pro- 


| fession and that of the display group in the 

ORE ORE | FITS St. Louis club. The experience was, by and 
M or | pRO large, a successful one, but it had its under- 
E - 7 | Pre: tones of triction and conflict. The subject 


There is only one Accept no Substitute! T 


aYs 





of manufacturer votes and participation in a 
display organization came forward with a 
great amount of vocal representation. 
Manutacturers teel, and justly so, that they 
h, should have their place in our association. 

/. Jt : Some elements in the manufacturer group 
feel that if we are at all democratic they 
j } should have equal vote in the association. 
ile tia lls ak&eaews | Others in the group feel that to give the 


* | manufacturers a vote would mean that the 
a aa alk ameimdh Ml ey CROWN'S wv CHECK — t manufacturers would dominate, and _ that 

modcern tine of cara ang sign frames...are “3 - . . . 
cin deme aaiianenaliien aaah a mashet toder/ Made of high quolity steel a manutacturer domination would certainly be 
9 ' Designed and finished to tie-in with injurious to our group and I[ agree. In the 

. regardless of price. You cannot buy bet- any display decor * ; ; 
+ St. Louis meeting the one thing that stood 
+ 











ter equipment that is better in all ways than  Rust-proof lacquered 
CROWN .. . available in standard sheet w Rigid steel stems out above all else was that the very nature 
of the people who do the selling and manu- 


: : Rigid base—double rivet construction 
sizes for all requirements. @ Practically indestructible r 
Write for Additional FREE Information: THAR AKRHKReR KKH facturing makes them more vocal and 
certainly better equipped to stand up in a 
meeting and present their thoughts. The 


CROWN METAL MFG. co. oTT-1 8 DW4 St. Louis meeting was, to an extent, a polite 


1100 WEST WASHINGTON BOULEVARD °« CHICAGO 7, ILLINOIS contest between myself and the manufac- 


turers. 








One very great source of encouragement, 

and certainly one of the most beautifully 

° | worded testimonials to our association, came 

S$ 0 | j cd 5 a C k g r 0 ul n d C 0 i 0 r S from Jack Chord. I do believe that had the 

manutacturers been less vocal and more 

considerate of the displaymen in the meet- 
ing, more could have been accomplished. 

I do, personally, thank Ed Lamprich tor 
his help at the meeting, and his invitation 
to St. Louts. The very fact that St. Louts 
was the first city to show this interest puts 
them in the front as far as interest in their 
profession is concerned. 


. ' In June there will be an election of 
. | ' d r a m a ti C | officers, and appointments made of executive 
a m e C 0 0 r S n | committee, as well as the board of directors. 


e | We would like these men to be representa- 

Pp f f e cts n the NE W/ | tive of all sections of our country, but with- 
| out memberships from all parts of the 

country it is impossible to establish this 
kind of an organization. I dislike harping 


WRITE FOR ' on the reasons for display people’s member- 


ship in this association, and to keep trom 


a kK a E | appearing repetitious I will try to add new 


reasons as time goes on. 

SAMPLES | There are very few retail outlets that 
| offer to employes, as well as display people, 

any form of retirement insurance. Most 








BUTLER PAPER NEW YORK CORP. 
655 Madison Ave., New York 21, N. Y. 


Piease rush me my FREE copies of your NEW 1954 Catalogs of Butler Sunfast Seamless and Butler Sunfast 
Textured Seamless Papers and the name of my nearest authorized jobber. 


companies, as you already know, have this 
as one advantage for being employed by that 
particular company. We have waited many 
years for some sort of retirement fund, and 
since it hasn't been forthcoming your re- 
sponse should be enthusiastic to this part ot 
the National Display Association. 
Another reason for membership is the tact 
that we at last have a Statement of Princi- 
ples by which the profession can be judged; 


NAME 

FIRM NAME 

ADDRESS 

CITY ZONE STATE 3 
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now comes the time tor something in which 
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ANIMO 


ATTRACTS 
ATTENTION! 


The Animo 
Express 


Length 33 ft. 
Height 714 #. 
Width 5 ft. 


ANIMO EXPRESS—The Top Attraction for 1954 ANIMO SINGLE CHARACTER UNITS 


Each figure and animal is lifelike and animated. They are our Many different models to meet nearly all requirements. The variety 
specialties and we can serve you with many different groups, repre- of characters available will surprise you. All are operated by 
senting scenes of fables, circuses, bands, Santa Clauses, etc. clockwork, electromagnet or electric motor and are fully dependable. 


Write Today by Air for a Free Catalog 


CHRISTIAN HOFMANN 


RODACH bei Coburg »- S. Zone, Germany 


Canadian Distributor: DYNAMIC DISPLAYS by BERNARD, 200 Geary Avenue, Toronto 4, Canada, Phone MElrose 5051 








we can believe. I am certain much thought 
has been given to the following words by 
much greater thinkers than myself, and these 
words are certainly applicable to our group 
as citizens and as professional people: 

“This we beleve 

“That rights and obligations are insepara- 
ble. 

“That the great opportunities which are 
ours carry with them great responsibilities. 

“That these obligations and responsibilt- 
ties call for a high order of good citizen- 
ship as well as competence in business. 

“That both individual and corporate con- 
duct should be governed by the Golden Rule. 

“That within this framework, the NDA 
should devote itself with singleness of pur- 
pose to maintaining world leadership in dis- 
play and kindred fields.” 

To sum up, first, I would invite your 
membership in the NDA. It doesn’t mean 
much financially for you to shell out $5 tor 
membership, and if you are at all proud of 
your contribution to retailing or to manu- 
facturing, then drop us a line for an applica- 
tion now. To manufacturers, our associa- 
tion would ask your cooperation and your 
understanding until we have worked out 
our organizational vroblems and ascertain 
exactly what your part, other than associate 
membership, should be to a display organi- 
zation. 

Of this I am covinced —that display peo- 
ple have enough intelligence, and initiative 
to seek self-betterment, to delegate authority 
to the right hands to run their own associa- 
tion. 

Thanks to St. Louis for breaking the ice. 
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No. 2420 Cafe Shutter Screen 
expertly made wild cherry 
screen in miniature 
size... can be hinged any 
number of panels desired 


— size 7° x 24° x Ive . 


three panel screen $20:%5 
DOERR sud, a a 


Display Designers and Manufacturers 
Portsmouth, Ohio 





SCULPTORS 


ATTENTION 


We are interested in buying heads for a new line of 
misses and junior mannequins. Must be smart and 
attractive; suitable for 5th Avenue stores. 


THE DISPLAY EQUIPMENT CORP. 


147 WEST 37th STREET NEW YORK 18, N. Y. 














Utilize Your 
Own Talent 
For Display 


finished products you can make from our com- 
plete line of dried natural items: Saguaro 
Stumps, Cholla Forks, Cholla Limbs or Logs, 
Driftwood, new item Driftwood Stump sections, 
Mescal Stalks, Soto! Stalks, Manzanita and Cacti. 
See your jobber or write direct for catalog. 


Cash or suitable reference. 
NATURAL DESERT DISPLAYS 
436 West Pinkley Ave., Coolidge, Arizona 

Box 1235 
RALPH H. RALPH & SON 














COLORAMA 


The NEW Automatic Color Spot 
For Dramatic Display Lighting 
FEATURES: 


@ New unbreakable color whee! 
(Patent Pending) 
@ Die cast aluminum housing 
@ Front surface unbreakable reflector 
@ Heavy duty 9 ft. cord with on-off switch 
@ Six automatic color changes every 50 
seconds 


AVAILABLE IN TWO MODELS: 


N-104—500 Watt—Convection cooled 
N-105—750-1000 Watt—With twin blowers 


For complete detaiils on the COLORAMA and 
other lighting equipment, write us today! 


NAREN INDUSTRIES, INC. 


2649 N. Sheffield Ave., Chicago 14, Ill. 

















Display Contest Report 


S DISPLAY WORLD’s fifth annual 
International Display Contest entered 
April, indications were that a new 
record will be set for the number of entries 
received by the end cf the event. For the 
first quarter of 1954, entries totaled approx1- 
mately 20 per cent over the same period last 
year. Once again they are coming from all 
parts of the world, but the greatest number 
of foreign entries are from West Germany, 
with England as runner-up. 

The gold medal, which is awarded each 
month in addition to those presented at the 
end of the year, for the month of March 
has been awarded to Hans Erhardt, display 
director of Grands Magasins Jelmoli, Zurich, 
Switzerland. It exemplifies the dramatic 
treatment given so frequently to yard goods 
displays by European displaymen, and also 
Krhardt’s liking for the use of grotesque 
figures. example 
of figure-draping, still often employed in 
Kurope but which in America is practically 
a lost art. 


Likewise it is a good 


The contest will continue until December 1, 
1954. It provides 98 different merchandise 
and service classifications, so that any dis- 
playman can find one or more divisions in 
which to enter his displays. Entry is made 
by sending in a black and white photograph, 


Hans Erhardt, Grands 
Zurich, Switzerland, has 
been awarded the gold medal as the best 
contest entry received during the month of 
March. The elongated figures are found in 
many of Erhardt's displays, and the figure- 
draping in characteristic of so many European 
yard goods windows— 


—This display by 


Magasins Jelmoli, 


unmounted, and preferably 8 by 10 inches in 
size, although smaller ones will be accepted. 
On the back of the photograph should be the 
displayman’s name, his store, address, and 
the classification number in which the entry 
is being made. It is not necessary to be a 
subscriber to DISPLAY WORLD in order 
to compete, and any displayman in the world 
is eligible. 

In each of the 98 classifications, at the end 
of the contest, three medals will be awarded 
for the top displays; the gold one will carry 
with it 3 points, the silver 2, and the bronze 
medal 1. The person whose entries win the 
highest number of points will be presented 
the sweepstakes award 
plaque. 


— a beautiful gold 
First prize winner will receive a 
similar plaque, second place will be presented 
with one of silver, and for third prize there 
is a bronze plaque. Thus there will be a 
total of 306 awards, including gold medals 
which will be presented for the best entry 
received during a current month while the 
contest is in effect. 

The whole purpose ot the contest is to 
stimulate good display and to turnish some 
form of tangible reward for displaymen in 
all types of merchandising. That the contest 
is accomplishing its objective is indicated by 
numerous letters received from displaymen 
everywhere. 

Top prize winners last year were: 

Hermann  Schlipphacke, Westdeutsche 
Kaufhof, Cologne, Germany, gold plaque 
sweepstakes award; Harold McLaren, The 
3on Marche, Seattle, gold plaque; Clement 
Kieffer, Jr., The Kleinhans Company, Buffalo, 
silver plaque; and duplicate bronze plaques 
for a tie between Adolph Van Hollander, 
Gimbels, and Tom Comerford, Lit Brothers, 
both of Philadelphia. 


DISPLAY WORLD 











GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND EDITION 


Endorsed by the country's 


foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


..-to make your displays sell more goods faster 
...it’s the kind of book you have been waiting for 
...it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual! of this kind and now. 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —in fact. a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year. for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional. ) 
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For Effective 
Hosiery Display 


made from 
FAIRYLITE* 
PLASTIC, 


a product of 


co. INC. 
AUBURN, N. Y. 


*Reg. U.S. Pat. Off. 
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STUDY WINDOW 
AT HOME 


Merchants, Displaymen, Assistants | 


Keen competition now more than ever DEMANDS | 
greater SALES APPEAL in your windows! Our | 


easy home-study course will show you how to 
inject it. Beginners, men and women, all ages 
will find this course the best of its kind. School 
founded in 1905. 
giving name, address and occupation. 


THE KOESTER SCHOOL 


KOESTER BUILDING 





3710-12 N. CICERO AVENUE 
CHICAGO 41, ILLINOIS 
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DISPLAY 


Write for FREE literature | 














Huge Northland Center 
To Serve 500,000 


The public opening of Northland Center on 


March 22 brought to fruition almost four 


| years of intensive study, planning and_ build- 


The J. L. Hudson Company, 73- 


| year-old Detroit department store, to achieve 


Wti- 
living 


and 
suburban 


project completely 
modern 


an expansion 
geared to 
needs and trends. 

In Northland 


vIVeN 


Center every consideration 
to provide the ultimate for 
and 
suburban residents 
time 


has been 


the comfort, convenience servicing of 
the half 


living 


million or 
15 to 20 minutes driving 
from the Center. 


nore 
within 
kconomic studies convinced The J. L. 
Hudson Company that only the multiple facili- 
ties of a completely integrated regional shop- 
attract 
shoppers in much the same degree as down- 


ping center would these suburban 


town stores draw city residents as shoppers. 


THE DISPLAY PARADE 


To transplant something of downtown De- 
troit’s vast offerings in retail merchandise 
and customer services was far more than a 
branch-store project for Hudson's. Studies 
of the regional shopping centers developing 
throughout the nation indicated clearly that 
a successful shopping center must include a 
strong community of competing business 
neighbors, each as accessible as the nucleus 

a strong department store branch — plus 
all of the imeidental which the 
customer may at any experience a 
need, plus the physical and improved land 


services for 
moment 


facilities needed to complete a smoothly oper- 
ating center. 
The 


merchants and services. 


Northland 
Still negotiating for 
so that North- 
land by the end of 1954 may have nearly 100 


Center is occupied by 80 


leases are probably 15 more 
stores. 


Northland principal 
buildings at its core, plus a detached restau- 


Center has six store 


Nal79 by lifprer— 








Bonn in MILWAUKEE, HIS SCHOOLING INCLUDING THE LAYTON 
SCHOOL OF ART. ENTERED DISPLAY AT SCHUSTER'S I2™ ST. STORE, 


BECOMING FIRST ASSISTANT AFTER SEVERAL YEARS; WAS THEN MADE 


DISPLAY MANAGER OF THE FIRMS 

MITCHELL STREET STORE. LEFT 

SCHUSTERS IN 1945 TO HEAD 

DISPLAY FOR HIS PRESENT FIRM. 
LETS SEE, KITME 


Distance’ 18 TW/EE 
WE WEIGHT / 


LesTER 1S ACTIVE IN COMMUNITY 
AFFAIRS, AND IS A PAST- PRESIDENT 
OF THE MILWAUKEE DISPLAY CLUB. 
PLAYED AMATEUR BASEBALL, 
SUPPORTS THE BRAVES, LIKES 
GARDENING, HOME CRAFTSMANSHIP, 
PHOTOGRAPHY, AND MODEL RAIL- 
ROADING. IS MARRIED, AND HAS 
TWO DAUGHTERS, JOAN & JOYCE. 


PAPA,ITH/MA 
WE L037 JOAN / 


DISPLAY MANAGER 
SMARTWEAR-EMMA LANGE, INC., MILWAUKEE, WIS. 
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S MOST COMPLETE STOCK IN THE WEST! 


5 Hardware for Perforated Materials 


% The one complete source for everything 
you need in hardware for Perforated Displays 
—and for Perforated Panels themselves! All 
' standard wire and back-plate fixtures are 
always in plentiful stock. New and improved 
designs are being added constantly. These 
include our special Spring Clip Clamp units 
for jars, bottles, cans, and our Lamp display 
unit with rear locking device to prevent shelf 
slipping. Outstanding types of hardware are 
shown at left. Our catalog shows them all. 


¥% Perforated Panels, in any size, thickness, 
special shapes or finishes, can be supplied 
immediately. We maintain a complete stock 
of all standard hardware. Whatever your 
hardware problem, our huge stock of over 
200 items can solve it. Write today for our 


big free catalog! 


Manufacturers and 
Distributors for: 


@ Island Display 
Units 


@ Glass Shelving 


@ Bin Glass and 
Hardware 


@ Standards and 
Brackets for: 


@ Wall and Over 
Counter Units 





@ Pricing Systems 


Big Opportunity for Western Jobbers 
and Distributors. Write Us! 


) STORE EQUIPMENT COMPANY 


509-511 W. Washington Blivd., Los Angeles 15, Calif. - 





rant and a group of service buildings. The 
largest building is Hudson’s Northland store, 
occupying 486,205 square feet on four levels. 
The five other store buildings on three sides 
of Hudson’s Northland occupy 554,082 square 
feet 
or selling, or 


one story, with lower level for stock, 
both. Together they total 
more than a mile of store fronts. Most stores 
have identical openings on the mall side and 
the parking side. ‘There are no “back doors” 
and no backyard litter at Northland, for all 
shipping to and from the Center is under- 
ground and out of sight. 

Among its merchants, in addition to Hud- 
will be ten women’s apparel shops, 
seven shoe stores, three millinery shops, three 
jewelry four home furnishings and 
appliance stores, six food stores, five men and 
boys’ clothing and furnishing stores, a 


son's, 
stores, 


chil- 
dren’s shop, a self-serve drug store, a variety 
store, a portrait studio, four restaurants and 
snack bars, a bank, a record shop, barber 
shop, beauty parlor, dry cleaner, florist, book 
and many others for maximum shop- 
ping service, assortments and ease of com- 
parison. 

Northland’s park-like atmosphere supplies 
an easy, relaxing informality to its courts, 
malls and shopping lanes. Its extensive pro- 
gram of sculptured art revives the classic 
concept of the public square. Its landscaping 
adds the extra touch of color, beauty and 
harmony. All in all, with its covered walks 
(around and between all buildings at the 
Center) and its plaza-like open spaces, North- 
land invites one to stroll at leisure and enjoy 
oneself. 

In order to take maximum advantage of 


store, 


APE, 9364 


the dominant drawing power and competitive 
position of the department 
cided to arrange th 


store, it was de- 
other shopping facilities 
in the Center as a cluster of buildings grouped 
This 
arrangement not only gives all of the smaller 


around the department store as a core 


stores and competitive facilities in the Center 
the most direct and complete access to the 
parking lots, but gives them maximum con- 
tact and exposure to the department 
and to the pedestrian trathe which will develop 
in the court and mall 
the buildings. 


store 


areas which separate 
The projected total volume of sales for all 
Hudson's North- 


land, is upwards of $50,000,000 for the first 


Northland stores, including 


year, on the basis of economic estimates. 

In their desire to recapture the essence of 
Old World market-place charm, the planners 
of Northland have superimposed on the park- 
like area a program of sculpture in harmony 
with the 
sculptors 
works of 
modern 


environment. Six 
created for the Center 13 
strikingly original concept in the 
mood in many different forms, 
including amusing mobiles and unusual foun- 
tains. 

Inside of Northland store, two 
of the firm’s own display department artists 
have created an unusual mural of cycloramic 
proportions; 500 feet long and 7 feet high, 
the mural extends along a wall in the selling 
departments on the middle, or main _ floor, 
level. Each department has on the wall im- 
aginative representations of merchandise and 
related department store subjects painted on 
the mural to tie in with the section’s types of 
goods for sale. Harold Gluckman and Alfonse 


(Center's modern 
have 


Hudson's 


Rapaczak painted the mural on Belgian linen, 


from 35 to 40 feet 
directly to the wall 


In sections long, applied 
its huge 
their fas 
utilitarian ap 


The man-made art of Northland 


cluster of modern buildings with 


planes and graceful, 


and the 


cinating 
proaches, and 


fountains 


sculpture groupings 
blends into the broad and varie 
The built 


early-flowering trees; 


gated landscaping. north mall its 


around the magnolia 
the south mall features cherry trees, and the 
east mall largest of the thre 
sively laid out with garden areas of shrubbery 


and flowers. 


is exten- 


Ferro-Craft Expands 
Production Facilities 
IJ 


Denton, FKerro-Craft. Morganfield. 


Ky., announces the 


eX palision Or thre firm s 
location 
double the 


irm 


facilities by moving to a new which 


provides approximately 
The 
iron 


space 
formerly available. , 
wire and 


adds: “We 


are very 


specializes in 
Denton 
fine year so far and 


wrought products. 
have had a 
happy 
organization. 


with having our own sales 
Jobbers have responded nicely 
to our ads, and we think 


now have what we 


is the cream of the crop.” 


Busman's Holiday 
For Joe Maharam 


Joseph Maharam, president of Maharam 
Fabric Corporation, New York City, is on a 
busman’s holiday, visiting all the Maharam 
branches as part of a regular program to 


bind inter-branch operations more closely 





USE CRESCENT 
ART POSTER BOARD! 


For the BEST display results, it's always neces- 
sary to begin with a BEST material . . . like 
Crescent Art Poster Board. 


The minute you actually TRY it, you'll see what 
we mean. This exceptional cardboard helps you 
produce a quality display piece with an absolute 
minimum of time and trouble. 


The ideal board for charts, window displays, 
backgrounds, posters, displays, novelties, photo 
mounting. Crescent Art Poster Board is strong 
... durable .. . beautiful! 


Crescent Art Poster Board is the BEST material 


for pen, brush, printing, inking—you pick the 
medium. 


chicago 


CRESCENT 
ux 
BOARDS 


cardboard 
company 


1240 N. HOMAN AVE. 
CHICAGO, ILLINOIS 


Versatile Props Available 
In "'Texture-Flex"’ 

The ‘Texture-Flex Division of Chester 
Kakeman Scenic Studios, Inc., 625 West 43rd 
street, New York City, is turning out boul- 
ders, rocks, flagstones, bricks, trees, piling, 
weathered wood, and tree stumps that, from 
inches away, can not be distinguished from 
the real article. All are made of “Texture- 
Flex,” a new rubber compound that is light, 
exible, and unbreakable —so light that a 
brick wall can be carried by one man, so 
exible that a huge tree trunk can be folded 
in a hat box. 

The compound, which varies slightly with 
each type of material represented, and the 
manufacturing process were conceived and 
developed by A. A. Ostrander, with most 
of the initial experiments and tests being 
carried out in the basement of his home. 
()strander, with more than 25 years of diver- 
sified experience as a theatrical, television, 
exhibit, and spectacle designer, wanted a 
display and scenic material which would 
overcome the problems of lack of reality, ex- 
cessive weight and space requirements, and 
fragility. When he was satisfied that com- 
mercial production was practical he went 
with his idea to Chester Rakeman, for many 
vears a leading builder of theatrical and 
television scenery, and head of the Chester 
Rakeman Scenic Studios. The Texture-Flex 
Division of that company was tormed. Now, 
after a year of further development and 
tooling up, “Texture-Flex” is available to 
the display field. 

The trade name, suggested by David Ap- 
pleton, production superintendent, was 
chosen because it so aptly describes a ma- 
terial which faithfully duplicates the desired 
texture, and combines the ability to be 
folded, rolled, and collapsed for shipment 
and storage with the ability to be used in 
an unlimited number of different designs 
and groupings to produce any desired effect. 
It is light in weight, and can be used over 
and over again. 

All the materials used in the pictures seen 
here—except foltage and plants—are of “Tex- 
ture-Flex.” The trees are of the material 
stapled around a paper tube, and used with 


—So real in appearance are the trees, 

boulders, sand, flagstones, and wall that they 

fool the eye even at a distance of a few 

inches. Actually they are made of ‘Texture- 

Flex,"" a new rubber compound which makes 

props that are flexible, foldable, and non- 
breakable— 


a “Texture-Flex” tree stump. The boulders, 
rocks and sand, and pebble mats are exactly 
as shipped from the factory. The brick 
wall and coping, assembled on a light, ex- 
pendable wood frame, and the herringbone 
brick terrace floor all can be rolled up or 
folded for storage. The brick wall and floor, 
as well as an orchard stone wall texture, a 
flagstone texture, and a weathered wood 
texture all are shipped in 4- by 8-foot sheets 
which are designed to be end and _ side 
matched, so that two or more pieces may be 
used in the same setting with no distinguish- 
able joining line. The tree bark also is a 
sheet of the same size and may be used as 
a straight background material. In addi- 
tion to the materials shown in these pictures, 
“Texture-Flex” is now available as a 
realistic piling in three sizes which, when 
used with the weathered wood texture sheet 
as beams and planking, combines to produce 
a wharf or portside background of startling 
fidelity. 

All these textures will be followed by 
others such as columns, cornices, mouldings, 
and paneling. 

Wiley M. Crockett, sales manager of the 
Texture-Flex Division, envisions uses tor 
television and theatrical productions, as well 
as exhibits and trade shows. A_ special 
production department has been set up to 
supply the needs of this field, and has 
already done some notable work for network 
television shows. The facilities of this de- 
partment will be available to displaymen 
who have a specific plan which can incor- 
porate materials in “Texture-Flex.” 

“Our specialty is faithful duplication of 
texture,” says Ostrander. “We can duplicate 
any texture or design found in Nature or 
man-made works, and may even come up 
with some new ones.” 

A brochure describing the line in detail 
will be sent on request. 
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CHICAGO DISPLAY 
[Continued from page 29] 


plant life occurs in nature. A neutral back- 
ground of gray was chosen and lighting was 
without color. 


Men were given a choice of four types of 


brides in four scenes at Marshall Field & Co., 
under the title “The girl that I marry.” 
“The traditional bride” was dramatized by 
antique home-furnishings and decorative ac- 
cessories; “The young modern bride” was 
shown with a grouping of modern furnish- 
ings; “The sophisticated bride’ was typified 
by the furnishings that she would select for 
her home, and “The romantic bride” by a 
French Provincial decor. The bridal gowns 
were in keeping with the personality of the 
bride as depicted by her selection of furni- 
ture. Shown is “The young modern bride” 
in organdy, with furnishings of black with 
yellow upholstery. The backwall was paneled 
with dusty pink and white. 

The following are not illustrated: 

A series of five suits and dresses at Field’s 
was developed with the theme “To frame your 
personality.” “The striped suit,’ “The town 
dress,” “The evening dress,” the “Elegant 
suit,” and the “Dramatic cocktail dress” were 
set in backgrounds of immaculate white. White 
frames of various sizes and shapes ornamented 
the walls and floors and two of the larger 
frames in each window outlined pictures re- 
produced with techniques of the French mas- 
ters. John Moss, director of design, used one 
mannequin in each of the above described 
windows that comprised two separate series, 
even though Field’s windows are exceptionally 
large. 

Because of their size, in the big corner 
windows of Field’s are always grouped a 
number of mannequins. In the Randolph and 
State window “The Empire Look,’ a new fash- 
ion whim, was coordinated with props of 
that period. As a background for the blue 
and white polka dot dresses with an upraised 
waist line, marbelized columns with Ionic 
capitals were connected with swags to denote 
the classic dignity of styling. Urns of green 
foliage and chairs of Empire inspiration were 
introduced to offset the simple lines. John 
Moss was also responsible for this display. 

J. Boghosse, display director of Goldblatt 
Brothers, staged a gigantic promotion of yard 
goods . . . drapery fabrics, dress material, 
and textiles from various departments. Each 
window displayed a blow-up of the machine 
used in the looming process, and the finished 
product in use. Seven drapery patterns were 
swagged from the backwall to upright poles 
and a blow-up of the weaving machine and a 
chair upholstered with one of the patterns 
climaxed the display. Collaborating in the 
promotion were representatives of various 
fashion magazines, expert slipcover designers 
and upholsterers, and dresses modeled from 
the displayed fabrics. Representatives of the 
paper pattern companies were on hand to 
give counsel. 





Too Few Employes 
Credited Bliss 


A typographical error in the March issue 
was the cause of cutting down the number of 
employes of Bliss Display Corporation, Long 
Island City, in the article headed “Bliss in 
Expansion Move.” The company employs 
147 during peak seasons, rather than 47. 
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cw ot, | with Roto-Vue 

SMALL USERS wit - 

For a limited num: Day or night — in trade shows, store win- 
wae 7 a ye dows or on the counter, ROTO-VUE puts 
mere economical te full color plus appetite appealing action 
use than litho- into your sales message in the “last three 
ee te feet’! Resembles smart table lamp in grey 
bulky and requires hammertone finish. Revolves 4 times per min- 
large runs for ute. Your own transparencies or a choice 
of beautiful stock transparencies 


economy. 
COMPLETE TRANSPARENCY AND 
COLOR PRINT SERVICE 





Sales Representa- 
tives Wanted — 
Select Territories 
Open. 


ad-color 
photo corp. 


| 
| 
| 
I 
| Ad Color Photo Corp., 650 S. Arroyo Parkway 
7 Pasadena, Calif. DW 
| 
l 
| 


| 


Please rush prices and literature. 








650 S. Arroyo Pky 
Pasadena, Calif. 





REED & RATTAN 


IN FASCINATING 
NEW TREATMENTS 


FOR ATTENTION GETTING 
WINDOWS & INTERIORS 


LA. LUTZ 


3 West |8th Street a New York II, CHelsea 2-6264 








FLASHERS 


Since 1900 
Force Attention, Increase Advertising Value 


REZE2ERS 
® ELECTRIC COMPANY 


365 RIVER ROAD RIVER GROVE, ILL. 











time! 


FREE to You! 





STUDIOS: 


¢ Rapid Copy cadens 


Name 
Company 


Address 


How to Make Photo Displays? 


Cut costs on exhibits and trim your production 
This 32-page illustrated book tells 

how to plan all types of displays, how to order 
them, and how to get the best effects for 

your particular need. Learn how to 

make displays more effective with Giant Prints, 
translites, montages, cutouts. Put more ‘'sell” 
into your displays, trim those costs, let 
photography work for you! 


Send for your copy today! 


Please send FREE Make Mine King-Size to: 


123 NORTH WACKER DR.., CHICAGO 6, ILL. 














for maximum illumination... 


MODEL Emad opaque 


projector 


Imagine the convenience of this Opaque Projector 
iN your sign or display department! Need o large 
sketch — but fast? Just place this projector over 
@ photograph, magazine page, coin, jewelry or 
ony flat opaque object—and you can project a 
screen image, faithful in every detail and color, 
4 feet square and larger. Projects an area §” x 
5” at one time or larger area, a section at a time. 


Complete with lamp ond $322 5 


8-foot cord and plug. 
F.O.B., N. Y. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opoque proyectors, 


FREE: . 200 PAGE CATALOG 

0.000 ort and 
drawing pa items avail- 
able through Arthur Brown. 
Write today on firm letterhead! 


ARTHUR BROWN & BRO. Inc. 
2 WEST 46th ST., NEW YORK 36, N.Y 











DEMAND THE OLDEST NAME 
IN ELECTRIC TURNTABLES! 


ELECTRIC 
TURNTABLES 


Your assurance of top performance, ROTO. 
SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 
action displays. Sturdy steel construction, 
powerful A.C. motor permit load capacity up 
to 200 Ibs. 18" table revolves 3 times a 
minute. Ceiling units and ROTO-WEEL for 
background displays also available ... 
Build-up fixtures too. 


MODEL 

"712" for 

LIGHTED 

MOTION 

Two-way elec- 

tric outlet, 

permits novel, self-contained lighting effects or 


operation of electrical devices while table turns. 
Will revolutionize your window trim! 


Rots O- 9-Sho 


MODEL "A" 
ROTO - SHO 


Standard for the 

world! The action 

disolay-way to 

boost your sales. 
We also produce midget fractional H.P. electric 
motors, electric barbecue and Christmas tree 
turners. 24 hour delivery from stock! 


See your loco! jobber, or write us for complete 
catalog of ROTO-PRODUCTSI 
KASSON DIE & MOTOR CORP. | /*fegrity 
Formerly General Die & Stamping Co. Since 

Dept.O., 262 Mott St., New York 12, N.Y. 1919 

















SHOW CASES — WALL CASES 
FOR EVERY LINE OF BUSINESS 
Write for Circular 


REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 











SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 


YARDVILLE, N. J. 
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SPRING IN BLOOM 
[Continued from page 40] 


base, the entire installation was accomplished 
in less than eight hours by using collar-type 
bases; and not a column was marred by nail 
or wire. 

The display staff of Hecht’s, so ably headed 
and supervised by Sidney Haken, assisted 
by Lester Melnicove, deserves three cheers 
for its cooperation in working together for a 
successful effort. 

Full-page advertisements were carried in 
local papers, heralding the arrival of spring 
at Hecht’s, together with an artist’s sketch of 
the main aisle effect. This venture seems to 
have paid otf handsomely, for the public was 
entranced from the very opening and the 
good will created is of inestimable value. 
Business could not help receiving a boost in 
this way. Best of all, this spring look will 
last all through the long spring and Easter 
season, as fresh as the day it was installed. 

We can all agree that this concentration of 
a theme carried out in this manner for any 
season or special promotion surely 1s worth 
the effort put into it, and the extra expendi- 
ture over and above the ordinary display bud- 
get brings definitely rewarding return. 


Displays That Talk 
“Coming Trend” 

Displays that talk will be the point-of- 
purchase traffic stoppers of the near future, 
it is forecast by Norton B. Jackson, executive 
director of the Point-of-Purchase Advertising 
Institute, New York City. This and other 
product trends and business indications were 
reflected in a survey of POPAIL members 
just Cc mpleted. 

Jackson said the combination of motion and 
entertainment on television will be trans- 
planted to the retail store, giving visual and 
audible product identification to the housewife 
by top names in show business. 

A definite increase in business volume was 
almost unanimously expected by the 100 of 
the 170 POPAI members questioned. This 
is a direct result of keener competition for 
the consumer dollar by the manufacturer. 
Newspaper advertising, the medium that 
brings the product as well as the news into 
the home, wil! have a more effective follow- 
through by this concentrated point-of-pur- 
chase advertising. 

The manufacturer is also recognizing the 
increased needs for spurs to impulse-buying. 
A recent poll taken among 1,300 supermarket 
shoppers in seven different cities indicates 38 
per cent of the products purchased were on 
impulse and 13 per cent of decisions as to 
what brand to buy were made at the time of 
nurchase. Actually, then, 51 per cent of the 
purchases were decided at the store. 

W. L. Stensgaard, president of POPAI 
and of W. L. Stensgaard & Associates, 
Chicago, in an advance copy of an article 
written for a trade publication sums up the 
trends of the upcoming year saying, “... more 
and more before-and-after electronic and 
atomic operated ‘see for yourself’ sales 
stories; . . . more action and showmanship in 
displays ; . more recognition in schools and 
colleges of the art of selling and the science 
of merchandise presentation” will make point- 
of-purchase a greater segment in the country’s 
advertising system. 
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Tapered Brass Legs 
Now On Market 

A line of tapered, satin-brass legs for dis- 
play use is being offered by Adler-Jones 
Company, 521 South Wabash avenue, Chi- 
cago 5. They provide an easy way of making 
smart, sturdy tables and plateaus with tops 
of various shapes. 

The legs have a gleaming, lacquered finish. 
Four-hole tops make attachment a_ simple 
process. Legs may be had in either 6- or 13- 
inch straight style, or 7'4-inch angle type. 


Display Events 
In Louisville 

The following news from the Louisville 
Display Guild is reported by Irvin Kaut- 
man, Appel’s: 

Two local display directors, Harry Fetten, 
Martins Men's Shop, and Irvin Kaufman, 
are recuperating from recent operations. 

Our hearty congratulations to Mr. and 
Mrs. James Blalock on the arrival of a 
baby boy. Blalock is display director of 
Byck’s. 

Arthur Lotz, formerly in charge of men’s 
display at Stewart's, is now display director 
at Lovenhart & Co. 

Aubrey Jeffries, who had _ been = first 
assistant at Levy Brothers, is now in charge 
of display for Jefferson Dry Goods Company. 

The Louisville Display Guild will have 
its April meeting at the Henry Clay hotel. 
At this meeting Escher Bettis, display d1- 
rector of Stewart’s and president of the Na- 
tional Display Association, will discuss the 
aims of the NDA. Election of officers is 
also on the agenda. 

Railroad Photographs 
Available For Display 

A new booklet published by the Associa- 
tion of American Railroads is entitled “Rail- 
road Photos — Old and New” and presents 
in miniature more than 150 samples from the 
15,000 photographs in the AAR files. Glossy 
prints from this collection, in 8 by 10-inch 
size, are made available free of charge for 
display and similar professional use. 

The pictures in the booklet depict almost 
every operation and item involved in run- 
ning a railroad. Also included is a wide 
range of historical subjects. The booklet 
can be obtained free from the Public Rela- 
tions Department, Association of American 
Railroads, Transportation building, Wash- 
ington 6, D. C. 
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Mannequin moves sales UP! 


JOBBERS find that the Manhattan Motion 
Manikin sells itself! This season’s newly 
sculptured features, graceful positions and 
the latest style wigs plus excellent durability, 
make these mannequins difficult to beat 
in the volume sales field. 
Complete line of men, women 


and children reasonably priced. 


MANHATTAN MOTION MANIKIN MANUFACTURERS 
Have never been connected with any other mannequin manufacturer of similar name 


factory and showroom: 


4 WEST I6TH STREET + NEW YORK Ill + N.Y. | CHELSEA 3-4705 











107 in. Wide 


Bulkton SEAMLESS 


wy ® Quality oline 


40 


FASHION-RITE COLORS 


Available in the 
Largest Selection 
of colors 
ever produced 


Write for 
FREE 


Color Swatch 





PEDESTALS 
BACKGROUNDS 
CUT-OUTS 
ISLANDS 
STEPS 
ILLUMINATED 
BASES 


Are all simple yet effective 
with Frostee. See Your 
Display Jobber. 


Frostee Sno Co. 
Antioch, Ill. 
“Blikkfang™ 

Torget 8, Oslo, Norway 


SNO BLOCK 


REAL/STIC SNOW FEXTURKE 


f-/ 7? 4 a b 
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FOR 


- Effective 


SPOTLIGHTING 
INTERIOR DISPLAYS 
OR WINDOWS 


Fine 4\/2'’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. 400- 
watt model $10.75, less 
bulb. 1000-watt model 
$14.50, less bulb. 
Automatic color chang- 
ing wheels also avail- 
able. 


Small enough for cases. 


Big enough for windows. 


Ideal for short range 
white or color lighting 
from 12’ spot to 36’ 
spread at 3 feet. Hood 
measures only 414’’x 
3’x22"". Very light 
weight. Fresnel lens, 
polished mirror, univer- 
sal mounting bracket, 
cord and plug. Three 
gelatin colors and hold- 
er. Beautifully finished. 


Only $9.45, less bulb. 


BEST AUTOMATIC 


No. 155 
tor G.E. R-40 Spot Lamps. 


Motor driven color 


wheel and universal 


mounting bracket. 


Only $22.59. less bulb. 


Write for free literature 


THE BEST DEVICES CO.,INC. 


feett BRIGGS ROAD CLEVELAND, OHIO 


: 
a a eee aan 


EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers — Mfgs. — Exporters 
56 W. 36th STREET NEW YORK 18, N. Y. 


PICTURES 


For all decorative purposes, specializing in 
window display. Highly colorful. All sizes. 
Send for information or samples to 


JOSEPH HOOVER & SONS CO. 
1270 Broadway, New York City 1 


PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 


Props Aft 


‘ : , ; : , 
: ROVING that nothing is impossible to 
a display department, no matter how 


limited the force or strained the bud- 
get.” comments N. B. Wiggins, display di- 
rector of Hemphill-Wells Company, Lubbock, 
Texas, on the group of Mother’s Day displays 
he used effectively last year. He continues: 
“This series of windows was conceived and 
executed by the department personnel from 
the idea through the completion. 
“The model for the large lockets was laid 
out on the floor in the workroom; it was 


| made of modeling clay, half-round wooden 


Low Cost 


balls, and baroque scrolls. The mold was 
then poured over it, and when removed was 
sanded and cleaned. This mold weighed about 
Eight of the lockets were then 
poured and pulled from the mold. 

“Different tones of gold paint mixed with 
statuary bronze gave an antique effect. The 


S500) pr unds. 


pearls were given several coats of pearlescent 


—Eight of these peari-studded lockets for 

Mother's Day displays were made by the 

Hemphill-Wells display department at a cost 
of less than $100— 


DISPLAY WORLD 





paint, giving them a fine translucent glow. 

“When the lockets were put in the window, 
an oval of pearlescent paper was cut to back 
up the mannequin in each locket, and pearl 
chips were used on the floor as scatter ma- 
terial. 

“The whole job, completed, cost less than 
$100.” 


Booklet Has Information 


On Use Of Blow-Ups 

A free booklet, “Make Mine King-Size,” 
32 pages of illustrated how-to-do-it informa- 
tion on the use of giant blow-ups, is available 
from RCS Studios, 123 North Wacker Drive, 
Chicago 6. The book gives concise informa- 
tion on how photographs can be reproduced 
as enlarged cutouts, montages, “Translites,” 
posters, and other photographic forms. ‘Tips 
are included on proportioning, mounting, and 
the use of such prints. 
Advantages Claimed 
For Showcase Rail 

A new extruded aluminum showcase rail 
that is designed to give customer protection 
against broken glass injuries, chipping, 
scratching and splintering has been intro- 
duced by Shurway Products. Made from 
satin-finish, anodized, extruded aluminum, the 
rail combines improved quality and beauty 
with reduced labor and material cost of 
application. Made for use with wood-end or 
glass-end cases, it is simply installed, without 
special end plates. Prices and literature are 
available from the manufacturer, Shurway 
Products, 820 Arch street, Philadelphia 7. 


Higher Awards Planned 


For Letter Week Contest 

The Paper Stationery & Tablet Manufac- 
turers Association, New York City, has an- 
nounced plans to expand the annual display 
competition in connection with National Let- 
ter Writing Week, scheduled this year for 
October 3-9. <A _ total of 31 cash prizes, 
amounting to $1,375, will be presented in five 
separate store classifications. For the first 
time awards will be made for interior dis- 
plays in the same number of divisions. Full 
details of the contest will be released later. 

COMING UP! 

National Garden Week 
Boys and Girls Week 
National Baby Week 
National Hearing Week 
Be Kind To Animals Week 
National Music Week 
National Family Week 
Mother’s Day 
National Cotton Week 
National Luggage and 

Leather Goods Week 
National Foot Health Week 
National Buddy Poppy Week 
Memorial Day 
Dairy Month June 1-30 
Flag Day June 14 
National Association of Display Industries 

Market Week June 19-23 
Father’s Day June 20 
National Swim For Health Week June 20-26 
Independence Day July 4 


April 18-24 
April 24-May 1 
April 25-May 1 

May 2-8 
May 2-8 
May 2-8 
May 2-9 
May 9 
May 10-15 


May 15-22 
May 15-22 
May 20-30 

May 30 


APRIL, 1954 





STRETCH YOUR SALES 


with Nat Siegel's 


GIRAFFE NECK 


Here's a displayer that will increase your sales of collars, 
neckwear, scarfs, jewelry, etc. Also ideal for men’s collars, 
neckwear, etc. Latex construction, Natural color, 36'' high, 


full round. 
Only $23.50 Ea. 


ORDER NOW — 
| 
Inc. 


Display Headquarters 


39 WEST 37th STREET 
NEW YORK CITY 18 


No. 15-25 











YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


with 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


MODU-AIRES 
Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 


Lithographed Displays ... Individual Displays . . . Exhibits 
itinerant Units . .. Motion Displays . . . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 
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NEED HANGERS? 


GET IN TOUCH WITH STEMPLER 
A Manufacturing Source Since 1900 


“HANGERS — that’s all!” 


WRITE FOR PRICES AND PARTICULARS 


28 NORFOLK “ST., NEW YORK 2, 





STHERTVY torion vevices 
for UNLIMITED ANIMATION! 


REQUIRES NO ELECTRICITY —Run day and 

night continuously for 5 to 8 weeks on 2 

ordinary 10¢ flashlight batteries! Carry up to 
7 ib. load, 5 R. P.M. 

“SEELA” (ceiling turner) 

dia. 54“ Can be hooked 

easily to ceiling. Sample 


unit: $8.75 P-P. 


“TURNETTE” 
(turntable) 
dia. 74” 

Sample unit: 


$8.75 gig 


“TURNAM” (motor) 
Versatile! Ideal for use 
on most any type of 
animation. Sample unit: 


WRITE FOR QUANTITY DISCOUNTS & LITERATURE 
Newest of All! Amazing! 
BATTERY — MOVED Pre- 
cision CLOCK MOVE- 
MENTS. Run 500 to 800 

* days on 2 ordinary 10¢ flash- 
light batteries! Sample 
incl. hands 

ond batteries: $8.75 P.P. 

(enacts 


Rego Park 74, 
C0 IN L.t., New York 
*% . iL 7-4388 














Just Arrived! 
Imported 


BAMB00 


and 


RATTAN 
NOVELTIES! 


BIRD CAGES! MATS! 
FANS! BASKETS! 
BAMBOO CURTAINS! 


ARTS ansFLOWERS™ 


DISPLAYS, INC. 


Monufacturers @ Importers @ Creofors 


43 W. 5éth St., near 5th Ave. 
New York City 19, N. Y. 


*U. S. Reg.. Trade Mark. 


i 
| 
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Ideas 


Sy ° 


OR a sale of toy Easter bunnies, Adolph 
van Hollander, Gimbels, 
placed the rabbits in a barnyard set- 
with the 
arrangement at 
center given over to a 
hat expectantly 
hens on nests above 
(;. Piechotta, Kauthot, Kassel, Germany, 
showed dolls against a background made ot 
ski-lift 


figures 


ting four 
lett, 


the 


rows stairstepped on 
three-tier 
the 
holding his 


more in a 
right, and 
rabbit 


heneath 


large 


three him 


with a 


The 


mountains 
leit to 
we°re 


papier mache 


running trom right. 


riding the litt mice 


An old 


dimensions. 


tiny ; 
mill and water-wheel, in three 
were the chief props used by 
W. R. Murray, Cain-Sloan Company, Nash- 
ville, in a series of spring settings 
automobile tires 
Clyde Miller and Ed 
Farm Store, Pulaski, 
feature of the display 


An unusual display for 
I J 


Was worked out by 
Deans at the G.L.F. 
NX. Y¥. The 


was a set ot three 


special 
stvrofoam blocks, show- 
the major 

the pat- 
terns on the styrofoam, the men put each 
ot the three 


ing three different tread patterns 
selling point in this case. To get 


rear wheel of a car, 
over the 
stvrotoam, then each distinctive pattern was 
black paint. To suggest 
action and attract attention, the snow blocks 
were set at an angle on a slanting plattorm 
48 inches above the floor and tire 
held at the right angle—as if it had 
lett the pattern by a hook 
wired to an eve in the 


tires on a 


one at a time. and drove them 


painted in with 


each 
Was 
single 
wall behind 


just 


\ giant watercolor paint box was the prop 
used tor by J. Musolt, 
Anker am Paradeplatz, Mannheim, Germany. 
Slanted the the had 
the compartments, these 
were 


spring millinery 


box 
but 


across window, 
color 
with bunches of spring flowers 
held a hat. Two tall brushes, 
crossed and extending from the floor to the 
top of the display at the right, were topped 
by feminine heads 


usual 
filled 


and each 


The same displayman showed men’s wear 
on five 
which was twined a large daisy of 
mesh—the flower center a woman's 
Symbolically, the men’s were 
on the floor at their feet 

James Walsh, John Sexton & Co., Chicago, 
installed an institutional window to announce 
the award of three medals — gold, silver, 
and the DISPLAY WORLD 
International Display Contest for 1953. A 
large globe of the world was surmounted by 
copies of the magazine, a blunt arrow at 
the left carried reproductions of the medals 
and explanatory copy, and the medals were 
shown on a panel which explained the 
classifications in which they were won 


headless each of 
wire 
head. 
lying 


figures, around 


heads 


bronze — in 


A mannequin was surrounded by wolves 
in men’s clothing in a recent Jenny’s window 
in Cincinnati. The figure was in an en- 
semble by Pattullo, and the wolves —-tiny 
with humorously eager faces — were 
here and there in the windows and in a smail 
sports car. Both car and wolves were of 


ones, 


Philadelphia, 


papier mache, made in Jenny's display de- 
partment. Russell C. Kehrt is display di- 
rector 

To draw attention to the Cruise Shop of 
the store, L. E. Walter, Sam Pushin & Co., 
Bowling Green, Ky., constructed a_ large 
ledge display in which the good ship 
S. S. Fashion cruised through three-di- 
mensional waves. Mechanized, the up and 
down action of the ship created the illusion 
of torward motion 

Principal props in a display of infants’ 
wear, by Waldemar Werner, Kaufhof-Hohe- 
Strasse, Cologne, Germany, were enormous 
wire nursing bottles topped by papier mache 
nipples ... 

Another display by Russell Kehrt, Jenny’s, 
showed spring accessories in pale pink set- 
tings. Around two pink tables, women made 
of pink wire in outline only were 
tor cocktails. Pale pink palm trees with 
and a pink louvered screen 
completed the display setting. A real manne- 
quin in the center of the 
black suit by Trigere, 


S( ries 


seated 
plastic leaves 


window 
with pink 


wore a 


acCCes- 


\We are new subscribers to your DISPLAY 
WORLD and are very much enthused with 
it, and also with your book Dynamic Display. 
[ am sure will be a great help to us 
in what has always been a tough job for us. 
—EImer C. Burg, Bureg’s, Hamilton, Ohio. 


you 


Our store was partially destroyed by fire 
on January 24 and will be out of operation 
for a couple of months for repairs. One of 
the things destroyed pile of trade 
magazines, which included our DISPLAY 
WORLD for the past five or six months. 
We will have considerable buying and re- 
building to do in our display set-up and feel 
a little lost without DISPLAY WORLD. 
Could you send us these back copies and 
charge it against our subscription?—R. F. 
Collons, Collons, Jefferson City, Mo. 


WaS a 


We would like to make a correction in 
your coming issue regarding the U. S. patent 
number granted to us on our Noel “Blinker- 
lite” flasher. We incorrectly informed you 
that the patent number was 229,800. This 1s 
the original application serial number is- 
sued to us at the time we made our patent 
application in 1951. Our patent number 1s 
2,667,550 and we would appreciate it if you 
would make this cerrection. — Noel J. 
Lituchy, Noel Mfg. Inc., New 
York City. 


(Company, 


It was with very great interest I received 
your letter containing the good news that 
we have been fortunate in securing, once 
again, an award in your annual contest, 
namely gold and bronze medal. 
It is very gratifying indeed to see that you 
had such a great number of entries in all 


one one 


DISPLAY WORLD 





classifications, and that it was considered 
the displays entered in this contest, from all 
parts of the world, were of a very high 
standard. 

It is very interesting to read in the Jan- 
uary issue of DISPLAY WORLD of the 
other lucky contestants who received prizes 
and very pleasing to note that Hermann 
Schlipphacke, display director of West- 
deutsche Kaufhof, Cologne, secured the top 
award in your annual contest. My staff and 
I, throughout the year, have seen very many 
fine examples of his work in your magazine 
from time to time, and, as a point of interest, 
my staff and self were of the opinion that 
he stood a good chance of gaining the top 
award. 

May I add that in the year 1953 we had 
success in national contests in the United 
Kingdom, namely “Fashions and Fabrics,” 
“Stvles for Men,” and Hindsgaul and the 
National Tie Week; and now to complete 
our success we have been fortunate in re- 
ceiving your awards. We are now starting 
to accumulate photographic examples for the 
next contest—Stephen A. Green, Scottish 
Cooperative Wholesale Society, Ltd., Glas- 
gow, Scotland. 

May I express my most sincere apprecia- 
tion for the silver medal awarded in the 
1953 International Display Contest? J 
should also like to take this opportunity to 
say that I feel that each succeeding contest 
has shown marked improvement over the 
preceding one and that I think the work 
you are doing in connection with the 
contest has become an increasingly more 
important factor to those of us in the dis- 
play protession.—John Robert Cobb, Henri 
Bendel, New York City. 


es 


This is to acknowledge with pride on 
behalf of myself and our staff the silver 
and bronze medals which were awarded 
Macy’s-San Francisco in your 1953 contest. 
They will be an inspiration to better dis- 
plays in the future, and will encourage us 
to do a better visual merchandising job.— 
Jim Stewart, Macy’s-San Francisco. 


I was pleasantly surprised to learn that 
Union Bag & Paper Corporation’s exhibit 
photograph entry had gained for itself 
third place in the exhibit displays cate- 
gory. Thank you for your generous letter, 
notice in your publication, and lastly for 
the wonderful medal which Union feels 
proud to have received—C. J. Corso, Union 
Bag & Paper Corporation, New York City. 


Thanks for the honor you and the judges 
of DISPLAY WORLD ’s International Dis- 
play Contest have bestowed on Ohrbach’s 
and me. The two silver medals add greatly 
to the distinction of our collection of DIS- 
PLAY WORLD awards, and my associates 
and I prize them.—W. F. Meissner, Ohr- 
bach’s-Downtown, Los Angeles. 


May I compliment you on the continuing 
fine job your splendid publication is doing. 
We are loyal subscribers and follow your 
articles with great interest. — Elmer E. 
Springer, Major Appliance Division, Gen- 
eral Electric Company, Louisville. 
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PENNANT STRINGS 100 ff. *o 


100 feet of 48—12” x 18” Nu Vinyl Film Pennants sewn to strong cotton tape. Assorted solid colors 


alternating red, green, yellow, blue and white. 
anniversaries, celebrations, sales, openings, etc. 


Use 


indoors or outdoors for nautical displays, 


In stock for immediate delivery. 


DUPLEX DISPLAY & MFG. CO., 916 ARCH ST., PHILA. 7, PA. 








HORSES...HORSES...HORSES 


Sleek as a Race Horse .. . Strong as a 


Work Horse . . . with Gold Ball Feet. 


BH 6— 6" high 
BHI2— 12" high 
BHI8 — 18" high 
BH24 — 24" high 


each $1.30 
each 2.70 
each 3.45 
each 3.95 


ORDER FROM YOUR JOBBER 


FERRO-CRAFT 


MORGANFIELD, KY. 














COLLOID TREATED FABRIC 


Today's Most Flexible and 
Preferred Medium for 
Oudoor & Interior Displays 
Outmodes Papier Mache 


* 
Dip It! Drape It! Shape It! 
f——"Send For Trial Offer Of This 
Wonder-Making Plastic . . . $13.77 
| yd. thin-weight Celastic 
| yd. medium-weight Celastic 
| yd. heavy-weight Celastic 
| gal. Celastic softener 
| qt. parting agent 
10 sheets tinfoil 











Ben Walters, Inc. 


156 7th Avenue, New York 11, N. Y. 
Algonquin 5-2308 


Notional Distributors @ U.S.A. and Canada 
Display and Allied Industries 


*Trade Mark of Celastic Corp. 














LATEST 
WIG STYLES 


. . . Executed by master workmen with 
years of experience in making fine 
wigs. Nu-Show wigs are soft and flex- 
ible, equipped with rubber base and 
steel band to make perfect fit a cer- 
tainty ... and you can depend on fast 
Write 
showing our full line. 


NU-SHOW DISPLAYS 
97 SIXTH AVENUE, N. Y. C. 13 


service. today for literature 

















General Display 
Corporation 


designs and manufactures flowers. 
foliage and set pieces for all in 
display to profit from—not a few. 
Women & Men’s Specialty Shops 
Department Stores 


Chain Stores 


\ letter or phone call will bring 
oftice 


our Summer. Back-To-School and 


a salesman to your with 


Fall diversified line. 


Artificial 
) Flowers and 
' Set Pieces 


Are Better. 
and artistic 


.. by design, 


workmenship packing. 


General Display Corp. 


140 WEST FOURTH STREET 
CINCINNATI 2, OHIO 














For Mannequin 


Herzberg-Robbins, 


Inc. 


457 WEST BROADWAY 
NEW YORK 12, N. Y. 


More than 30 Years 
Wig Manufacturing Experience 


WRITE FOR CATALOG 

















—Members and quests of the Evansville Display Guild at a recent meeting— 


| Bettis Is Speaker 


At St. Louis Meeting 

At its March meeting the St. Louis Display 
Guild heard Escher 
National Display 
rector of 


Bettis, president of the 
\ssociation and display di- 
Dry 
Louisville, give an explanation of 


Stewart Goods Company, 


the aims 
and precepts of his association. 

Bettis’ ad- 
dress concerning membership eligibility. At 
the invitation of Bettis, Louis Hoell, Guild 


A spirited discussion followed 


| president, appointed a committee to draft the 


Guild’s views for presentation to the NDA. 
Barring the question of membership eligibility, 
the Guild went on record as favoring a na- 
tional organization. 


—Seated at the speakers’ table during the 
March dinner meeting of the St. Louis Display 
Guild are the following in the usual order: 
Paul W. Kloeris, Union Electric Company, 
club treasurer; Ed Lamprich, Laclede Gas 
Company, chairman of the board of directors; 
Escher Bettis, Stewart Dry Goods Company, 
Louisville, and president of the National 
Display Association; Louis Hoell, American 
Fixture & Mfg. Company, club president; Bob 
Minord, Garland's, vice-president; Harry 
Guest, Union Electric Company, secretary— 


The 


Laclede 


the 
La- 
the 


had as its host 
(Company. Ed Lamprich, 
director, 1s chairman of 
(;uild board of directors. 

As in the past several years the Guild will 
again cooperate with the St. Louis Advertis- 
ing Club by producing the props and_ back- 
grounds for the latter's annual Gridiron din- 
ner. |. T. Vierheller, Garrison-Wagner Com- 
pany, and John G. Doran, Advertisers Dis- 
play & Exhibit Company, are co-chairmen of 
this year’s Guild committee. 

The Guild at its April 14 dinner meeting 
heard 
ummist. 


dinner meeting 
(sas 


clede’s display 


Beulah Schacht, local newspaper col- 


Display Unit Prepared 
For Light's Jubilee 

Solar Plastic Products Company, 1635 East 
loth street, Brooklyn 29, announced a 
special display unit for “Light’s Diamond 
Jubilee.” Consisting of a plaque and diamond, 
the unit is 36 by 48 inches in size. The 
diamond can be used separately and comes 1n 
three sizes, 12, 30, and 48 inches; it comes in 
half-round form, or two halves can be joined 
for full three dimensions; 1t contains an open- 
ing to allow for the introduction of a lamp. 


has 


DISPLAY WORLD 
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Displays To Back 
Cosmetics Drive 

All the appeal of a sun-drenched beach is 
packed into a striking three-dimensional 
window display created for retailers’ use in 
the 1954 campaign of “Coppertone” suntan 
oil and cream, manufactured by Douglas 
Laboratories, Miami. 

Against a background of sailboats on 
vivid tropic waters, the full-color beach 
scene is decorated by palm trees and in- 
habited by handsomely sun-tanned people. 
On the viewer's right is a modernistic hotel 
with cut-out sections at various levels to 
provide shelf space for the cosmetics. 


IDEAS... 
TECHNIQUES 


wea 


PRESTO... the 
E-X-T-E-N-S-I-0-N TRELLIS 


Give displays the authentic touch of the outdoors. 
A flick of the fingers and they provide fence 
effects, garden settings, countryside scenes 
dozens of varied display uses. 


Strongly constructed of rounded edge hard '/2"' x 
%,"' pine, painted white. Ingeniously made to 
fold away into inches of storage space, when not 


ANY 


SKYY 
YO 


A 
WW WV Vt “ 








Larger Space Taken 
By Madewell 


The Madewell Company, designer and 
manutacturer of point-of-purchase displays 
and exhibit booths, has moved into new 
quarters at 381 Congress street, Boston. 
According to Laurance H. Sparks, president, 
the new location provides 20,000 square feet 
of floor space and is a major step in the 
program to give the firm one of the largest 
and most up-to-date plants for producing 
displays and silk screen printing in New 
England. 


i 


id 
SATISFACTION GUARANTEED 
Size 22-8 opens to 8 ft. length, 22 in. wide 
Size 30-10 opens to 10 ft. length, 30 in. wide 
Size 44-12 opens to 12 ft. length, 44 in. wide 
PRICES—F.O.B. 2% 10 days, net 30 to rated firms. 
Non-rated firms check with order. 
Size 22-8 $3.00 each; 6 for $17.00 
Size 30-10 $3.60 each; 6 for $21.00 
Size 44-12 $6.80 each; 6 for $39.00 


PARKSIDE DISPLAYS 


907 SEVENTH AVENUE 
Plaza 7-0868 NEW YORK 19, N. Y. 


New printing equipment, new machines 
for handling wood, metals, and _ plastics, 
equipment for die-cutting, and enlarged 
mailing facilities will greatly increase Made- 
well’s productive capacity and speed deliv- 
eries, according to Sparks. 








Constante Thor, Inc. 


| 124 CHAMBERS ST. NEW YORK 7 


Humorous Characters 
For "Early Times" 

A display campaign built around a color- 
ful and humorous illustration in which HAA tl 
three baseball players rush tor the same Here "Ss Ho W: 
pop-fly is being used by Brown-Forman 


Distillers Corporation, Louisville, on behalf : ™ Lithophane Valances For 


of “Early Times” whiskey. The featured SSRN / "JU E BRI E S” 
slogan is “Everybody’s Calling For It!” SN ; iM D VW Ni >< >W 


The national promotion, which combines : | Here’s just one of the many decorative uses STAINED GLASS LITHO- 
extensive point-of-sale material with heavv PHANE VALANCES offer for promoting June Bride Windows. This and 
, ? / similar patterns are used in thousands of church installations for stained 

newspaper, magazine, trade paper, and out- glass effect, and lend themselves readily to an inspiring church scene 


door advertising, will run throughout the window display. Inexpensive, easy to apply. 


regular baseball season. Full-color ads will No. seein: i ee No. 506A— ‘Rose’ Window. 


appear regularly in many national publica- . For versatile ‘‘all-year-round'’ decoration, order VENITION STRIPED 
tions. To back up all this national adver- COORDINATED Valances. Choice of ten color-combinations in con- 
7 : ee ee Tey EIA : ; trasting tone pattern. 
tising effort there ~ ag yas ae 7 on, 0. vells...... _...$7.95 
centerpieces, as we as display materia LQ ” Yj 
for store and bar interiors, all featuring the We GARRISON-WAGNER CO. 

‘ ‘ee ; . ; . . , 2018 Washington Avenue, St. Louis 3, Mo. 
trio of distinctive figurines in clever dimen- 

5 Manufactured by: ISINGLASS VALANCE CO. 
sional cut-out technique. 5206 Tilden Ave., Brooklyn, N.Y. 


ot HPVOLANOWOHOOALUUULUNN0000000 000TH ENO ORTHOLOG AOA HELE OLEU AEA AREAS 


_-_~-~ewewewereereyry-ewewrewevwreyyryryr-yyreyerywrryrvyryryrowreweryrFermhChmLmhmCcmhmcmhLcemhmL eee eee eee ele eerelereleremleremlerermleoermhleoermhermhermherermherermeremheremOeOheT 

la i i i i i i i i i i i i Mi i Mi hi Mi i hi i Mi i i i i i i i i i i i hi Mi hi i i i i i ii i i i iii 
~wwaeewowrermTrr,fjfrvrrr»rreeoewwrovrweeeeoeweerenwvoweweeowrTnnnww'wr.,.r,yT*. 
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Home Furnishings Display 
Covered By New Book 


“Home Furnishing Display Techniques” is 
the title of a new book, the first text to be — a ws hes & ee 
devoted exclusively to retail furniture store | anzanita, sanabiastre anzanita 











problems. Jeginners, and store managers Grape Stumps, Selected Driftwood 


who must do their own display, will find it woo = co. We Procure Our Own Materials 


of much help as it explains both how and seneanacaree Russel Morris of California 

why good displays are created. The ex- 3 990 S. Live Oak Fontana, Calif. 
perienced displayman will find it an excellent | 45) WEST 18th STREET, NEW YORK I1, N. Y. 
source book of ideas, since it contains 300 


illustrations of displays which proved effec- RAO FOIL PAPER 
tive in the country’s leading stores. USE THE BASE METAL 


Containing 176 pages, the book is published OPPORTUNITY EXCHANGE RAO FOIL CLOTH 


by The Seng Company, 1450 North Dayton For any WANT AD purpose: Speciel discounts to jobbers 
street, Chicago 22, at $3. The author is Paul POSITION WANTED POSITION VACANT R. A. OHLHORST 

R. MacAlister, well known consultant, de- USED DISPLAY EQUIPMENT FOR SALE ee ; 

, $4.00 Per Column Inch— CASH WITH ORDER 278-292 Johnston Ave. Jersey City 4, N. J. 
signer, and decorator. 
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PENS DISPLAY UNITS PENCILS 


“BACK TO SCHOOL” 


SLATES PLAID PAPERS RULERS 
Catalog on request 
7 
OUR "BACK TO SCHOOL" KIT 
PARCEL POST SPECIAL 
is an attractive group of 3 pencils and 3 pens, 2” 
diameter and 48°’ long in red, green, yellow or 
assorted and 3 rulers, 4'' x 44° of wood grain 14 
ply paper board. Can be shipped parcel post 


$11.25 F.O.B. Brooklyn, N. Y. 


See your jobber or write to us 


THE MULDNER COMPANY, 


397 BRIDGE STREET BROOKLYN |, 


INC. 


Mm Be 











PLEXIGLAS 


IN STOCK -- IMMEDIATE 
SHIPMENT 


The 
Southwest's 
Largest 
Plexiglas 
Distributor 


AMC SUPPLY 


n plexigias 


Write for Free Card of 
Actual Colored Plexigias 
Samples with Latest Stock 
and Price List. 


1408 yey Ft Worth, Tex. 
essories, Inc 


72 Spanjer 
3°)D) Raised Letters 


Make Diusy 





lavs Distinct! Distinctive! 


Distinguished! 
SPANTE R wood 


portioned by 


letters are perfectly pro 
master raftsmen Fasy to 
IMMEDIATE shipment. 


Write for FREE illustrated folder and price 
list today! 


SPANJER BROS. 


1160 Howe St., Chicago, Ill. 
267 Mt. Pleosant Ave., Newark, N. J. ff 


use In stock for 











"PARKCRAFT" 


RUSTIC 
FURNITURE 


COMPANY, INC. 


BIRCH 


Poles —— Branches 
CEDAR 
Poles — Slabs — Bark 


Rustic and Western Displays 
Phone: WI 9-6479 Williamstown, N. J. 








FOR 


PAPIER 
MACHE 
FORMS 


W. H. WINDOW 
DISPLAY CO. 


119 Ave. D 
New York City 9 


_ 





| contest, 
tion 








APRIL, 


1929 

Frankel 
merged 
by ith ot 


Display Fixture Corporation 
with Barlow-Kimnet Company, Inc., 
New York City. The new title was 
Barlow-Kimnet-Frankel Corporation. 

Nat Siegel, formerly of the Frankel 
ture took an Eastern 
for The Fixture 
(Ohio 

\ dinner meeting 
Club, 


sign plant 


bix- 
territory 
Dayton, 


( ¢ ry irati 1). 
Onh-Wa (Company, 
Seattle 


tour of a neon 


held by the 
followed by a 


Was 
Display 


(Othceers and committee heads of the Spokane 
Display Men's Club were: hi. 
Bush, Davenport Sport vice-president, 
(y Hawver, Tull & 
urer, J. Allyn Dean, 
tional chairman, Karl 


president, 
Shop; 
(aiggs; secretary-treas- 
(Crescent Store; educa- 
Amdahl, Palace Store; 
Waugh, The 
V. E. 


Galen 
publicity and 
Hurd & Co. 

Preparation of motion pictures 
for circulation display 
subject of the meeting of the 
Metropolitan Display Club. 

\ lecture on 
RK. L. Frazier, 
meeting of the 
Club 


membership chairman, 


\\ hitehouse, 


Linden, R. J 


rep mts, 


designed 
was the 


New York 


among clubs 


modern § art given by 
(soldstein 


Indianapolis 


Was 
Brothers, at the 
Display Men's 


APRIL, 1944 
Maharam, Maharam F 


was head of the 
L'nited 
York City. 
Worsley 


Seidenbach 's. 


Toseph abric Cor- 


poration, display division of 


the annual Jewish Appeal campaign 
in New 

Isobel 
ager for 
in a 
Topeka. 

Bernard 
for James 
City. He 
Altman’s, and 
city. 


display 
Tulsa: she 
with 


was named man- 
had been 
similar position Nightingale’s, 
Downing became display manager 

McCutcheon & Co., New York 
had been with McCreery’s, 

Lord & Taylor, of the same 
Franz Gobbi was appointed display man- 
DePinna’s, New York City; he 
with Franklin Simon & Co. 

Tulsa, named EF. Ted Joyce dis- 
play manager. He was formerly with M. 
Levy Company, Shreveport, and S. & Q. 
Clothiers, Muskogee, Okla. 

J. W. Bowie, formerly with The 
Company, Minneapolis, and the 
Stores, Chicago, became display 
Armstrong Clothing Company, Cedar Rapids, 
lowa. He replaced H. A. Fitzsimmons, who 
had accepted a position in Florida. 


ager for 
had been 
Street's. 


Dayton 
Washington 
manager at 


Prizes To Be Given 
In Two Contests 
The Sporting 
| trade publication, is sponsoring two national 
| display contests in connection with Let’s Go 


(Goods Dealer, St. Louis 


Fishing Week (May 15-22) 
Golt Week (June 12-19). 
Cash prizes will be awarded in the latter 
and top prize in the fishing promo- 
is an all-expense-paid fishing trip to 
Minnesota. Full details will be sent by The 


and Let’s Play 


| Sporting Goods Dealer on request. 





PLUMOSUS FERN 


INDEFINITELY PRESERVED 
Soft—Pliable—Will not shed. For Artificial Flowers 
—Corsages—Display purposes and chain stores. 

Also Preserved Natural Foliage in Season 
BOTANICAL INDUSTRIES OF FLORIDA 
Altamonte Springs, Florida 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 

















old Str tke pins 


* In 1/2 Ib. Flat Boxes 
* Steel Nickel-Plated 


: (50 lb. Min.) 
# 1b- £17-$20-f24 y iy >i 
L SEND ms for 1 lb. mauPts 


a YE ¢S. om) 150 SPRING ST. wYanyY 








Order Your “‘Naturalike’’ Grass Mats 


and TUFF-TURF sprinklings from your display jobber 
today—-NOW! “NATURALIKE” are the finest GRASS 
MATS you can buy. Ask for ““NATURALIKE” when 


ordering. 


MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 








SUMMER DISPLAY MATERIALS 


WINDOW FLOORING AND BACKGROUNDS* 
National Display Materials 


div. of National Sawdust Co., Inc. 
65 N. 6th STREET BROOKLYN 11, N. Y. 
*Have your jobber show you our 1954 catalog 














ARTIFICIAL FLOWERS AND 
DECORATIVES 


for Show-window and interior displays. 

the lowest prices. 
the displayman. 

WRITE FOR CATALOG. NO JOBBERS, PLEASE! 

BARTH'S DECORATIVE STUDIOS 

i515 N. Chestnut St. Colorado Springs, 


Best quality at 
From the manufacturer direct to 


Colo. 








AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Doweis and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 














2'/2"" x /5"" 
‘ 





PLASTICFOAM® f= feinat""sc 
thick, per 100..... $ 5.00 


thick, per 100... 10.00 
Your selection 


Custom cutting and carving in 
the trade. Inquiries invited. 


PLASTICFOAM PRODUCTS 
948-54 Metcalf Avenue New York City 72 


x VY," 


Plasticfoam® for 











USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch— CASH WITH ORDER 











DISPLAY WORLD 





oe 


Rate: $4 or ‘per column inch. Forms close 5th of month. 
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JUNIOR PARTNER 
WANTED 


In wholesale manutacturing of 


ladies’ manniquins, papier 
mache forms and metal stands 
in the largest city in the mid- 
Would like to 
shortly, and for partner to take 
We 


and have jobbers handling our 


west. retire 


over. are well established 
line in many of the large cities 
in LU. S. and Canada. 


Address Box 4BC 


Care of DISPLAY WORLD 








FOR SALE 
6 Beautiful Post 


Christmas Trims 
Cost new over $900.00. 
Used 

Only $350.00 
photos write 


Twice. 
for details and 
Penn Furniture Co. 
12th Avenue Altoona, Pa. 
Attention: J. A. Calogero 
Will also consider trade. 








Salesman Wanted 


To cover the states of Mon- 
tana, Idaho, Utah, Wyoming, 
Colorado, North Dakota and 
South Dakota, with a_ well 
established Nationally Adver- 
tised line of props, novelties 
and flowers for both depart- 
ment and specialty stores. 


Address Box 4CD 


of DISPLAY WORLD 


( are 


THANK YOU 


Display salesmen the country over for your overwhelming re- 


to last month's 


not reprint.) 


sponse 


but two areas throughout the entire country. 


classified 


advertisement (which we can 


As a result of this ad we are now represented in all 


This will be our 


last request tor representation, so if you want the most scorching 


line of display novelties in the field, then Write Now! Right Now! 


DUPLEX DISPLAY & MFG. CO., INC. 


916 ARCH STREET 


PHILADELPHIA 7, PA. 





FOR SALE 


Animated Christmas Window 


Santa’s Doll Shop 


Beautitully costumed and tn ex 
Has 


[deal ror 


cellent condition nine 


animated units 


large corner window P ric; 


S500 00 


GOLD & CO. 


Lincoln, Nebraska 








EXCLUSIVE TERRITORIES AVAILABLE 


to well established agents. 
ot high quality 


A fine line of fixtures, well stvled and 


Metal, Wood and Plastics 


We wish to appoint exclusive agencies for states not yet covered. 


Your inquiry 1s invited 


your afea. 


give us some details about yourself and 
This line is not suited for jobbers. 


CRYSTALLINE PLASTICS CO. 


1026 VENICE BOULEVARD 
LOS ANGELES 15, CALIF. 


SALES HELP 
WANTED 


Young man or lady to call on 
local department stores and 
chain stores in New York City 
vicinity. Leading line of dis- 
play fabrics, papers, units, etc. 
Excellent opportunity. 


Park Lane Fabrics, Inc. 


45 E. 30th Street 
New York City 16 











Free-Lance Displaymen 


of Ladies Dress and Specialty 


shops. karn easy, extra money 
with our display line tor your 
Well 
nationally known organization. 
Write to- 


accounts. established, 


High Commissions. 


day. 


Address Box 4DE 


DISPLAY WORLD 


( are rf 


LINE WANTED 


Salesman well known in South 


and Southwest desires’ line 


with good styling and sales 


appeal, will consider all or part 


of territory. 


Address Box 4AB 


Care otf DISPLAY WORLD 


JOBBERS WANTED 


Manutacturer of new type self 
service gondola store fixture 
desires yobber outlets. This 
floor inerchandiser 1s inexpen 
sive, easily assembled without 
hardware, and can be used by 
all types of Write tor 
full details to— 


Great Lakes Store 
Fixture Co. 


1910 W. Maypole Avenue 
Chicago 12, Illinois 


stores 











DISPLAY MAN WANTED 
Progressive ““‘medium priced’’ men’s, 
women’s and children’s store has 
opening for aggressive display man. 
Full or part-time will be con 
sidered. State qualifications and 
desired salary. 


McQUADE’S, Manchester, N. H. 





SALESMAN WANTED 
territories available to 
DOT Paint. llere 
opportunity for the 


A few 

POLKA 

excellent 

mati 
DISPLAYS ORIGINAL 

1520 Champa St., Denver, Colorado 








Salesmen Wanted—We carry a full 
line of decorative woeds—Manza- 
nita, Cypress Knees, Nat. Wood 
Display Stands, Grape Trunks, 
Driftwood, Ming Tree materials, etc. 
Catalog available. Excellent side- 
line; lib. comm.; repeats. 


BOX 373, Reno, Nevada. 


FOR SALE 
M 1422 model Line-O-Scribe Sign 
Machine, two years old, complete 
with five type faces and all acces 
sories, incl. type rack, ink, rollers, 
etc. 

R. M. SLUSHER 
3955 Lafayette Ave., St. Louis, Mo. 





Salesmen Wanted — Sell Western 
display products to dept. stores, 
mfrs. and display jobbers. Com 
plete line of sandblasted grotesque 
woods, display stands, natural dec- 
orative materials. Good commis- 
sions, repeats, protected territories. 
Write for details. DEPT 

Box 373, Reno, Nevada. 


SALESMEN 
Major display firm desires top 
West- 


ern states and West coast ter- 


notch salesmen for the 


ritory. E-xclusive line for de- 


partment and _ better stores 


No 


conflicting 


to 
carried. 


Address Box 4FG 


of DISPLAY WORLD 


only. objections non- 


line 


( are 











POSITION 
By Dept. Store 
years last position. Will consider 
adv. and disp. or asst. store man- 
ager. Middle age, good health, good 
habits. 


WANTED 
Adv. Man. 12 


Address BOX 4EF 


Care of DISPLAY WORLD 











USE THE 
OPPORTUNITY 
EXCHANGE 


For any WANT AD 
purpose 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 











FOR SALE 
Printasign Machine, Model M. Used 
less than one year. Prints signs 
up to 11” x 22”. Original cost $1,000. 
Will sell at a real saving. Write to 

SILVERMAN’S DEPT. STORE 
Display Dept. 
New Kensington, Pa. 





APRIL, 1954 

















| Chicago Club Votes 


NDA Affiliation ‘ 
MANIW ASH | Affiliation with the National Display As- UNCUNCMNG 


sociation was voted by members of the 
MADISONIA MANIWASH will remove _Chicago Display Club at a meeting on our moving to new and more 


thumb prints and dirt, cleaning even April 6. The decision was unanimous, and 
It included a provision that dues to the NDA spacious quarters 


should be paid from the club's treasury 
rather than in the form of additional assess- 


rough surfaces quickly and easily. 
has been especially designed for mani- 
kins and other display forms aad will not 


et sited lin h ful ments tor the members. 737 N F 
ur e skin tone or leave an armfu — , 
Y Speaking Ot past display associations, Rob- » ourth Street 


or dust-collecting residue. It is also ert Johnson, Commonwealth Edison Com- 

unexcelled for cleaning plastic fixtures, pany, mentioned that the former Interna- Milwaukee Wisc 

props and painted backgrounds. tional Association of Display although in- of , 

active for some years still has around 

$3325 $6,000 in the treasury. He and the other | STARER DISPLAYS 
directors of the defunct IAD, he said, have | 


Per Gallon discussed what should be done with this 


money and tavor turning it over to the new VISIT US FOR ALL YOUR 
NDA as soon as the latter shows definite DISPLAY NEEDS 


| Y | signs of acceptance and growth. 
| In appreciation for his many years of 
| service to the Chicago Display Club, L. J. 
l ri | l i | Dwiggins was honored with several giits. 
| He is with the local office of the Reyburn 
Mig. Company. 
America’s Largest Manikin — AB DB, - C G 
Swivelier Appoints | 


Refinishers G&G Wig Stylists Se 6 ake Sie 


| Erwin & Hisserich Associates, St. Louis, a b re { 

has recently been appointed as sales repre- ¢ e 

NEW YORK—152 West 25th Street | sentative by Swivelier Company, Inc., of by . £ 
CHICAGO — 11 South Desplaines | New York, tor the territories of southern 

DALLAS — 3007 Canton Street | Ilinois including Springfield and Decatur, wae ogee yd 7 te Gar — 


eastern and southern Missouri, including Sizes from %"' to 6" stocked oe _oog 

| ingofie : ; : — : shipment. Also letters, trademarks, logos to 
FACTORY-ON-WHEELS | Springfield and Joplin, and the city ol eaiientions. SAGE —- comeles and catelee. 
Keokuk, low da. lhe Company s headquarters HERNARD MANUFACTURING COMPANY, INC. 
is at 3738 Washington boulevard. 923 Old Nepperham Ave. Dept. D Yonkers, N. Y. 


Advertising Index—April, 1954 
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Display Equipment Co 

Display Equipment Corp. 3 

Display Ideas & Promotional Laverne Originals Rakeman Scenic Studios, Inc., 

Service : Leni Corp., The Robert : Chester 

Doerr and Associates 3 Lustra Corp. S. R C S Studios 

Dragon Printing Works Lutz. A. Reedcraft Manufacturing Co. 

Supp! | Duplex Display & Mfg. Co 75 Reinermann Fixture Co. 
American Crayon Co., The Reyburn Mfg. Co., The 
Arnold Wood Turning Co., E M Reynolds Electric Co. 
Ar-Tee Creations 51 Russel’s of California 
Arts & Flowers - Madisonia Manikins, Inc. Rustic Furniture Co., Inc. 
) Manhattan Motion Manikin 
B < Mfrs 
Manhattan Wood Letter Co. S 

Karth’s Decorative Studios 73 Fabricators, Inc. Masonite Corp. 


jecker Sign Supply Co y Ferro-Craft Corp 


Medium, The Schack’s, Inc... Inside Front Cove 
test Devices Co. Flair Plastics, Inc. Memorial Grass Co. ‘ Sel-O-Rack Corp. of America 5 
Bliss Display Corp 16, 3 Frostee Sno Co. Morgan Co., The _ os Shoe Form Co., Inc. 
Botanical Industries of Florid: g Muldner Co., The Showcard Machine Co. 
Brevel Products Corp é G Siegel, Inc., Nat 
Brown A Bros.. Arthur Silvestri Art Mtg. Co., The 
Bulkley, Dunton & Co., Inc Garrison-Wagner Co., The 49,5 : Spanjer_ Bros. 
Butler Mfg. Co., General Display Corp. Starer Displays 

B. B. Inside Back Cover Stempler & Sons, Inc., Barney 
Butler Paper Cory H Stensgaard & Associates, Inc., 

W. I 


Naren Industries, Inc. 
National Association of Display 
Industries 2, 
National Display Materials 
( Hamberger, Inc., David Natural Desert Displays 
Hansen Mfg. Co., A. L. New York Display Mfrs. 
apital Merchandising Co 0 Harrower, Dorothy Group : on 
ertain-Teed Products Corp ’ Hernard Mtg. Co., Inc Nu-Show Displays a5, I 
‘hic Display Ce . Hertvy Co. ; c ; 
hicago Cardboard Co Herzberg-Robbins, Inc. 
‘hingos & Sons. Inc. 5? Hofmann, Christian 3 O 
‘ohen Ci Art R : Hoover & Sons Co., Joseph 
Equipment, Ohlhorst, R. A. 
I Opportunity Exchange 


Store Equipment Co. 


Things from Texas 
Twinkle Displays 


7 


onstant & Thor, Ine 77 ’ ’ 
oronet Mig. a y Isinglass Valance Co | pson oe. 

> ’ . : 
orsillo, Inc., E I U, S. Plywood Corp. 


mi 1] 
‘rown Metal Mfg. Co | K 
Kasson Die and Motor Co. 70 Parkside Displays 7 W 

& ) 


Park Lane Fabrics Co., Inc. 


Kaye Co., inc.. S. : Parallel Mfg. Corp. 
—_— a? ea . poco — 6 Plastergon Wall Board Co., The. 17 Walters, Inc., Ben _ 
were ney, Tray ain “ OSTECE- Ww ay Plastic Binding Corp. Williams, Inc., D. G. 
camels pe Ae Products Outside Back Cover Plasticfoam Products 78 W. H. Window Display Form 











DISPLAY WORLD 





WRITE 




















(and why is it important to you?) 


That tiny circled ‘'R’’ protects you. It signifies that ‘‘PEG-BOARD"’ is the regis- 
tered trade-mark of the B. B. BUTLER MFG. CO., INC., used to designate 
its products. It means that when you see the name ‘‘PEG-BOARD" on a sheet 
of panelling or a package of fixtures you can be sure you have the genuine 
article . . . designed by a display man for display men. 


Whether your display problem is crowbars or cologne . . . griddles 
or girdles . . . the versatility of genuine ‘‘PEG-BOARD" equipment gives 
you the ideal solution. Look for the name, ‘*PEG-BOARD" to be sure you 
have the best and the original. 





for complete descriptive literoture 


including prices ond the name of 


your nearest distributor 





S in, 066+ BOARD? 


B. B. BUTLER MFG. CO., INC. 3150 Randolph St., Bellwood, III. 


P. B. of New York, Inc., 11 W. 42nd St., New York City 36. 


Subsidiary of B. B. Butler Mfg. Co., Inc. 








\ 


a ae -_— 


5 


“ 

authorized korrect-way distributors 
Atlanta. Ga.— Melvin S. Roos & Co., 18] Pryor St.. S.W. 
Baltimore, Md.— Baltimore Display Inds., 7 5. Hanover St. 


Boston, Mass.— Eastern Displays, Inc., 51 Kneeland St. 
Buffalo, N. Y.—Samuel C. Dutch & Son, 487 Washington St. 
Chicago, Ill.—Hecht Fixture Co., 211 S. Wacker Dr. 
Cincinnati, Ohio—General Display Corp., 140 W. Fourth St. 
Dallas, Texas— Mr. Leonard W. Stark, Marshall Moody Bldg., 1104 Jackson St 
Denver, Colo.— Walter W. Martin, 1622 Arapahoe St. 

Detroit, Mich.—The Art Products Co., 1425 Broadway 

Honolulu, Hawaii— Bader’s Display House, Ltd., P. O. Box 39149 

Kansas City, Mo.— National Equipment Corp., 919 Broadway 

Memphis, Tenn.— Wray Williams Display Co., 21-23 5S. Second St. 
Minneapolis, Minn.—L. E. Hier Display Equip. Co., 23 North 6th St. 
Montreal, Quebec, Canada— Faye Perm Displays, Ltd.,8 St. Catherine St. E. 
New Orleans, La.— Wray Williams Display Co., 534 Canal St. 
Philadelphia, Pa.— Naythons Display Fixture Co., 909 Arch St. 
Pittsburgh, Pa.—Art R. Cohen Co., 810 Penn Ave. 

Portland, Ore.— Mr. Roderick S. Claney, P. O. Box 4631 

St. Louis, Mo.— Midwest Display Equip. Corp., 2310 Locust St. 
San Francisco, Calif.— Kehoe Display Fixture Co., 541 Market St. 
Tampa, Fla.—Eddie Allan, 1211 Franklin St. = 


- i 
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